
   
 

Guy Dru Drury – Chief Representative –  Beijing Office 
DL: 00 86 10 85253100  DF: 00 86 10 85253116  E:  guydd@cbi.org.uk   

1006B, 10F, China Life Tower, 16 Chaoyangmenwai Ave, 

 Beijing 100020 CHINA  
www.cbi.org.uk 

Director-General:John Cridland     President: Sir Mike Rake 
 

 

 

 
 

The	Duke	of	Cambridge	visits	China	on	historic	tour	
	

	
	

	

From	the	Great	Hall	of	the	People	in	Beijing	to	the	GREAT	Festival	of	Creativity	in	

Shanghai	to	the	Chinese	border	with	Burma	and	Laos,	the	most	senior	Royal	visit	to	

China	in	nearly	three	decades	shepherds	in	landmark	Year	of	the	Sheep	for		

Sino‐British	relations	
	

CBI Beijing • CBI London 
 

Guy Dru Drury, Neil Carberry, and Ben Cooper 
 

March 2015 

(Source: Xinhua News Agency) 



 
 

CBI BEIJING-LONDON: THE DUKE OF CAMBRIDGE VISITS CHINA ON HISTORIC TOUR 

 

Page 2 of 19 
 

MARCH 2015 

 

Contents 
 
 
Historic visit to China by the British Royal Family………………………………………….…..3 

 
Chinese President meets the future British King………………………………………………...3 

 
Championing the “beautiful game” in China…………………………………………………..4-8 

 
Electrifying e-commerce ties…………………………………………………………………..8-9 

 
Boosting entertainment collaborations……………………………………………………….9-12 

 
Building educational bridges………………………………………………………………..12-15 

 
Promoting wildlife conservation…………………………………………………………….15-16 

 
Conclusion…………………………………………………………………………………..16-17 

 
References…………………………………………………………………………………...18-19 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

CBI BEIJING-LONDON: THE DUKE OF CAMBRIDGE VISITS CHINA ON HISTORIC TOUR 

 

Page 3 of 19 
 

MARCH 2015 

(Source: Getty Images. Prince William 
meets President Xi at the Great Hall of 
the People in Beijing) 

(Source: Imagine China. Queen Elizabeth 
II visits the Terracotta Warriors near 
Xi’an in 1986) 

Historic visit to China by the British Royal Family 
 
Earlier this month, Prince William ushered in the landmark Year of the Sheep for Sino-U.K. relations when he 
embarked on a historic three-day tour of China that took him to Beijing, Shanghai, and even near the Chinese 
border with Burma and Laos, marking the first outing to the country by a senior member of the British Royal 

Family since his grandmother, Queen Elizabeth II, made her state visit in 
1986. Leading a large U.K. business delegation, the second-in-line to the 
throne kicked off the inaugural U.K.-China Year of Cultural Exchange in 
2015, which features a U.K. season of culture in China during the first 
half of the year and a Chinese season in the U.K. during the second half. 
He also opened the GREAT Festival of Creativity in Shanghai, a 
partnership between the U.K. government and business community 
created to drive growth by supporting U.K. companies looking to expand 
into the fast-growing Chinese marketplace. Expected to act as a catalyst 
for even stronger bilateral commercial ties, the festival is projected to 
ultimately contribute £150 million to the U.K. economy over the next 
five years.1  

 
Perhaps most importantly, Prince William’s visit shone a Royal spotlight on the very deep reservoirs of British 
soft power, spearheading a U.K. charm offensive into China and allowing the future king to exercise a deft 
diplomatic hand as a new generation statesmen, showcasing the very “best of British” in sport, conservation, 
education, the creative industries, and much more.  
 
Chinese President meets future British King 
 
At the beginning of his trip, Prince William was honoured to meet with President Xi Jinping at the Great Hall of 
the People, the seat of China’s congress, in Beijing. In their discussions, the two spoke of growing sports 
exchanges between China and the U.K., particularly football and their shared enthusiasm for the game, and 

Prince William presented President Xi with an official invitation on 
behalf of his grandmother, Queen Elizabeth II, to make a state visit to the 
U.K. later this year. President Xi said that he looked forward to meeting 
the Queen as well as other U.K. leaders and working with them to plan 
out the future of the Sino-British relationship. The leadership of the 
British delegation by a senior member of the Royal Family not only 
signified the importance attached to strong bilateral relations by the U.K., 
but also hospitably set the stage for President Xi’s expected visit to the 
U.K. this autumn. In response, the highest levels of the Chinese 
government clearly reciprocated with a very warm welcome indeed, 
rolling out the red carpet for Prince William and providing great support 
for his historic tour throughout their country.   
 

 

                                                           
1 “Deals announced in Shanghai kick start drive for £150 million boost for U.K.,” U.K. Trade and Investment, 03 March 2015.  
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(Source: Xinhua News Agency. Prince William visits a Premier 
League training camp in Shanghai) 

Championing the ‘beautiful game’ in China 
 
Prince William played an adept hand at sports diplomacy throughout his tour, first discussing growing levels of 
Sino-British football cooperation with President Xi in Beijing, as well as their mutual love of the game, and 
later attending a drilling session organised by Premier League-trained coaches for secondary school students in 
Shanghai. In his meeting with President Xi, he said he hoped to see more Chinese footballers playing in the 

Premier League. In 2002, Sun Jihai and Li Tie 
became the first Chinese players to join the English 
professional league, joining Manchester City and 
Everton, respectively, and they were later followed 
by Dong Fangzhuo and Zheng Zhi, the current 
captain of China’s national team.2 In turn, President 
Xi expressed his hope to improve the performance 
of China’s national team with support from the U.K. 
and other countries with strong footballing traditions, 
and he underscored the positive impact of expanding 
football collaborations between China and Britain 
following the signing of a new cooperation 
agreement between the Chinese Super League (CSL) 
and the Premier League in December 2013. As part 
of the deal, Premier Skills, the Premier League’s 
international development initiative run together 
with the British Council, marked the fifth 

anniversary of its work in China by forming a new partnership with the Ministry of Education through which 
Premier Skills is now integrated into the Chinese curriculum to help develop highly skilled coaches and teachers 
capable of delivering strong community and school football programmes.3 The scheme aims to have up to 1.2 
million young students participating in these initiatives by the end of next year. While in Shanghai, Prince 
William had the opportunity to see Premier Skills in action when he visited one of its football clinics at 
Nanyang High School, where he watched students receiving advanced training from British coaches.  
 
With millions of passionate fans, football is the most watched sport in China. According to consumer insight 
company Kantar Media, more than 87 million Chinese viewers watched on television the World Cup final 
between Germany and Argentina last summer despite the 11-hour time difference between China and host 
country Brazil.4 In addition, over nine million Chinese viewers tuned in to the match online. However, despite 
the enormous popularity of the sport for the Chinese as spectators, the country’s national team has struggled to 
perform well on the international stage. China has only qualified once for the quadrennial World Cup 
tournament, back in 2002, when its team lost all three of its matches without scoring a single goal, and the 
country is currently ranked 82nd in the FIFA world rankings. China may have rapidly emerged as a global 
sporting powerhouse in the Olympic Games, most prominently on display at the 2008 Beijing Games, where it 
topped the gold medal table for the first time ever, but its football prowess has clearly lagged far behind its 
domineering performance in a number of other sports.  

                                                           
2 “Prince William says he welcomes more Chinese in Premier League,” Xinhua News Agency, 02 March 2015.  
3 “Premier Skills in China gets royal visit,” The Premier League, 07 March 2015.  
4 “Brazil World Cup final attracts 87 million TV viewers,” Kantar Media, 23 July 2014.  
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In particular, the absence of a strong footballing culture and tradition among Chinese youth is a major obstacle 
to creating an 11-man line-up capable of competing well against top international teams. According to the 
Chinese Football Association, China only has somewhere between 7,000 and 50,000 kids involved in the sport.5 
By contrast, nearly four million young people play football in the U.K., a country with a population less than 
one-twentieth that of China. China may have a much greater population, but the talent pool from which it can 
draw future stars is drastically smaller than leading football nations.  
 
                             President Xi prepares to kick a Gaelic football at Dublin’s Croke Park  
                             Stadium in 2012 
 

 
 
                              (Source: Xinhua News Agency) 
 
Under the current administration, plans for transforming China into a global footballing dynamo have received 
strong government backing at the highest levels and already been accelerated into high gear. Described by the 
Chinese media as an “avid” football fan, President Xi grew up playing for his school team as a child, and, as an 
adult, he has publicly expressed a keen affection for the game over the years. Perhaps most indicative of his far-
reaching goals for the sport’s development, he spoke of his “three wishes” for Chinese football in 2011 while 
serving as Vice President, namely to qualify for another World Cup, to host one, and eventually to win one.   
 
 
 
 
 
 
                                                           
5 Zoe Li, “Millions love ‘beautiful game’ so why does China struggle with football?” CNN, 08 July 2014.  
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(Source: Xinhua News Agency. Retired Chinese basketball star 
Yao Ming attends the National People’s Congress in Beijing) 

On the eve of Prince William’s visit, the Chinese government’s passage of an ambitious football reform plan 
marked one of the most significant steps towards achieving these goals. Approved in late February by the 

Central Leading Group for Overall Reform, a body 
chaired by President Xi, the new initiative aims to 
raise playing standards by accelerating the 
development of youth football talent and pushing 
through market reform of China’s professional 
league. 6  In particular, it supports the training of 
future football stars from birth, calling for greater 
public involvement and diversified training, 
including campus football and professional clubs, to 
help develop young players at the grassroots level. In 
March, former Chinese NBA star Yao Ming 
expressed strong support for the reform plan at the 
National People’s Congress, the highest legislative 
branch of the Chinese government, and highlighted 
the lack of integration of football within schools as a 

major issue impeding the sport’s development. As a former basketball player, he even said that he was “envious” 
of the significant government backing enjoyed by football and hoped to see basketball receive a similar degree 
of support in the future.7  
 
As part of the specific measures intended to support the realisation of the reform plan’s overarching guidelines, 
China’s Ministry of Education announced last November that football would be integrated as a compulsory part 
of the national curriculum, with an increasing number of schools required to include the sport in their physical 
education programme.8 By 2017, China aims to have equipped 20,000 existing elementary and secondary 
schools with new football pitches, training facilities, and coaching personnel, up from the current 5,000 schools, 
with the goal of producing more than 100,000 players. Assisted by the Chinese Football Association, a national 
programme aims to train 6,000 school football coaches by the end of this year. Advanced players at these 
football-themed academies will also be able to participate in study abroad programmes at overseas campuses 
that China is establishing in Spain and the Netherlands. In addition, students will be able to receive credit for 
the sport in China’s national university entrance exam, the gaokao, beginning next year. The inclusion of 
football in the entrance exams is expected to encourage some parents to allow their children to play more and be 
less concerned about them diverting valuable time from their studies.  
 
 
 
 
 
 
 
 

                                                           
6 “China passes reform plan to boost soccer competence,” Xinhua News Agency, 27 February 2015.  
7 “Yao Ming ‘envious’ of China’s soccer reform plan,” China Daily, 09 March 2015.  
8 Sun Xiaochen, “Soccer development set to score in new school curriculum,” China Daily, 28 November 2014.  
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(Source: Evergrande Group. Evergrande International 
Football School’s campus in Guangdong Province) 

On top of its substantial government support, the development of Chinese football has also received significant 
backing from the private sector. In 2012, Chinese property magnate and billionaire Xu Jiayin, the owner of 
Evergrande Group as well as the country’s most successful football club Guangzhou Evergrande F.C., opened 

Evergrande International Football School, the world’s 
largest youth football academy, in southern China’s 
Guangdong Province. Estimated to have cost nearly 
US$200 million, the institution’s campus features more 
than 50 football pitches and employs a number of Spanish 
coaches through its partnership with Real Madrid. In 
addition to the huge resources available to them on the 
Guangdong campus, highly skilled players selected from 
within the 2,400 boarding students attending the academy 
will also have the opportunity to participate in overseas 
study programmes. Last year, Evergrande Group opened 

its first international school in Madrid, and the construction firm plans to launch a new school in the 
Netherlands in partnership with Cruyff Football this autumn.9  
 
                                         David Beckham meets young Chinese footballers in the                     
                                         U.K. last autumn 
 

 
          
                                                  (Source: Jaguar Land Rover) 
     
While the Premier League is actively supporting the development of next-generation football talent in China, 
the British business community is also making considerable contributions to these efforts. Last November, 
Jaguar Land Rover organised a Sino-British football and culture exchange, which saw more than 50 young 
Chinese footballers travel to the U.K. as part of the Jaguar China Youth Football Development Initiative.10 
During their visit, the young players had the opportunity to partake in a drilling session at the Tottenham 
                                                           
9 Qiu Quanlin, “Soccer school in Holland to open for Chinese players,” Xinhua News Agency, 28 January 2015.  
10 “Jaguar Land Rover organizes Sino-U.K. Football and Culture Exchange Trip,” Jaguar Land Rover, November 2015. 
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Hotspur pitch, where they received coaching from some of the top trainers in the Premier League. Other 
highlights from their U.K. tour included visiting Oxford University and the Chinese Embassy in London as well 
as meeting with global football legend David Beckham, the Jaguar Brand Ambassador to China.  
 
At present, Chinese football may lag far behind the standards of leading footballing nations, but the tremendous 
support now being committed to its development from the highest levels of government is expected to provide a 
significant boost to its playing standards. As demonstrated by China’s towering performance in the 2008 
Beijing Games, the possible results of government-led efforts to cultivate sports talent in the country should not 
be underestimated. In the coming years, China undoubtedly has the potential to emerge as a major global 
contender given its formidable assets, such as a population of 1.4 billion from which to draw new talent, a 
nationwide love of the sport, and the guiding hand of a head-of-state who has been a lifelong football fan.  
 
Prince William’s discussions with President Xi about Sino-British football cooperation, as well as his visit to 
the Premier Skills programme at Nanyang High School in Shanghai, helped to raise the profile not only of these 
budding partnerships but also the critical strides being taken forward in Chinese football. Continued backing 
from the British business and footballing communities could very well play a key role in supporting China’s bid 
to transform itself into a global superpower in the “beautiful game”. 
 
Electrifying e-commerce ties 
 
On the sidelines of the GREAT Festival in Shanghai, Prince William met with Jack Ma, the chair of Chinese e-
commerce giant Alibaba, to discuss growing Sino-British e-commerce linkages. To commemorate Prince 

William’s visit, Alibaba launched a British-themed 
promotion event on its retailing site Tmall.com, which 
currently has more than 130 British vendors selling to 
Chinese consumers via its online platform. 11 
According to Alibaba, sales of British products on 
Tmall have surged 94% over the past year, reflecting 
the growing strategic positioning of U.K. firms to tap 
into China’s booming e-commerce space. With more 
than 630 million online citizens and over 300 million 
online shoppers last year, China saw the value of its e-
commerce transactions reach US$2 trillion, up 25% 
compared to the previous year. Online retail sales 
alone grew nearly 50% to hit RMB 2.8 trillion. 
Through its 24-hour shopping promotion campaign on 
Single’s Day last November, Alibaba supplied one of 
the most spectacular demonstrations of China’s e-

commerce explosion as consumers spent a record US$9.3 billion, up 60% over 2013. In light of such staggering 
growth figures, the Chinese government has prioritised the continued development of the e-commerce space as 
a new growth engine for the economy.  
 

                                                           
11 Yang Jie, “William and Jack: U.K.’s future king meets China’s e-commerce king,” The Wall Street Journal, China Real Time, 03 March 2015. 

(Source: Alibaba. Prince William meets Jack Ma, the chair of 
Chinese e-commerce giant Alibaba) 
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As one of the new British brands joining China’s rush to e-commerce, Royal Mail Group launched its shop 
front on Tmall Global’s online marketplace during Prince William’s visit. The online platform for the nearly 
500-year-old postal service offers British retailers and exporters greater access to the Chinese market by 
facilitating the sales of their products to local consumers, with delivery straight to the doorstep.12  According to 
Royal Mail, China represents the largest overseas consumer of British products online, accounting for a quarter 
of overseas online shoppers purchasing U.K. goods. Other examples of prominent British brands active in 
Chinese e-commerce include Marks & Spencers’ online store on Tmall and Burberry’s plans to launch a virtual 
single pool inventory within China that will enable Chinese consumers to access all of its available in-country 
inventory.13  
 
Boosting entertainment collaborations  
 
Throughout Prince William’s visit, a series of high-profile events underscored the burgeoning collaborations 
between the British and Chinese entertainment industries and their creative talent, particularly in film and 
television. Beginning in Beijing, Prince William attended an event at the British Ambassador’s Residence to 

commemorate the launch of the inaugural U.K.-China 
Year of Cultural Exchange. 14  The landmark 
programme will showcase British culture in China 
during the first half of 2015, with about 30 planned 
projects, while the second half will celebrate Chinese 
culture in the U.K., marking China’s first state-level 
cultural festival to be held in western Europe. At the 
opening event for the U.K. season, Prince William 
kicked off the groundbreaking initiative by using a 
Chinese writing brush to paint the eyes of a Union 
Jack-themed sculpture of Shaun the Sheep, Aardman 
Animation’s renowned cartoon character, echoing the 
ceremony of dotting the lion’s eye in a traditional 
Chinese lion dance for happiness and good fortune. 
With China having just ushered in the Year of the 
Sheep, the cartoon character was aptly chosen as the 
U.K.’s mascot for its season in China. In total, 

Aardman Animation and its Chinese partner UYoung Culture and Media supported the creation of 50 Shaun the 
Sheep models, with designs by both British and Chinese artists, which are currently being shown in five cities 
across China. Following the displays, the sculptures will later be auctioned off to benefit the Beijing Cultural 
Development Fund.15  
 
 
 
 

                                                           
12 “Royal Mail to join Chinese e-commerce boom with new Alibaba Tmall Global shop front,” Royal Mail Group, 05 March 2015.  
13 “Interim results for the six months ended 30 September 2014,” Burberry, 12 November 2014.  
14 “Duke of Cambridge launches the U.K.-China Year of Cultural Exchange,” British Embassy in Beijing, 02 March 2015.  
15 Nardine Saad, “Prince William visits China after tour of Japan,” Los Angeles Times, 03 March 2015.  

(Source: Shaun the Sheep. Prince William dots the eyes of a 
model of Shaun the Sheep in Beijing) 
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The Shaun the Sheep exhibitions form a highly visible part of Animate U.K., a wider animation programme 
operating under the framework of the Year of Cultural Exchange which 
celebrates the U.K.’s animation sector and its growing partnerships with China. 
The initiative will also include the premiere of Aardman Animation’s Shaun 
the Sheep feature film in China. As a notable example of the growing business 
partnerships between the U.K.-China animation industries, London-based SC 
Films International announced during Prince William’s tour that it had secured 
the sales rights to Monkey King Returns, a 3D family animation film based on 
a Chinese legend that is scheduled to be released in China this summer.16 
After signing the deal with Chinese producer Flame Node Entertainment, SC 
Films is currently working on an English-dubbed version, which will be 
completed in time for Cannes.  
 

Following the delegation’s visit to Beijing, the U.K. and Chinese film industries received a major boost when 
U.K. Culture Secretary Sajid Javid announced the ratification of a landmark co-production treaty between the 
two countries at the GREAT Festival in Shanghai.17 Having been first announced during a U.K. trade mission to 
China last April, the breakthrough bilateral agreement was negotiated for the U.K. by the BFI and China’s Film 
Bureau and China Film Co-Production Corporation, with support from the U.K. government as well. After 
officially entering into effect with its formal ratification, the new deal will allow qualifying co-productions to 
access new sources of finance, including the Film Tax Relief and the British Film Institute (BFI) Film Fund in 
the U.K., as well as provide an easier distribution route to audiences. Furthermore, the treaty will also permit 
eligible co-productions to be exempt from China’s quota system for foreign films, which only allows in 34 
overseas titles each year on a revenue-sharing basis. As a result, U.K. cinema is expected to enjoy much greater 
access to the Chinese market than previous restrictions allowed. This is particularly important given that China 
is now the world’s second-largest film market, second only to the U.S., and continuing to grow apace. 
According to a recent report by the Motion Picture Association of America (MPAA), Chinese box office 
receipts surged 34% to reach US$4.8 billion last year, making China the first film market other than the U.S. to 
exceed US$4 billion.18 By comparison, the global box office only increased by a lacklustre 1% to US$36.4 
billion in 2014, with its growth driven primarily by the Asia-Pacific region, particularly China.  
 
As a fitting follow-up to the announcement of a major bilateral film treaty, Prince William later attended the 
gala Chinese premiere of Paddington at the Shanghai Film Museum. The CGI-live action family comedy, an 
adaptation of the beloved Paddington Bear books penned by Michael Bond, is the most expensive film project 
ever undertaken by Studiocanal and has become the European film and television group’s biggest box office hit 
as well as the highest-grossing family film ever released by a non-U.S. studio, having already tallied up US$241 
million in box office receipts on a budget of US$55 million prior to its debut on 4,000 screens in China.19 The 
Shanghai screening was attended by director Paul King and producer David Hyman as well as a number of 
luminaries from the Chinese film community, including acclaimed actor Chen Xuedong who voices Paddington 
Bear in the Chinese version of the cinematic adaptation.20 While walking up the red carpet, Prince William was 
escorted by a larger-than-life Paddington Bear, and he later had the opportunity to meet with 50 local 
                                                           
16 Andreas Wiseman, “SC Films signs China animation,” Screen Daily, 04 March 2015.  
17 “Landmark deal secures future of British film in China,” The British Film Institute (BFI), 03 March 2015.  
18 “2014 Theatrical Market Statistics,” The Motion Picture Association of America, Inc. (MPAA), 11 March 2015.  
19 John Hopewell, “‘Paddington’ becomes Studiocanal’s biggest B.O. hit,” Variety, 03 March 2015.  
20 “Paddington joined by HRH The Duke of Cambridge at China premiere,” Paddington, 03 March 2015.  

(Source: SC Films International. 
3D family animation film Monkey 
King Returns) 
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schoolchildren also in attendance as the winners of a competition to illustrate the popular character. Following 
its premiere, the British family film grossed US$13 million in its first 11 days in China.21  
 
As the President of the British Academy of Film and Television Arts (BAFTA), Prince William also presented a 
BAFTA award, a replica of the first BAFTA won by famed Chinese director Zhang Yimou for his film Raise 

the Red Lantern in 1993, to the Shanghai Film Museum as a donation 
to its collection.22  Aiming to forge stronger ties with China’s creative 
talent in the entertainment industry, BAFTA’s participation in the 
U.K. delegation marked the first time it had visited mainland China, 
and the organisation used the occasion to announce a new U.K.-China 
scholarship initiative. Scheduled to begin next year, the programme 
will offer options for financial aid to Chinese and British nationals 
looking to study film, television, or games as an international student 
in the U.K. or China. The announcement marked the latest 
progression in BAFTA’s deepening relationship with China 
following the formation of a new partnership with Youku Tudou, the 
country’s leading Internet television company, earlier this year.23 As 
part of a three-year deal with BAFTA, Youku Tudou agreed to stream 
the EE British Academy film awards for the first time in February as 

well as the British Academy Games Awards, the British Academy Television Awards, and BAFTA A Life in 
Pictures, a series of on-stage interviews.  
 
After having successfully brokered the groundbreaking co-production treaty, the BFI also provided one of the 

most unique and intriguing film exchanges between the U.K. and 
China while attending the Paddington premiere. At the event, 
Prince William had the honour of presenting the earliest film on 
record of Shanghai, taken from the BFI National Archive, to the 
heads of the Shanghai Film Group and the China Film 
Corporation, who received the historical footage on behalf of 
China. 24  Dated from 1901, the film, called Nankin Road, 
Shanghai, depicts what is still the city’s busiest shopping street, 
today known as Nanjing Road. Throughout the GREAT Festival, 
the BFI also presented a number of other rarely seen early films 
of China from the BFI National Archive. These presentations 
offered a timely follow-up to the BFI’s landmark series of 
business, creative, and cultural collaborations between the U.K. 
and China in 2014. The year-long programme of activity, titled 
Electric Shadows, the Chinese term for movies or dianying, 
played a pivotal role not only in opening up previously hard-to-

                                                           
21 Patrick Frater, “China Box Office: ‘Big Hero’ holds as ‘Jupiter’ rises,” Variety, 16 March 2015.  
22 “BAFTA President HRH The Duke of Cambridge presents a BAFTA award to the Shanghai Film Museum,” The British Academy of Film and 
Television Arts (BAFTA), 03 March 2015.  
23 “Youku Tudou confirmed as China broadcaster for EE British Academy Film Awards,” The British Academy of Film and Television Arts 
(BAFTA), 03 February 2015.  
24 “HRH Duke of Cambridge presents earliest film of Shanghai on record to China: Nankin Road, Shanghai (1901),” The British Film Institute (BFI), 
03 March 2015.  

(Source: BAFTA. Prince William presents a 
BAFTA award, a replica of the first BAFTA 
won by Chinese director Zhang Yimou, to the 
Shanghai Film Museum) 

(Source: BFI. The earliest film on record of 
Shanghai, taken from the BFI National Archive, 
presented by Prince William to the Shanghai Film 
Group and the China Film Corporation) 
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see Chinese cinema to U.K. audiences but also in making British film more accessible in China.  
 
The U.K. and Chinese film and television industries were clearly one of the most prominent beneficiaries of 
Prince William’s China tour, receiving a remarkably high degree of exposure from both the domestic and 
international media. The diversity of events and fresh announcements, including exciting developments that 
ranged from the Chinese debut of Paddington to a milestone Sino-U.K. co-production treaty to the presentation 
of historical Shanghai footage to China, provided testament to the thriving bilateral collaborations currently 
underway between both countries’ entertainment sectors.  
 
Building educational bridges 
 
In Shanghai, Prince William’s programme included a special focus on the robust educational relationship 
between China and the U.K., helping to highlight the remarkable strides made since the first exchanges 
occurred more than four decades ago. While there were only 16 students in the first group sent to the U.K. from 
China in 1974, there are currently more than 130,000 Chinese students in the U.K., and Britain ranks second 
worldwide and first in Europe in terms of attracting students from the country.25 Similarly, the number of 
British students in China has grown from only 11 in 1974 to nearly 5,500 today. Although there are clearly 
many more Chinese students in the U.K. than British students in China, the proportion of exchanges relative to 
each country’s population is roughly the same given the vast difference in the size of those populations. In total, 
the number of Sino-U.K. student exchanges over more than forty years has now reached 450,000 Chinese and 
35,000 British, or nearly half a million altogether.  
 
As part of his spotlight on these surging ties, Prince William paid a visit to a footwear design stand at the 
GREAT Festival, organised by De Montfort University (DMU), where DMU students were demonstrating the 

process of designing and creating a tailor-made shoe, and he had the 
opportunity to help them craft a pair of children’s shoes.26 As one of 
the leading universities working to expand U.K.-China educational 
linkages, De Montfort University was selected by 10 Downing Street 
to act as the sole higher education partner for the GREAT Festival, 
and the institution showcased work from a number of its subject 
areas, including footwear, contour fashion, game art and drama, as 
well as the invention of the artificial pancreas. For example, one of 
its exhibitions saw students lead visitors through advanced game art 
creations, including a 3D virtual walk-through of medieval London. 
Prior to its headline sponsorship of the festival, DMU’s rapidly 
growing ties with China were demonstrated by the launch of its third 
office in the country in Guangzhou last November, following on 
from offices opened in Beijing and Nanjing in 2012 and 2013, 
respectively.27  
 

                                                           
25 “Developing together through exchange and mutual learning,” Speech by Chinese Ambassador to the U.K. Liu Xiaoming at the Forum on Forty 
Years of China-U.K. Student Exchanges,” Chinese Embassy in the U.K., 23 November 2014.  
26 “HRH The Duke of Cambridge joins DMU students in making shoes,” De Montfort University, 04 March 2015.  
27 “De Montfort University unveils important new regional office in South China,” De Montfort University, 17 November 2014.  

(Source: De Montfort University. DMU’s 
footwear design stand at the GREAT Festival 
of Creativity in Shanghai) 
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Following his attendance at the GREAT Festival, Prince William later joined the British Council’s inaugural 
Education U.K. Alumni Awards in China, which honour the achievements of Chinese alumni who had received 

their degrees in the U.K. 28  Last year, the British Council 
announced that China, alongside India and the U.S., would be one 
of the three overseas markets that its alumni outreach campaign 
would initially focus on, an unsurprising choice given China’s 
status as the largest inbound market for students for the U.K. 
While participating in the opening ceremony for the awards, 
Prince William met with the finalists, congratulating them on 
their accomplishment and expressing his gratitude to all U.K. 
alumni in China for their important contributions to strengthening 
Sino-U.K. relations. Out of more than 400 candidates, three 
winners were ultimately selected by a judging panel from their 
host universities of University College London, Cardiff 
University, and the London School of Economics.  

 
It was also announced at the awards ceremony that Ms. Zhang Xin, the CEO of SOHO China and an alumni 
from the University of Cambridge, will serve as the British Council’s U.K. Alumni Ambassador. In addition to 
managing China’s largest prime office property developer, Ms. Zhang and her husband, Pan Shiyi, the 
Chairman of SOHO China, also oversee the SOHO China Foundation, a philanthropic organisation solely 

funded and operated by their company. Last summer, 
the billionaire couple unveiled their foundation’s 
most prominent initiative to date, the SOHO China 
scholarship programme, which aims to provide 
financial support to Chinese students from more 
modest backgrounds to study at leading international 
universities, by giving US$15 million to Harvard 
University as part of a US$100 million endowment.29 
The foundation later followed up on its substantial 
gift to Harvard by donating US$10 million to Yale 
University as a further contribution towards its 
eventual planned endowment. 30  Yale’s relationship 
with China dates all the way back to the mid-
nineteenth century when China’s first student to 
study in the U.S. matriculated at the institution more 
than 160 years ago, and Yale also holds the 

distinction of being the first American university to teach Mandarin. Prior to these major donations and the 
establishment of its needs-based scholarship programme, the SOHO China Foundation had already funded the 
training of 2,000 teachers and principals working in disadvantaged rural areas of China as well as helped to 
finance the non-profit organisation Teach for China.31 In her new role as U.K. Alumni Ambassador, Ms. Zhang 
will no doubt add a strong voice to U.K. efforts to continue attracting ever larger numbers of Chinese students, 
                                                           
28 “HRH The Duke of Cambridge honours Chinese U.K. alumni,” The British Council, 03 March 2015.  
29 Elizabeth Wu, “Realty mogul sets up Harvard education fund,” China Daily, 23 July 2014.  
30 Amy Athey McDonald, “Dream of a Yale education now in reach for low-income Chinese students,” Yale News, 28 October 2014.  
31 Keith Bradsher, “In China, dueling scholarship programmes from billionaires,” The New York Times, 28 August 2014.  

(Source: British Council. Prince William attends 
first Education U.K. Alumni Awards in China) 

(Source: Yale. Yale University President Peter Salovey meets Ms. 
Zhang Xin, CEO of SOHO China, and her husband, Pan Shiyi, 
the Chairman of SOHO China, following their foundation’s 
US$15 million gift to the university) 
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particularly given her academic background at the University of Cambridge and her strong philanthropic 
commitment to helping Chinese students from lower-income families expand their educational opportunities 
overseas.  
 
The CBI was also proud to be on-hand at the GREAT Festival supporting the growth of Sino-U.K. educational 
relations by sending Neil Carberry, CBI Director for Employment and Skills, to participate in a panel session 

alongside senior individuals from BAFTA and De Montfort 
University. Speaking to a diverse audience of 
representatives from business, government, and the 
education sector, Mr. Carberry shared various insights on 
how to prepare graduates for the global workplace, such as 
his recommendation that the education system needs to 
cultivate special characteristics, values, and habits among 
young people that last a lifetime, particularly by 
encouraging them to be determined, optimistic, and 
emotionally intelligent. Following his support for the 
GREAT Festival, Mr. Carberry then had the opportunity to 
visit the University of Nottingham Ningbo China (UNNC), 
the first Sino-foreign university to open in China, where he 
learned more about the history and development of this 

landmark institution as well as its plans for future growth. In only a little more than a decade since its founding, 
UNNC has seen its student population soar from only 254 in 2004 to more than 6,600 in the current academic 
year, and it now ranks as one of the leading institutions for higher education in China.  
 
                                The University of Nottingham’s campus in Ningbo 
 

 
 
                                 (Source: UNNC) 

(Source: CBI China. CBI Employment and Skills 
Director Neil Carberry speaks during an education 
session at the GREAT Festival of Creativity) 
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Prince William’s various engagements in Shanghai with students, universities, and the British Council played 
an important role in highlighting the ever-widening educational bridges being built between China and the U.K. 
and their significant contribution to strengthening the bilateral relationship. With the number of student 
exchanges at record highs in both countries and continuing to expand rapidly, the future looks particularly 
bright for the people and organisations active in this sector.  
 
Promoting wildlife conservation 
 
As a passionate conservationist and leading patron of wildlife charities, Prince William chose to finish his first 
visit to China by touring a sanctuary for wild Asiatic elephants in Xishuangbanna, Yunnan Province, near the 
Chinese border with Burma and Laos. The sanctuary, known as the Wild Elephant Valley, lies within the 

Xishuangbanna National Nature Reserve, the last 
tropical rainforest remaining in China that is now 
home to 250 wild elephants, accounting for 90% of 
the Asiatic elephants in the country. Dedicated to 
protecting the endangered species from poaching 
and illegal wildlife trafficking, the sanctuary has 
made commendable progress in doing so, with the 
number of wild elephants in the area increasing 
around 50% since its establishment in 1990. 32 
While visiting the sanctuary, Prince William called 
for greater international efforts to eradicate the 
illegal smuggling of wildlife products and 
expressed his hope that the U.K. and China will 
partner together in this global endeavour. 
Furthermore, he commended China for its 
contributions to wildlife conservation in Africa and 

welcomed the State Forestry Administration’s announcement, made just prior to his arrival in the country, that it 
was imposing a one-year ban on the import of ivory, with immediate effect, to strengthen efforts aimed at 
safeguarding wild elephants. Effort 
 
In another move to help protect the endangered animals and raise greater public awareness, WildAid, a U.S.-
based conservation organisation, is running a billboard campaign in China that aims to reduce demand for 
ivory.33 The initiative features Prince William and global football legend David Beckham, as well as Chinese 
celebrities, such as retired basketball star Yao Ming and actress Li Bingbing. In total, more than 100 billboards 
have been placed at airports in Beijing, Shanghai, and Chengdu. In addition, China Central Television (CCTV), 
one of WildAid’s major media partners in the country, donated primetime placement for two WildAid public 
service announcements, also featuring Prince William, which were broadcasted 150 times during his visit and 
also shown on the world’s largest video screen on the waterfront façade of Citi Tower in Shanghai.  
 
 
 
                                                           
32 “China imposes one-year ban on ivory imports,” BBC, 26 February 2014.  
33 “Duke of Cambridge stars in WildAid PSAs throughout China,” WildAid, 02 March 2015.  

(Source: Getty Images. Prince William feeds an elephant a carrot 
during his visit to a sanctuary for the endangered species in Yunnan 
Province) 
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            Yao Ming, Prince William, and David Beckham stand behind 
                                  the scenes for WildAid film encouraging people to stop buying 
                                  rhino horns and elephant ivory 
                                   

 
 
                                  (Source: WildAid) 
 
Prince William concluded his tour of China by highlighting an issue very close to his heart, and his high-profile 
visit to a prominent Chinese wildlife sanctuary helped to boost global recognition on the need for far greater 
work on conservation worldwide. In addition, it will hopefully spur the development of more Sino-U.K. 
collaborations dedicated to protecting such endangered species.  
 
Conclusion 
 
Marking the most senior visit to China by a member of the British Royal Family in a generation, Prince 
William’s historic tour kicked off the Year of the Sheep in style for Sino-British relations, showcasing the 
multifaceted aspects of U.K. soft power while also securing real business wins for the U.K. economy. In 
addition, it warmly set the stage for President Xi Jinping’s expected state-level visit to the U.K. later this year, 
which will be the first by a sitting Chinese president in over a decade.  Following U.K. Prime Minister David 
Cameron’s visit to China in December 2013 and Chinese Premier Li Keqiang’s trip to the U.K. last summer, the 
back-to-back series of leadership outings between both countries over the past year and a half undeniably shows 
that the U.K.-China relationship is truly back on track and set to hit new peaks in 2015.  
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For further information, please contact our Beijing or London offices:  
 
 
CBI Beijing 
 
Guy Dru Drury (Chief Representative): Guy.DruDrury@cbi.org.uk 
 
Ben Cooper (Policy Analyst): Ben.Cooper@cbi.org.uk 
 
 
CBI London 
 
Neil Carberry (Director for Employment and Skills): Neil.Carberry@cbi.org.uk  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

CBI BEIJING-LONDON: THE DUKE OF CAMBRIDGE VISITS CHINA ON HISTORIC TOUR 

 

Page 18 of 19 
 

MARCH 2015 

References 
 
1. Amy Athey McDonald, “Dream of a Yale education now in reach for low-income Chinese students,” Yale  

News, 28 October 2014.  
2. Andreas Wiseman, “SC Films signs China animation,” Screen Daily, 04 March 2015.  
3. Elizabeth Wu, “Realty mogul sets up Harvard education fund,” China Daily, 23 July 2014.  
4. John Hopewell, “‘Paddington’ becomes Studiocanal’s biggest B.O. hit,” Variety, 03 March 2015.  
5. Keith Bradsher, “In China, dueling scholarship programmes from billionaires,” The New York Times, 28  

August 2014. 
6. Nardine Saad, “Prince William visits China after tour of Japan,” Los Angeles Times, 03 March 2015. 
7. Patrick Frater, “China Box Office: ‘Big Hero’ holds as ‘Jupiter’ rises,” Variety, 16 March 2015.  
8. Qiu Quanlin, “Soccer school in Holland to open for Chinese players,” Xinhua News Agency, 28 January  

2015.  
9. Sun Xiaochen, “Soccer development set to score in new school curriculum,” China Daily, 28 November 2014. 
10. Yang Jie, “William and Jack: U.K.’s future king meets China’s e-commerce king,” The Wall Street Journal,  

China Real Time, 03 March 2015. 
11. Zoe Li, “Millions love ‘beautiful game’ so why does China struggle with football?” CNN, 08 July 2014.  
12. “2014 Theatrical Market Statistics,” The Motion Picture Association of America, Inc. (MPAA), 11 March  

2015.  
13. “BAFTA President HRH The Duke of Cambridge presents a BAFTA award to the Shanghai Film Museum,”  

The British Academy of Film and Television Arts (BAFTA), 03 March 2015.  
14. “Brazil World Cup final attracts 87 million TV viewers,” Kantar Media, 23 July 2014.  
15. “China imposes one-year ban on ivory imports,” BBC, 26 February 2014. 
16. “China passes reform plan to boost soccer competence,” Xinhua News Agency, 27 February 2015.  
17. “Deals announced in Shanghai kick start drive for £150 million boost for U.K.,” U.K. Trade and Investment,  

03 March 2015.  
18. “De Montfort University unveils important new regional office in South China,” De Montfort University, 17  

November 2014. 
19. “Developing together through exchange and mutual learning,” Speech by Chinese Ambassador to the U.K.  

Liu Xiaoming at the Forum on Forty Years of China-U.K. Student Exchanges,” Chinese Embassy in the  
U.K., 23 November 2014.  

20. “Duke of Cambridge launches the U.K.-China Year of Cultural Exchange,” British Embassy in Beijing, 02  
March 2015.  

21. “HRH The Duke of Cambridge honours Chinese U.K. alumni,” The British Council, 03 March 2015. 
22. “HRH The Duke of Cambridge joins DMU students in making shoes,” De Montfort University, 04 March  

2015.  
23. “HRH Duke of Cambridge presents earliest film of Shanghai on record to China: Nankin Road, Shanghai  

(1901),” The British Film Institute (BFI), 03 March 2015. 
24. “Interim results for the six months ended 30 September 2014,” Burberry, 12 November 2014.  
25. “Jaguar Land Rover organizes Sino-U.K. Football and Culture Exchange Trip,” Jaguar Land Rover,  

November 2015. 
26. “Landmark deal secures future of British film in China,” The British Film Institute (BFI), 03 March 2015.  
27. “Paddington joined by HRH The Duke of Cambridge at China premiere,” Paddington, 03 March 2015. 
28. “Premier Skills in China gets royal visit,” The Premier League, 07 March 2015.  



 
 

CBI BEIJING-LONDON: THE DUKE OF CAMBRIDGE VISITS CHINA ON HISTORIC TOUR 

 

Page 19 of 19 
 

MARCH 2015 

29. “Prince William says he welcomes more Chinese in Premier League,” Xinhua News Agency, 02 March  
2015.  

30. “Royal Mail to join Chinese e-commerce boom with new Alibaba Tmall Global shop front,” Royal Mail  
Group, 05 March 2015.  

31. “Yao Ming ‘envious’ of China’s soccer reform plan,” China Daily, 09 March 2015.  
32. “Youku Tudou confirmed as China broadcaster for EE British Academy Film Awards,” The British  

Academy of Film and Television Arts (BAFTA), 03 February 2015.  
 
 
 
 
  
 
 

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
 




