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4 Forewords

Supporting UK-based companies to invest 
and operate overseas and become global 
businesses is part of our strategy to expand 
mutually beneficial trading relationships 
around the world. This is especially so 
in China, the world’s second largest and 
fastest growing economy.

This report showcases a wide range of 
british investment and highlights the 
strengths and growing confidence of 
british companies. Investment in China by 
british companies can generate wealth 
for the UK, support british jobs, help build 
UK-based supply chains, and promote 
increased productivity and competitiveness 
of UK firms. It also supports China’s own 
economic development. 

As we continue to address the challenges 
for businesses investing across the 
globe and help them to make the most 
of opportunities, positive and proactive 
engagement of UK and Chinese businesses 
by CbI and other trade associations remains 
vitally important.

I would like to take this opportunity to 
congratulate CbI on this timely report into 
this very important aspect of the UK-China 
relationship.

Foreword

I am delighted to welcome the first Sterling Assets: China report 
examining the impact of the UK's investment into China on the  
Chinese economy.

HMA Barbara Woodward 
british ambassador 
british embassy China
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In this, the first edition of our Sterling 
Assets: China report, the CbI is pleased to 
show that the United Kingdom remains 
China’s second largest trading partner in 
the eU and the 8th largest worldwide.

To date british business accounts for 
billions of pounds of foreign direct 
investment and creates thousands of 
Chinese jobs.

And in turn China’s top 30 UK inward 
investors have a combined turnover of more 
than £9.8bn and have created more than 
20,000 jobs in britain to date. 

For example, the Chinese Telecoms and 
ICT giant Huawei has committed £1.3bn in 
procurement and direct investment to the 
UK since 2012, contributed close to £1bn to 

Foreword

This report seeks to examine the impact of UK investment by mapping 
trade and investment flows into China and will, I am certain, provide 
useful insights to British and Chinese businesses and policymakers alike.

Carolyn Fairbairn 
Director-general 
CbI

UK GDP (2012-14) and as a result created 
more than 1100 jobs for britain.

UK investment can be found in more than 
70% of China’s provinces and administrative 
regions with greenfield project investment 
exceeding £2.25 billion in 2015-2016.

And since 2015 british investment has 
begun to move inland, away from China’s 
coastal areas to China’s vast central, 
western and northeastern regions.

These positive trends underpin and support 
China’s economic objectives as it continues 
to develop its domestic market and move to 
a service-oriented economy.

The UK is well placed to assist these 
ambitious policies and additionally is ready 
to support China’s belt & road Initiative 
(brI) as it builds overland and maritime 
trading corridors to serve the economies of 
tomorrow.
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With more than a decade of experience in 
China, the CbI is proud to launch its first 
Sterling assets: China report. This report 
examines the UK’s impact on the Chinese 
economy through mapping of investment 
and trade flows. 

The close economic relationship between 
the UK and China is reflected in bilateral 
trade. Last year, the UK was China’s second 
largest trading partner in the eU, behind 
only Germany, and eighth worldwide.

The UK ranks eighth among diversified 
economies in terms of foreign direct 
investment (FDI) in China over the last 
decade. In recent years, british FDI in China 
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executive summary

Chinese subsidiaries of British firms play a vital role in Chinese 
economic growth. Many large British companies investing in China 
are well-known names such as GKN, Jaguar Land Rover, Rolls Royce, 
AstraZeneca, HSBC, Standard Chartered, and Unilever. In recent years, 
many smaller companies from the UK have entered the new growth 
sectors of the transforming Chinese economy: services, advanced 
technology, and consumer products. 

was marked by many new, smaller entrants 
in finance and various business services. 
There were also ambitious expansions 
by established automotive and consumer 
products companies, notably GKn and 
Unilever. In the period from 2015 to 2016, 
investments in greenfield projects in China 
by UK companies amounted to £2.25bn.

As China embarks on a new path of 
economic growth, the very sectors it is 
looking to develop – services, high-tech, 
consumer products – are sectors that 
constitute the UK’s competitive strengths.

Provincial level FDI data from 2015 shows 
that british FDI in China shifted inland, 

Exhibit 1: trade in goods with china, top 
countries, 2016 (£bn)
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in alignment with China's national 
development plans. The two Chinese 
provinces that received the most UK 
FDI in 2015, Heilongjiang and Henan, are 
landlocked. In total, an estimated 57% of UK 
FDI that year went to inland regions. Some 
UK investment was found in over 70% of all 
of China’s administrative regions.

The UK picture contrasted overall foreign 
investment trends, which saw coastal 
provinces receive the greatest share of 
FDI. In 2015, over 50% of total FDI went to 
the six leading coastal provinces alone. 
The southern province of Guangdong, for 
example, received £18bn in FDI in that 
year, a sum larger than the GDP of several 
european nations.

UK goods exports to China were led by gold 
reserves and transportation technology, a 
sector that includes all forms of automotive, 
rail, air, and maritime transport. UK auto 
brand Jaguar Land rover is popular in 
China,  the world’s biggest automobile 
market. In 2016, automakers sold a total 
of 28 million passenger cars in China. by 
contrast, 2.7 million cars were sold in the 
UK that year. 
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Exhibit 3: inbound FDi in china, top diversified economies, 2006-15 (£bn)

Most of FDI in China comes through 
Hong Kong

About three quarters of all FDI inflows 
into China comes through off-shore 
financial centres (oFCs), among which 
Hong Kong dominates.

oFC governments generally do not 
track the journey of capital flowing 
through their polities from source to 
destination, so an accurate figure of 
UK-originated oFC funds is difficult 
to establish. However, given the 
especially close ties between the UK 
and Hong Kong, and other oFCs such 
as Singapore, british virgin Islands, 
and mauritius, it is likely that a large 
percentage of funds flowing through 
these oFCs originate in the UK.
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UK service exports to China were led by 
airline travel and various categories of 
business services. Chinese students and 
tourists are travelling to the UK in record 
numbers, creating opportunities for growth 
and collaboration for airline companies. 
Universities in the UK had over 90,000 
students from China enrolled in the past 
school year, far more than from any other 
country. 

Exhibit 5: total inbound FDi, top regions, 2015
Province location in china £bn
Guangdong south, coast £18
Jiangsu east, coast £16
Tianjin north, coast £14
Shanghai east, coast £12
Zhejiang east, coast £11
Shandong east, coast £11
Henan central £11
Anhui east, inland £9
beijing north, inland £9
Hunan central £8

Exhibit 6: uK inbound FDi, top regions, 2015
Province location in china £m
Heilongjiang northeast, inland £313
Henan central £276
Zhejiang east, coast £219
Jiangsu east, coast £180
Anhui east, inland £103
Hunan central £100
Tianjin north, coast £94
Guangdong south, coast £86
Yunnan southwest, inland £56
Hebei north, coast £46

The UK & China: close and 
complementary economies

China’s economy is entering an exciting 
chapter as it transitions from growth driven 
by export manufacturing and infrastructure 
development to the New Normal: growth 
derived from higher value-added 
technology, development of service sectors, 
and an expanding domestic consumer 
market. Accordingly, FDI in China has 
begun to shift from secondary to tertiary 
industries.1

british companies in China have been 
instrumental in the development of key 
industry sectors. UK manufacturing giants 
such as GKn, Jaguar Land rover, and 
AstraZeneca have decades of high-tech 
innovation in China. HSbC and Standard 
Chartered banks have been offered financial 
services in the country since their founding 
over a century ago. regarding consumption, 
Unilever has sold multiple lines of consumer 
goods in China since 1923, and british high-
end brands such as burberry and Johnnie 

£700bn
of planned Belt and Road Initiative investments

“british FDI in China 
shifted inland, in 
alignment with 
China’s national 
development plans.”
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Walker are in high demand among China’s 
burgeoning middle class.

Looking overseas, the Chinese government 
is working on the Belt and Road Initiative 
(brI): a plan to integrate about 60 countries, 
63% of the world’s population, and 29% of 
its economic output into a transcontinental 
trade network connected by land and 
sea routes. Current infrastructure plans 
call for over £700bn in investment. The 
initiative is meant to increase China’s role 
in international trade and drive domestic 
prosperity, especially in the underdeveloped 
western and central regions of the country.

Financial and infrastructure development 
subsidiaries of UK companies in China 
are competitively positioned for contracts 
related to the brI. Standard Chartered has 
a presence in 46 out of 60 brI countries, 
and offices in China's inland regions 
that are expected to see brI-related 
infrastructure projects on their territories. 
british infrastructure companies Arup and 
Atkins, which have been involved in some 
of the most iconic construction projects in 
China, have offices in Sichuan province and 
Chongqing municipality, key stops along brI 
routes.

Exhibit 7: inbound FDi in china by industry and number of Fies (£bn)

2010 2011 2012 2013 2014 2015
0

10

20

30

40

50

60

Tertiary industries Secondary industries number of FIes



10 Section 1: British participation in chinese regions

British participation in chinese regions

UK's trade with China is centred along China’s coast. Urban hubs 
Shanghai, Beijing, and Guangzhou import the most UK goods. British 
foreign direct investment (FDI) in China, on the other hand, shows 
a wider geographical distribution, reaching into up-and-coming 
landlocked provinces such as Heilongjiang and Henan. The Chinese 
government's drive to develop inland regions is creating an increasing 
number of exciting new investment opportunities.

s
ectio

n
 1

With access to China's maritime trade, 
China's coastal regions are more 
economically developed than those inland, 
with higher levels of trade and investment 
with the rest of the world.

In the south, Guangdong province, which 
encompasses the Pearl river Delta, in 2015 
accounted for £669bn of trade in goods, or 
26% of China’s total of £2.6trn, and for £18bn 
of inbound FDI, or 12% of China’s £155bn 
total (exhibits 8, 9).2 

This puts the province well-ahead of 
Jiangsu and Shanghai - the next most 
popular regions by volume of trade in goods 
- which accounted for £357mn and £259mn 
of trade in 2015 respectively (exhibit 8). 
Jiangsu and Zhejiang provinces, with a total 
population of 136 million,3 are Shanghai's 

neighbours and together with the city form 
a continuous economic cluster centred 
around the Yangze river Delta. 

In line with general pattern of investment 
across China, UK's trade is generally 
localized on China's coastal regions. In 2015, 
Shanghai imported £4.2bn worth of goods 
from the UK, and this accounted for 34% of 
all UK goods exports to China and 14% of all 
foreign goods imported by the city. In the 
same year, Guangdong province exported 
almost £11bn of goods to the UK, accounting 
for 28% of all Chinese goods exports to the 
country.

In contrast to UK exports, british FDI in 
2015 saw top figures invested into inland 
provinces. This followed the Chinese 
government’s own shift to investing into the 
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Exhibit 8: top china regions by trade in 
goods, 2015 (£bn)

Exhibit 9: top china regions by inbound FDi, 
2015 (£bn)
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Chinese Administrative Divisions

The highest level administrative divisions, referred to as ‘regions’ in this report 

are of four kinds:

•	 22 provinces

•	 5 autonomous regions that have additional legislative rights and are areas 

populated by minority ethnic groups: Inner mongolia, ningxia, Xinjiang, 

Tibet, and Guangxi

•	 4 municipalities, or urban areas administered independently from their 

surrounding provinces: beijing, Tianjin, Shanghai, and Chongqing

•	 2 Special Administrative Regions of Hong Kong and macau

34%
of UK goods 

exports to China 
in 2015 went to 

Shanghai

shanghai £4,212 

Beijing £2,350 

guangdong £1,295 

Jiangsu £1,214 

tianjin £1,081 

Zhejiang £589 

shandong £360 

Fujian £268 

liaoning £206 

hainan £124 

henan £80 

sichuan £80 

anhui £65 

hunan £56 

shaanxi £55 

guangdong £10,908 

Zhejiang £7,081 

Jiangsu £5,828 

shanghai £3,693 

shandong £2,470 

Fujian £2,367 

Beijing £791 

chongqing £777 

anhui £631 

Jiangxi £560 

liaoning £504 

sichuan £488 

henan £450 

hebei £414 

tianjin £388 

Exhibit 10: imports from the uK, top chinese regions (£m)

Exhibit 11: exports to the uK, top chinese regions (£m)
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country’s interior. over £880 million – an 
estimated 57% of all direct UK FDI in China 
– went to inland regions. The UK is ahead of 
the curve in this respect, as the majority of 
the general FDI in China was still directed to 
the coastal regions.

The north-eastern province of Heilongjiang 
saw the highest levels of UK FDI in 2015, 
with a total of £313 million invested 
(exhibit 12). The sum amounted to over 
one-fifth of the province’s FDI from 
diversified economies. As of the end of 
2015, Heilongjiang approved 69 UK-invested 
enterprises that invested an aggregate 
of $1.6 billion4 of capital. The enterprises 

focused on sugar and other food processing, 
wholesale and retail trade, manufacturing, 
and advanced technology promotion.5 
Furthermore, in 2015, cBi member Standard 
Chartered bank opened a new office in 
Heilongjiang’s capital Harbin to participate 
in regional brI projects.

Henan – also one of China’s inland provinces 
- has been the recipient of the second-
highest levels of UK FDI into China. In 2015 
the UK invested £276 million there (exhibit 
12), adding to an aggregate investment of 
$1.3 billion in nearly 100 enterprises. Interest 
in the region is growing, with the largest 
ever british delegation attending the annual 

heilongjiang 22.4% 

yunnan 11.5% 

henan 7.9% 

hainan 7.8% 

Zhejiang 6.5% 

guangdong 4.5% 

hunan 3.9% 

anhui 3.4% 

ningxia 3.1% 

Jiangsu 3.0% 

hebei 2.5% 

Beijing 2.2% 

tianjin 1.4% 

liaoning 1.2% 

shanghai 1.0% 

heilongjiang £313 

henan £276 

Zhejiang £219 

Jiangsu £180 

anhui £103 

hunan £100 

tianjin £94 

guangdong £86 

yunnan £56 

hebei £46 

shanghai £31 

Jiangxi £15 

Beijing £13 

shandong £12 

shaanxi £6 

Exhibit 12: uK FDi, top chinese regions, 2015 (£m)

Exhibit 13: uK FDi as % of non-oFc FDi, top chinese regions, 2015 (£m)
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Henan International Investment and Trade 
Fair in 2017. cBi member GKn’s joint venture 
in Henan is Asia’s largest manufacturer of 
automotive cylinder liners.6

Coastal provinces and cities remain 
at the heart of China’s economy. Their 
manufacturing advantage in international 
trade remains strong and is set to grow 
within the brI framework. A 2016 Chinese 
government report identified seven coastal 
regions (out of 11 total) as the top ten most 
active participants in the brI to date.7

Long-established Chinese subsidiaries 
of UK companies have a strong presence 
in coastal manufacturing hubs. In 2015, 
cBi member AstraZeneca expanded its 
operations in the Shanghai municipality and 
Jiangsu province, with new facilities focused 
on research and development. cBi member 
GKn, a leader in automotive components, 
expanded its production in Shanghai and 
Jiangsu to meet new demand for advanced 

automotive systems and hybrid vehicle 
technologies.8

Large coastal cities will continue their 
role as financial hubs supporting national 
growth, while their affluent residents 
provide the base for an evolving post-
industrial consumer market.

FDI from UK companies catering to this 
new consumer market has poured into 
coastal cities. cBi member WPP and its 
subsidiaries, world leaders in marketing 
and advertising, opened five new offices in 
Shanghai and Guangzhou over the course of 
2015 and 2016.8

However, inland regions received increased 
attention from private investors and the 
Chinese government. These regions offer 
lower rent and labour costs, while their 
geographical remoteness from shipping 
ports is offset by improved transportation 
infrastructure. Some specialize in industry 
sectors that are not tied to international 
shipping, such as IT and military technology. 
Investment inland is also driven by China’s 
political aim of reducing the economic gap 
with respect to the coastal regions. 

“over £880 million - an estimated 57% of all 
direct UK FDI in China – went to inland regions.”

Heilongjiang Province

Heilongjiang is a landlocked province that 
contains a 3000km long north-eastern 
border with russia, situating it along the 
China-mongolia-russia corridor of the 
brI. Several initiatives and projects exist 
to bolster trade with russia, South Korea 
and Japan. massive pipelines transporting 
russian crude oil and gas are under 
construction with plans to finish in 2018.9 
related petrochemical and alternative 
energy industries have seen increased 
investment as well, transforming the 
province into an important energy hub.5 
In addition, with large tracks of clean and 
undeveloped land, Heilongjiang is a major 
producer of agricultural products and 
natural resources.4 

Henan Province

Henan is China’s 3rd most populous 
province, at 95 million residents, and has 
seen a marked growth in FDI in recent 
years (8.1% in 2016). The provincial capital 
Zhengzhou is home to over 3,000 foreign-
invested enterprises. Among them, Foxconn 
International Holdings assembles an 
estimated 70% of all iPhones there. The 
province is host to several government-led 
economic initiatives aiming to develop the 
advantages of central location, low rent and 
labour costs, and natural resources.4
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CHONGQING

Key sectors:  auto, military, heavy 
industry, ore

Chongqing’s GDP grew 10.7% in 
2016, the fastest in China. The 
municipality’s population exceeds 
that of Shanghai by five million 
and is rapidly urbanizing. Long an 
industrial hub of China’s interior, 
the city is positioning itself as the 
eastern terminal of brI land routes.

GUIZHOU

Key sectors: natural resources, IT

The province of 35 million residents 
neighbours the industrial giant 
Guangzhou, and in 2016 had the 
second highest GDP growth at 10.5%. 
Guizhou has become an investment 
hotspot for big data processing by 
China’s software leaders Huawei, 
Tencent, Foxconn, Alibaba, and China 
mobile, among others.

XINJIANG

Key sectors:  infrastructure, 
energy 

The largest and westernmost of 
China’s administrative regions, 
Xinjiang borders eight countries and 
is set to play a key role in the brI as 
a hub for logistics, finance, energy, 
and cultural exchange. Government 
is planning to spend over £1.5 trillion 
in the region’s infrastructure in 2017. 

Five up-and-coming chinese regions

SICHUAN

Key sectors: diversified, growing 
high-tech, tourism

Sichuan is the largest province in 
southwestern China, both in area 
and population, and is famed for 
its nature and culture. Its capital 
Chengdu was declared China’s Top 
Performing City in 2016 by the milken 
Institute, and has attracted enviable 
amount of investment and talent in 
recent boom years. The province is 
positioned along several potential 
brI routes.

YUNNAN

Key sectors: primary industries, 
tourism, logistics

bordering vietnam, Laos, and 
myanmar, Yunnan is positioned 
to benefit from increased trade 
with South east Asian countries, 
with a number of domestic 
and international roads under 
construction. The province is 
renowned for natural beauty and 
receives the most tourists in Western 
China. GDP growth was 8.7% in 2016, 
fifth highest in China. 
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I. FDI bY INDUSTRY SECTOR

From 2015 to 2016, fDi Intelligence, a service 
from the Financial Times, tracked 111 
greenfield initiatives in China initiated by 
UK-based companies. While this does not 
encompass every investment made by UK 
companies into China during this time, it is a 
representative sample.

A major driver of UK expansion into China is 
the country's rapidly expanding consumer 
market. This was estimated at £3.3 trillion in 
2016, the second largest in the world behind 
that of the US. Projected to grow to around 
£4.5 trillion by 2021, it is by far the fastest 
growing consumer market in the world. 
The drivers of consumption growth in China 
include an increasing number of affluent 

middle-class households, changes in 
spending habits of the younger generation, 
and a growing presence of e-commerce.10

be it in finance, advertising, automobiles, 
hotels, beverages – to name but a few 
sectors – most of the british greenfield 
initiatives covered in this section can be 
traced to the increased spending power 
of the Chinese consumer. Premium UK 
services and products are proving an 
especially good match to China's newly 
affluent generation.

Financial services

The financial services sector accounted for 
the highest estimated greenfield investment 
value from the UK in the period from 2015 

British participation in  chinese industry

2015 and 2016 saw over a hundred greenfield projects initiated by UK 
companies in China in a variety of industries. The country’s burgeoning 
consumer market attracted UK services in advertising, finance, and 
logistics. Growing disposable income drew investments in automotive, 
consumer products, and hospitality sectors. Furthermore, British high-
tech manufacturers and large banks contributed greenfield investments 
that align with China’s goals of advancing technology and realising the 
Belt and Road Initiative.

“Having a presence in 46 of about 60 brI 
countries, Standard Chartered bank believes  
it is competitively positioned for brI financing.”
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to 2016, approximately £488 million. This 
should come as no surprise given China’s 
official emphasis on developing the financial 
sector and its long-founded interest in 
attracting UK companies. 

For instance, in 2015, cBi member HSbC 
initiated expansion plans to capitalize 
on the growing disposable income and 
transforming business landscape across 
China. The bank opened retail banking 
offices in nanchang, Jiangxi province, and 
in Jinan, Shandong province, and it plans 
to create 4,000 new retail banking jobs in 
Guangdong's Pearl river Delta. In addition, 
the bank opened an insurance branch in 
Guangzhou, Guangdong province,  and 
an investment banking branch in Fuzhou, 
Fujian province.

In the same year, cBi member Standard 
Chartered bank opened an office in 
Harbin, capital of Heilongjiang province, in 
anticipation of planned brI-related projects. 
The bank has signalled strong general 
interested in the brI, recently presenting 
on a roadshow to promote the initiative 
among stakeholders in south/southeast 
Asia. With a presence in 46 of about 60 brI 
countries, Standard Chartered believes it is 
competitively positioned for brI financing.11

Among specialist UK companies, JTW 
Connect, an underwriting and reinsurance 
agency, opened an office in Wuhan, the 
capital of inland Hubei province. north 
Group entered the market with their marine 
insurance business in Shanghai in 2016. 
Finally, Film Finances, a film industry 
financing specialist, opened an office in 
Shanghai in 2015. 

Exhibit 14: multiple or large greenfield intiatives by uK companies in china, 2015-2016
company initiatives tracked investment £m (est)
HSbC 5 £252
InterContinental Hotels Group (IHG) 1 £114
GKn 4 £113
Unilever 2 £88
John Swire & Sons 2 £82
AstraZeneca 3 £52
WPP 6 £50
Savills 3 £38
new Look 2 £32
John Innes Centre 2 £21
Peak Scientific 2 £3

21
UK greenfield business service initiatives in China, 2015-16
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business services

The business services sector had the 
highest number of UK-originated greenfield 
initiatives in China from 2015 to 2016: 
21 initiatives amounting to £209 million. 
of these, the advertising and public 
relations sub-sector saw seven greenfield 
announcements from UK companies.

Exhibit 15: uK greenfield investment in china12

number of initiatives                  investment, £m (est)
sector 2015 2016 total 2015 2016 total
Financial Services 8 2 10 £398 £91 £488
Logistics 2 4 6 £91 £200 £292
Consumer Products 6 3 9 £194 £73 £268
business Services 11 10 21 £111 £98 £209

Automotive Components 3 2 5 £108 £33 £142
Hotels & Tourism 1 1 2 £114 £1 £115
Textiles 4 2 6 £49 £45 £94
metals 1 1 2 £42 £48 £90
real estate 3 4 7 £56 £25 £81
rubber* 1 0 1 £59 £- £59
Industrial machinery, 
equipment & Tools

7 3 10 £48 £9 £56

Aerospace 1 1 2 £8 £37 £45
Pharmaceuticals 2 1 3 £20 £21 £41
beverages* 0 1 1 £- £35 £35
Communications 1 2 3 £21 £13 £34
biotechnology 1 0 1 £33 £- £33
Chemicals 1 0 1 £33 £- £33
Schools & Universities 1 2 3 £10 £21 £31
Semiconductors* 1 0 1 £31 £- £31
Software & IT services 5 6 11 £10 £20 £30
Ceramics & Glass 0 1 1 £- £17 £17
Plastics 0 2 2 £- £12 £12
Leisure & entertainment 1 0 1 £11 £- £11
Automotive oem* 1 0 1 £4 £- £4
engines & Turbines 0 1 1 £- £1 £1
Total 62 49 111 £1,450 £800 £2,250

The evolving consumer market in China 
means intensifying competition and 
increasingly discerning shoppers. Internet 
social networks and shopping channels, 
such as WeChat and Taobao, with 940 
and 530 million active monthly users 
respectively, provide vast platforms for 
marketing to well-informed consumers.13,14 

UK business services specialising in 
business-to-consumer markets stepped in 
to offer world-class edge.
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media and communications services 
conglomerate and cBi member WPP led by 
opening a 20-floor, 3,000-staff operation in 
Shanghai, bringing together 26 of its brands 
under one roof. In addition, WPP advertising 
subsidiaries essence and Fitch opened 
separate offices in Shanghai, while another 
advertising subsidiary, Cohn & Wolfe, 
opened an office in Guangzhou. Finally, 
WPP’s internet publishing subsidiary Plista 
opened offices in Shanghai and beijing.

other UK advertising agencies entering 
China include We Are Social in Shanghai, 
next Fifteen Communication in beijing, and 
SportQuake also in beijing. 

meanwhile, UK market research 
consultancies Incite and Comres set up 
shop in Shanghai, entering the nascent 
market research sector in China.

The Chinese government’s plans to improve 
food safety led UK experts in the field to 
open local offices. Food Forensics opened 
an office in Shanghai, and John Innes Centre 
opened offices in Shanghai and beijing.

Consumer products

cBi member Unilever has high confidence 
in the Chinese market and has announced 
expansion plans in China that will see new 
production lines and distribution centres 
across the country. 

Among more specialised players, China 
has notably attracted those offering luxury 
products and jewellery. In 2015, cBi member 
burberry opened a concept store in 
Shanghai, while jewellery companies Clogau 
Gold, Carat London, and Goldgenie opened 
stores in Qingdao, Shanghai, and beijing, 
respectively.

“The drivers of consumption growth in China 
include an increasing number of affluent 
middle-class households, changes in spending 
habits of younger generations, and a growing 
presence of e-commerce.”
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Exhibit 16: uK business services greenfield initiatives in china15
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Increased disposable income has raised 
demand for premium products. Imported 
whiskey is soaring in popularity among 
Chinese cosmopolitans, who conspicuously 
consume premium brands to convey 
social status. As of 2017, western spirits 
constituted less than 2% of China’s alcohol 
consumption, leaving plenty of space for 
growth. Foreign beverage makers are 
rushing to the market and fighting for brand 
prestige.16 cBi member Diageo, opened a 
Johnny Walker House store in beijing in 
2016. 

Logistics

The logistics sector underpins import, 
export and the growing interregional 
flow of goods in China. In 2015 and 2016, 

british logistics providers established new 
operations in Shanghai, the city with the 
world’s busiest port, and Dongguan, an 
industrial hub in Guangdong. However, the 
largest project by a UK logistics company 
was an initiative by John Swire & Sons to 
construct a cold storage facility in Wuhan, 
an increasingly important transport hub in 
central China. 

Automotive

Chinese subsidiaries of british automotive 
components suppliers and oems (original 
equipment manufacturers) contributed a 
total of six greenfield initiatives valued at an 
estimated £146mn in the period from 2015 
to 2016. 
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World: £831bn UK: £18.1bn

China’s automotive market is the biggest 
in the world and is still growing at a rapid 
pace. In 2016, 28 million cars were sold in 
China, an increase of 14% over the previous 
year.17 Chinese car buyers are spoiled 
for choice, with a record 130 car brands 
available across the country. Sales of small-
engine and clean-energy cars are expected 
to grow due to government subsidies 
and fuel economy standards in line with 
green initiatives.18 The China Association of 
Automobile manufacturers projects total 
auto market growth of 5% in 2017.19

In 2015, cBi member GKn, an automotive 
supplier with three decades of history 
in China, announced expansions in the 
cities of Chengdu, Shanghai, Changchun, 
and Yizheng. The company’s state-of-the-
art facilities produce hybrid automotive 
technologies, contributing to the push 
towards cleaner transportation in China. 

Chery Jaguar Land rover, a 50:50 joint 
venture between Chinese automaker Chery 
and cBi member Jaguar Land rover in 
the city of Changshu, opened a new car 
engine plant in the city in 2017. This is the 
the first overseas engine plant for Jaguar 
Land rover and the efficient, state-of-the-
art Ingenium engine produced there is at 
the heart of the company’s low-emissions 
strategy.20

II. TRADE bY INDUSTRY SECTOR

In 2015, China imported £6.7 billion of gold 
from the UK. China’s gold purchases were 
motivated by the PboC’s (China’s central 
bank) desire to bolster and diversify its 
sovereign reserves, and strengthen the 
renminbi’s status as a reliable currency.

Furthermore, the UK sold about £3.8 billion 
of transportation technology to China, 
mostly popular automobile brands. Though 
2015 brought a slump in sales, Jaguar Land 
rover still sold over 92,000 units in China 
that year.21

Exhibit 17: china goods imports from the world and the uK, 201523

92,000
Jaguar Land Rover cars sold in China in 2015
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The UK’s top service export to China was 
travel, accounting for £1.5 billion and 42% 
of total service exports. In 2015, 270,000 
Chinese visited the UK, or 740 per day 
on average.22 Apart from tourists, 91,000 
Chinese students were enrolled in the UK 
universities during the 2015-16 school year. 
This constituted one fifth of all foreign 
students in the country.24 Chinese inbound 
FDI, which saw an increase of £1.2 billion 
in 2015,25 brought many businesspeople as 
well. 

In 2016, the UK and China reached an 
agreement to increase the number of 
direct weekly flights between the two 
countries from 40 to 100.26 cBi member 
Heathrow Airport has direct-flight access 
to four Chinese cities: beijing, Shanghai, 
Guangzhou and Qingdao. manchester has 
regular scheduled flights to beijing and 
Hong Kong. Airlines involved are Air China, 
beijing Capital Airlines, Hainan Airlines, and 
cBi members british Airways and virgin 
Atlantic.27,28 

Top Chinese regions by number of 
overseas visitors in 2015, in millions30

 

1. Guangdong, 34.5

2. Shanghai, 6.5

3. Yunnan, 5.7

4. Zhejiang, 4.6

5. Guangxi, 4.5

6. beijing, 4.2

7. Fujian, 3.3

8. Shandong, 3.1

9. Hubei, 3.1

10. Jiangsu, 3.0

Exhibit 18: China services imports from  
the UK, 2015. Total £3.6 billion

While UK financial and other business 
services for Chinese customers mostly 
occur via Chinese subsidiaries, cross- 
border exports in these two sectors still 
totalled £971 million. The geographical 
remoteness of the two countries is 
increasingly offset by the digital economy, 
which provides Chinese customers easier 
access to the UK’s domestic services 
in finance, design, marketing, and 
engineering.29

The £614 million of trade in transportation 
services reflects the large volume of trade 
in goods. british companies are building 
on the importance of transportation by 
establishing operations in China. At least 
six UK logistics companies have built new 
offices and facilities in key transport hubs in 
mainland China in the period from 2015  
to 2016 (exhibit 15).

270,000
Chinese visited the UK in 2015

Travel  42%

Transport   17%

IT   4%

Financial  7%

Government    3%

IP   3%

Business services  20%

Other  4%

Total: £3.59bn
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belt and Road Initiative 

The belt and road Initiative (brI) is China’s 
sweeping international development plan 
unveiled in 2013 by the Chinese President 
Xi Jinping. It centres on developing a trade 
network involving about 60 countries, 
almost two thirds of the world’s population 
and almost one third of its economic output. 
The initiative has the potential to elevate 
China’s role in global affairs and drive the 
next stage of its domestic development. 
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Eurasia land bridge

Pakistan

South-East Asia

Mongolia-Russia

Maritime silk road

Exhibit 19: Belt and road initiative routes in china31

trends and outlook

Both the UK and China are in a period of economic transition. Brexit 
has forced the UK to re-examine trade relationships. In China, the 
imperative of continued economic development has given rise to the Belt 
and Road Initiative, aimed at expanding international trade, and to 
an emphasis on the development of advanced technology, services, and 
consumption. This in turn has led to increased UK-China collaboration 
in the areas of technology, finance, and education. 

At the heart of the brI are several land 
routes connecting China with different 
corners of the eurasian landmass (the 
belt), coupled with international sea routes 
connecting to countries on the Indian ocean, 
Africa, and europe (maritime Silk road). 
The initiative is broadly defined, leaving 
room for flexibility of future implementation. 
nevertheless, already as of early 2017, an 
estimated £700 billion has been committed 
to international infrastructure projects.32



25Section 3: trends and outlook

Within China, regions are vying for roles 
in the brI. Strategically located provinces 
are likely to see the greatest increase 
in economic activity. These include 
Heilongjiang in the north-east, Xinjiang in 
the west, Yunnan in the south-west, and 
Sichuan and Chongqing in central China.

british Chancellor Phillip Hammond 
has expressed support for the brI and 
described the UK as China’s "natural 
partner" for its implementation.33 In march 

2015, the UK became the first major Western 
country to join the Asian Infrastructure 
Investment bank (AIIb), a major source of 
financing for the brI.34 on the Chinese side, 
numerous official references to the golden 
age in bilateral relations and UK-China 
complementarity of industries are positive 
signals that UK companies are competitively 
positioned to participate in brI projects.

In the long run, the brI aims to boost 
economic growth across sectors. At present, 
planned investments are focused on large 
infrastructure projects, which create 
opportunities for UK companies in finance, 
engineering, consulting, legal, and other 
professional services. 

Technology outlook35

The Made in China 2025 is one of many 
initiatives with the goal of making China a 
leader in science and technology. President 
Xi Jinping has called these sectors “the 
main battlefields of the economy”, and 
called for his country to become the 
“master of its own technologies”. Currently, 
less than 30% of technology used in China 
is domestically produced, and the aim of the 
Made in China 2025 initiative is to boost that 
percentage to 70%.

Since 2014, China has spent £100 billion 
on developing the semiconductor sector 
though mergers and acquisitions and 
domestic subsidies. Going forward, capital 
is shifting into artificial intelligence (AI), 
bio-pharmacy, and clean technology. These 

Made in China 2025 

China’s State Council’s plan to 
advance Chinese manufacturing 
prioritizes ten sectors:

1. Information technology

2. numerical control tools and 
robotics

3. Aerospace equipment

4. ocean engineering and high-
tech ships

5. railway equipment

6. energy saving and new energy 
vehicles

7. Power equipment

8. new materials

9. medicine and medical devices

10. Agricultural machinery

“Currently, less than 30% of technology used 
in China is domestically produced, and the aim 
of the made in China 2025 plan is to boost that 
percentage to 70%.”
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highly productive and profitable sectors are 
especially appealing considering increasing 
labour costs at home and protectionist 
trends around the globe.

China’s interest in higher value-added 
technologies is prominent in its relationship 
with the UK. The Chinese were identified 
as key potential investors in the northern 
Powerhouse plan for the industrial 
development in manchester, Liverpool, 
Sheffield, and newcastle. A Chinese 
delegation to this region in February of 2017 
specifically expressed interest in investing 
in “advanced manufacturing, healthcare, 
and aerospace”.36

In China, global healthcare leader and 
cBi member AstraZeneca is expanding 
its longstanding operation in the country 
by investing in facilities that will support 
the r&D and manufacture of chemicals 
developed in its Chinese laboratories.

In 2015, UK semiconductor industry 
companies Sondrel and Tetreon 
Technologies opened a design centre and 
manufacturing facility in Shaanxi and 
Jiangsu provinces, respectively.

Financial services outlook

Financial services hold exciting potential for 
UK-China collaboration. China’s New Normal 
national development plan emphasizes 
development of financial services, a major 
UK strength.

In may 2016, London became the first 
centre for issuing Chinese government 
bonds outside of China.37 The city is helping 
renminbi internationalisation as the largest 
trading centre for the currency. Data from 
march 2017 shows that 36% of renminbi 
exchange transactions outside mainland 
China were conducted from the UK, topping 
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Hong Kong’s 29%. London is also the 
biggest renminbi payment centre outside 
greater China with 5.6% of non-mainland 
payments processed there (Hong Kong’s 
share is 76%).38

The UK-China economic and Financial 
Dialogue (eFD) is an annual diplomatic 
event in which both countries create 
initiatives for increased financial 
cooperation. In the eighth eFD in november 
2016, an agreement was reached to proceed 
with the implementation of the London-
Shanghai Stock exchange, a system that 
will allow investors in China to buy and 
sell London-listed stocks outside London 
trading hours. Furthermore, China agreed 
to grant underwriting licenses for renminbi-
denominated bonds (Panda bonds) to 
qualified british banks, and to raise the limit 
to foreign ownership of UK life insurance 
and securities & mutual funds companies in 
China to above 50%.39

Education outlook

Demand for international education is 
booming in China. The Chinese, who 
traditionally place a strong emphasis 
on education, view education in Western 
countries as a powerful differentiator in 
the job market. With an expanding number 
of middle-income families pouring large 
portions of their disposable income into 
education, demand for western diplomas is 
expected to grow.

In 2016, there were over 500 primary and 
secondary international schools officially 
recognized by the Chinese government, with 
hundreds more operated by less recognized 
private investors. most are english-
language and many follow the british 
curriculum. Leading UK private schools with 

36%
of RMB exchange transactions outside 
mainland China done in UK  
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campuses in China are Dulwich College with 
five schools, Wellington College with two, 
and Harrow.40

With 91,000 Chinese students in 2016, 
the UK is the second most popular 
destination worldwide after the US. The 
prestige, tradition, and quality of UK 
universities are widely recognised in 
China. To meet the growing demand, many 
UK institutions of higher education have 
formed partnerships within China. The 
partnerships vary in nature and include a 
fully independent campus, joint degrees, 
preparatory programmes, and research and 
development collaborations. 

cBi member University of nottingham is the 
only foreign university with a full-fledged 
campus in mainland China. The campus was 
opened in 2004 in the coastal city of ningbo, 
near Shanghai. However, UK universities 
have over 270 joint programmes in China, 
providing UK qualifications to over 57,000 
Chinese students annually.41 Among the 
most engaged, cBi member Queen’s 

british Council: 

Generation UK–China

The strength of the existing ties 
between the UK and China in 
education and culture are a result 
of years of work of british Council in 
China. In 2013, the council launched 
the Generation UK – China programme, 
aiming to promote two-way 
collaboration through creating study 
opportunities for british students 
in China. The goal is to have 80,000 
UK students gain study or work 
experience in China by 2020.

University belfast has degree partnerships 
with China medical University and Shenzhen 
University, and operates multiple research 
projects in China. cBi member University of 
exeter has partnered with Fudan University 
to offer joint master’s degrees in business 
and economics. 

148,000
Chinese students earning UK diplomas in the UK and China annually 
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success stories 

CBI member companies have contributed to China’s economic growth 
by introducing world-class products, services, and operations. They 
succeed by forging close domestic partnerships and adapting to unique 
conditions and needs of the Chinese market. Of various sizes and 
industry sectors, CBI member companies continue to lead in innovation 
and corporate responsibility in China. Looking forward, they are 
aligning their corporate strategies with China’s development priorities.

s
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UbM Asia

owned by Ubm plc (Lon: Umb), Ubm Asia is the largest trade show organiser in Asia 
and the largest commercial organiser in China. established in Hong Kong in 1994, Ubm 
Asia today operates 90 events in mainland China from 12 offices in major cities including 
beijing, Shanghai, Guangzhou, Hangzhou, Guzhen and Shenzhen. 

many of the trade shows in China have become the largest ones in in the world, 
including the Hong Kong Jewellery & Gem Fair, Furniture China, Cosmoprof Asia 
(cosmetics and beauty products), CBME (Children, baby, and maternity expo), Hotelex 
China, Marintec China (shipbuilding), and CIOE (China International optoelectronic expo).

Ubm contributes to connecting China with the rest of the world through its exhibitions. 
each year, the company brings tens of thousands of foreign Smes into the Chinese 
market and helps introduce Chinese Smes into international markets through a global 
tradeshow network, which consists of over 300 market-leading b2b events. While the 
company’s trade shows in China are concentrated in Hong Kong and Shanghai, the 
company is actively exploring business opportunities in the fast-growing tier-2  
and tier-3 cities in mainland China.
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GKN

GKn was the first western company to invest in the automotive component industry in China, 
back in the 1980s. With 30 years of history in China, GKn has grown from one operation in 
Shanghai to a group that operates from 19 locations around the country, with over 8,000 
employees and nearly rmb ten billion of sales.

In 1988, after extensive negotiations with its Chinese partner, Shanghai Automotive Industry 
Corporation (SAIC), GKn established the first western joint venture for automotive parts in 
China – Shanghai GKn HUAYU Driveline Systems Co., Ltd. (SDS). Today SDS has become the 
leading Chinese manufacturer of automotive driveline components, serving over 45% of the 
domestic market. It has plants in all major automotive centres in China. 

China will be the fastest growing aviation market in the world over the next 20 years, and its 
nascent aerospace industry is becoming an increasingly important player in world aviation. 
GKn Aerospace has participated actively in the Chinese aviation industry by establishing 
strategic relationships with major local partners, such as Harbin Aircraft Industry, 
Aircraft Corporation of China (ComAC) and China Aviation engine Group. It also has a large 
manufacturing facility in Langfang, Hebei province, supplying advanced electrical wiring 
systems to almost all of the leading commercial aircraft and engine oems worldwide. 

highlights of recent activity include: 

•	 GKn is committed to conducting its business with integrity, providing employees with 
a healthy and safe working environment and making positive contributions to the 
communities in which it operates. In 2009, GKn China launched the Student Sponsorship 
Programme. nearly 70 underprivileged and talented students from eight universities 
across China receive GKn scholarships annually.

•	 GKn has now become an excellent ambassador for UK business in China. In 2012, GKn 
China won the prestigious British Company of the Year Award at the British Business 
Awards (BBA) in Shanghai. In 2014, GKn was commended for going the extra mile in 
building long-term sustainable businesses by being nominated for Corporate Social 
Responsibility Award of bbA.

World leading technologies, strong partnerships and the commitment to a fully localised 
supply chain and local development capabilities provide an unrivalled foundation for future 
growth in China.
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JLL

Aiding China’s economic reform and opening-up, JLL supports thousands of multinational and 
Chinese corporations, investors and developers across a variety of sectors. JLL negotiates 
leasing and investment transactions, manages properties, assets and facilities, and offers 
strategic consulting and valuation services. In 2016, on behalf of clients, JLL in China managed 
404 properties with over 63 million square metres, completed over 4.1 million square metres of 
office leasing transactions and over rmb 18 billion investment transactions. 

 

highlights of recent activities include: 

•	 JLL has provided inter-regional and inter-sectoral real estate services to Chinese 
corporations such as Huawei, Ping An, and Alibaba, who are on their journey of global 
expansion.

•	 To answer the global trend of technology reshaping all industries and extend the firm's 
Proptech expertise, JLL launched JLL Spark, a global business that will identify and deliver 
new technology-driven real estate service offerings. 

•	 In China, the company launched an online marketplace dichandadang.com for finding office 
space, and introduced the concept Future of Work by working with international and domestic 
co-working space operators WeWork, naked Hub and myDreamPlus. The idea is to provide 
integrated real estate solutions for the entrepreneurship craze, which has fundamentally 
changed Chinese young people’s vision of the workplace.

•	 In China, the company launched an online marketplace dichandadang.com for finding office 
space, and introduced the concept Future of Work by working with international and domestic 
co-working space operators WeWork, naked Hub and myDreamPlus. The idea is to provide 
integrated real estate solutions for the entrepreneurship craze, which has fundamentally 
changed Chinese young people’s vision of the workplace.

Looking forward, with the emergence of Chinese middle-class there is massive demand for 
investment overseas and JLL has been working with leading developers in the UK, US, Australia, 
Germany and Japan to present quality international residential properties to Chinese investors. 
Domestically, as the Chinese economy is transforming and entering the New Normal, JLL will 
continue to seize opportunities for urbanisation, smart-city development, and consumption 
upgrades.
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IHG

IHG franchises, leases, manages or owns 
more than 5,200 hotels and nearly 780,000 
guest rooms in almost 100 countries, with 
more than 1,500 hotels in its development 
pipeline. IHG also manages IHG rewards Club, 
a global loyalty program, which has more than 
100 million enrolled members. 

As the largest international employer in 
China’s hospitality industry, IHG now has 
65,000 talented employees working for its 
hotels and corporate offices in Greater China, 
more than 95% of which are local Chinese. 
Furthermore, IHG will create another 30,000 
new jobs in the next three to five years in the 
market.

In 1984, IHG was the first international hotel 
company to enter China, with the opening of 
a Holiday Inn hotel in beijing. Today, IHG is 
the leading international hotel group in the 
country, with 303 hotels (under seven brands) 
and another 262 hotels in the development 
pipeline, reaching 130 cities. IHG is a pioneer 
that expanded into China’s second- and 
third-tier cities, in many cases as the first 
internationally branded hotel in the city.

 

highlights of recent activity include:

•	 IHG is a company of firsts in China. 
IHG was the first international hotel 
company to introduce a booking 
website tailor-made for Chinese 
consumers, the first to open a call 
centre in Guangzhou to cater for the 
Chinese customers in local language, 
first to work with a Chinese bank to 
launch a co-branded credit card for 
Chinese customers and first to work 
with local tourism institution to open 
IHG Academies to nurture local talents 
for the hospitality industry. 

•	 on 26th April 2017, HUALUXe 
Zhangjiakou became IHG’s 300th open 
property in Greater China, and the only 
international-branded, upscale hotel 
in Zhangjiakou (Hebei Province), one 
of the host cities for the 2022 Winter 
olympic Games.

•	 IHG has also contributed a lot to the 
Chinese community. In February 
2016, the company launched the 
IHG Foundation built on the long-
standing commitment to corporate 
responsibility. In China, the first 
grant was given to the Sichuan 
Province Foundation for Poverty 
Alleviation to fund a project providing 
hospitality training to single mothers 
and unemployed women from low-
income communities in Chengdu. 
most recently, the foundation provided 
funding for people who suffered from 
Jiuzhaigou earthquake in Sichuan 
Province in August 2017.

China is strengthening supply-side 
structural reform to address overcapacity 
and boost consumption. Tourism industry 
is listed as one of the five Happiness 
Industries by Premier Li Keqiang. IHG plans 
to take this opportunity to continue to 
expand the business in China.
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University of Nottingham at Ningbo

University of nottingham opened its campus in 
ningbo, China in 2004. It is now home to over 
7,000 students from over 70 nations, and is 
growing rapidly. It has 700 members of staff, 
300 PhD students, and student employment 
rates that are the envy of many leading UK 
institutions: 98% of students are employed 
or in further studies within six months. It 
successfully delivers research that supports 
UK and Chinese policy aims and it works with 
leading Chinese and multinational industry 
partners, such as CrrC Corporation Ltd, in the 
areas of research and training. 

In 2013, there was an injection of rmb 270 
million of investment (approximately £28 
million) into Phase 3 campus development. 
over the next five years, the university has 
agreed to significant growth plans with the 
ningbo municipal government to develop 
teaching, research and knowledge exchange, 
and the student experience.

highlights of recent activity include:

•	 Local ningbo government support for 
Incubator Park, the first phase of which 
launched in 2017 with 200 spaces. It is 
already vibrantly tenanted with a mix of 
creative and manufacturing companies, 
including Yikun Sports, a student start-up 
that recently received a rmb four million 
investment following their appearance 
on China’s equivalent of Dragons’ Den 
Tv show. The incubator underpinned 
University of nottingham’s Times Higher 
Education Leadership and Management 
Award for International Strategy in 2017

•	 Development of £26 million Ningbo 
Nottingham International Academy 
for Marine Economy and Technology 
(IAMET) - a centre of excellence 
for marine-related research 
and business engagement with 
involvement from both local and 
international companies.

•	 Electrification Accelerator Initiative, to 
receive multimillion rmb funding in 
2017, which will become a platform 
to accelerate clean technologies 
from lab to production.

University of nottingham is committed 
to international relations. The institution 
has one of the highest numbers of 
Chinese students studying in the UK. 
It holds policy-response research 
groups that bring together academics 
and industry experts and explore 
opportunities and challenges of policies 
related to the Belt and Road Initiative or 
the UK-China-malaysia relations. 

University of nottingham at ningbo 
is the first entrant in China and 
well-established in terms of policy 
relationships and domestic funding. 
Going forward, the university is looking 
to capitalise on its advantage and 
employ its broad talent base among 
students and researchers to create 
opportunities for UK businesses in the 
Chinese market.
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Jaguar Land Rover

In november 2012, Chery Jaguar Land rover became a 50:50 independent joint venture 
formed between Chinese auto manufacturer Chery and Jaguar Land rover. It is the country’s 
first Sino-british premium automotive joint venture. Chery Jaguar Land rover opened and 
began operation of its manufacturing facility in Changshu, Jiangsu province, on 21st october 
2014. Able to locally produce three models off the production line, the plant was the first full-
scale automobile manufacturing facility of Jaguar Land rover outside the UK. In February 
2017, the plant produced its 100,000th vehicle.

 

highlights of recent activity include:

•	 on 21 July 2017, the Chery Jaguar Land rover engine plant was completed in Changshu, 
marking the completion of Jaguar Land rover’s first overseas engine plant. The state-
of-the-art manufacturing facility will produce the new Ingenium two-litre, four-cylinder 
engine which will be at the forefront of JLr’s future development.

•	 JLr places great importance on its employees by providing comprehensive staff 
development programmes which combine employee growth with a work-life balance. 
As of August 2017, the company’s innovative team of employees in China has increased 
to around 700. JLr is relentlessly enhancing service quality by expanding its dealership 
network across China. As of September 2017, Jaguar Land rover China has appointed 
over 200 authorised dealers, covering over 100 cities across the country. 

Government policies in China are now looking to support the production of new energy 
vehicles (nevs), and China’s ministry of Industry and Information Technology (mIIT) has 
raised the issue on whether to ban the production of all diesel and petrol cars in the future. 
Accordingly, JLr is evolving from ICE (internal combustion engine) to ACE (automation, 
connectivity and electric mobility). In September 2017, JLr furthered its promise by 
announcing that from 2020 onwards, all new Jaguar Land rover vehicles will be electrified. 
The Jaguar I-PACE electric concept car launched in 2016 and China is among the markets 
slated to introduce the Jaguar I-PACE in 2018. For JLr, China will be a comprehensive base of 
production, r&D, innovation, procurement and talent cultivation.
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China data

Unless otherwise referenced, the source 
of data, graphs, tables, and figures relating 
to FDI and trade for China as a whole is 
China’s ministry of Commerce. These FDI 
figures do not include investments from 
financial institutions, debt financing, and 
reinvestment of earnings. For this reason, 
they are not comparable to Chinese 
provincial FDI figures.

Trade, FDI, GDP, and population data for 
Chinese provinces was obtained from 
provincial statistical yearbooks published by 
provincial governments annually. Provincial 
FDI figures include a wider definition of 
FDI investment: greenfield investments, 
equity investment in the amount of 10% 
of more of total equity ownership, debt, 
and reinvestment of earnings by existing 
companies. Therefore, FDI figures for China 
in aggregate and for the provinces are not 
directly comparable.

Greenfield initiatives

The tracking of greenfield initiatives in 
the British participation in Chinese industry 
sectors section was sourced from the fDi 
Intelligence unit of Financial Times. fDi 
Intelligence leverages proprietary leading 
business database to track projects from 
internal sources, thousands of news 
sources, and business and research 
agencies. 

The initiatives include completed projects or 
commitments to projects in the immediate 
future. In a small minority of cases, an 
initiative is not tied to a specific location 

or a project, but represents a plan for 
general expansion within China. To classify 
as a UK-sourced greenfield investment in 
China, a project must result in new physical 
operations and be majority-owned by a UK 
entity. 

Currency values

All currency values are on the historical 
cost basis. Currency data extracted from 
government sources was denominated in 
the currency of the corresponding country. 
Currency data from other sources was 
mostly denominated in US dollars. This 
report generally converted currency to 
british pounds, using as the basis the 
average annual exchange rates for the year 
in which the data was recorded. 

Dollar values were not converted to british 
pounds if they represent historical-cost 
aggregates over multiple years, and if these 
aggregates could not be broken by year. In 
such cases, conversion on the basis of any 
annual exchange rate is not accurate. 

sources and methodology
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What challenges you, drives us.

With over 50 years of experience, we are the 
UK’s most effective and influential business 
organisation.

We provide our members with the influence, 
insight and access they need to plan ahead 
with confidence and grow. We represent 
their views as we work with policymakers 
to deliver a healthy environment for 
businesses to succeed, create jobs and 
ultimately, drive economic growth and 
prosperity.

It is our purpose to help businesses, like 
yours, create a more prosperous society.

The CbI speaks on behalf of 190,000 
businesses of all sizes and sectors. 
Together they employ nearly 7 million 
people, about one third of the private sector-
employed workforce.

With 13 offices around the UK as well as 
representation in brussels, Washington, 
beijing and Delhi, the CbI communicates the 
british business voice around the world.

We provide our members with three  
core benefits:

Influence

by harnessing the collective strength of 
our members, we create a formidable force 
– keeping business at the heart of policy 
in Westminster, across the UK, the eU and 
overseas. We successfully shape the pro-
enterprise policies that firms need to seize 
opportunities and tackle barriers to growth.

Insight

With the largest policy team outside 
Whitehall, we provide members with a 
wealth of cross-sector expertise to help 
their companies grow – from market 
leading surveys, forecasts and analysis 
to practical support and advice on policy 
changes and the issues that impact on 
business success.

Access

our unrivalled networks enable members 
to meet and hear from senior business 
and political leaders, potential customers 
and suppliers. And our local, national 
and international meetings and events 
put members in touch with each other to 
share ideas, experiences and new market 
opportunities – providing them with the 
connections they need to compete and 
prosper.

The CbI is a not-for-profit, non-political 
royal Charter company that is run by its 
members for its members.

about cBi china

CbI China

1006b China Life Tower,

16 Chaoyangmenwai Ave,

beijing 100020

t +86 10 8525 3100

e infochina@cbi.org.uk
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about sxl research

SXL Research is a market research and 
intelligence firm based in Shanghai, and a 
part of SXmHI Group. SXL research consists 
of a multi-lingual team of managers with a 
deep experience in consulting and research 
projects, and an international network 
of freelance research professional and 
industry experts. 

The organisation allows for quick assembly 
of dedicated project teams, all supervised 
by SXL’s senior in-house project managers, 
ensuring quality and timely delivery. Since 
its foundation in 2010, SXL research has 
set the standard for quality-to-cost market 
research in China and other east Asian 
markets. In addition to this report, SXL 
has delivered more than 500 projects to 
clients including Fortune 500 companies, 
consultancies, start-ups and government 
agencies. 

SXMHI Group is one of China’s most 
progressive market access companies, 
and aims to be a partner with in-house 
capabilities offering holistic solutions for 
clients with operations needs inside China. 
The foremost focus is to handle and solve 
the operational and practical details of 
taking our partners and clients from their 
initial entry inside China to sustaining the 
first 20 to 50 local employees.

SXmHI acts with the long term in mind 
as the market partner for companies and 
brands looking to access China’s markets 
and create tailored setups that work.  

The headquarters is located in Shanghai 
with a team of 60-plus local staff and a 
western management team with combined 
China experience of over 30 years. SXmHI 
traces its roots to british and north 
european founders, and the firm has 
leveraged its connections on that continent 
to expand into offering insights and advice 
on european markets as well.

SXL Research

1902 Xinmei mansion,

585 Tianmu middle road ,

Shanghai, China, 20006

t +86 21 6372 0102

e www.sxmhi.com
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