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Executive summary 
 

 (*Access full sector-specific updates: aviation (1), banking and financial services (2), beverage (1), cement 

(1), education (5), film (1), flight services (2), hospitality (1), insurance (2), legal (1), lighting (1), mail (1), 

professional services (2), real estate (1), retail (2), and sports (1)) 

 

 Baker & McKenzie released its report “Chinese Investment into Europe: Reaching New Heights”, 

which highlights how Chinese companies have expanded in the European market at a record pace in 

recent years. (March) Read more here.  

 Boeing, Hainan Airlines, and Sinopec celebrated China’s first passenger flight with sustainable aviation 

biofuel, a key environmental milestone for China’s commercial aviation industry. (March) Read more 

here.  

 British Airways marked the start of the GREAT Festival of Creativity with style and artistic flair by 

flying the festival delegation into Shanghai in a GREAT branded aircraft with livery specially-designed 

by celebrated Chinese fashion designer Masha Ma. (March) British Airways announced that it will 

launch a Chinese edition of its highly popular in-flight magazine, High Life, in June. (March) British 

Airways and VisitBritain announced the latest phase of the “Unexpected Britain” campaign, featuring 

attractive fares to encourage more Chinese travellers to visit Britain. (March) Read more here.  

 The British Film Institute (BFI) announced that Prince William had presented the earliest film of 
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Shanghai on record to China. (March) U.K. Culture Secretary Sajid Javid announced the ratification of a 

landmark film co-production treaty between the U.K. and China at the GREAT Festival of Creativity. 

(March) Read more here.  

 Cheung Kong Graduate School of Business (CKGSB) and Harvard Kennedy School (HKS) 

announced a collaboration inspired by CKGSB’s and HKS’s common mission: to create knowledge and 

disseminate it through teaching programmes and other outreach methods for the betterment of global 

communities. (March) Read more here.  

 De Montfort University (DMU) served as the U.K.’s only higher education partner for the GREAT 

Festival of Creativity in Shanghai, where DMU exhibited work from five of its subject areas, including 

contour fashion, footwear, game art and drama, as well as the invention of the artificial pancreas. (March) 

Read more here.  

 EY and the Guangzhou Municipal Local Taxation Bureau jointly compiled the Individual Income Tax 

Regulations and Risk Management Guide for Outbound Chinese Enterprises. (January) Read more here.  

 Heathrow Airport Limited released its traffic and business commentary for February 2015, reporting 

that emerging markets continued to perform strongly, with passenger volumes increasing 23.5% to 

China. (March) Read more here.  

 HSBC announced the issue of two million pieces of Anniversary Banknotes with a face value of 

HK$150 to commemorate its founding in Hong Kong 150 years ago. (March) Read more here.  

 Jones Lang LaSalle announced that its Shenzhen Property and Asset Management team had been 

appointed by Ping An Group to provide property management services for the Ping An Finance Centre, a 

new landmark building in Shenzhen that is expected to be completed in 2016. (March) Read more here.  

 J.P. Morgan announced that employees in its Shanghai office had volunteered to help underprivileged 

youth develop their leadership skills through Right to Play, a global organisation that uses the power of 

transformative play to educate and empower children. (March) Read more here.  

 King’s College London hosted a major delegation of Chinese academics and healthcare professionals as 

part of the China Business Conference. (March) Read more here.  

 InterContinental Hotels Group (IHG) partnered with Oxford Economics to publish one of the most 

comprehensive studies into the Chinese travel market ever undertaken. (March) Read more here.  

 Lafarge signed an agreement to acquire the 45% stake held by SOCAM Development Limited in 

Lafarge Shui On Cement for a consideration of HK$2.553 billion (€294 million), subject to the 

completion of its merger project with Holcim. (March) Read more here.  

 Lloyd’s opened a branch office in Beijing to access new business and forge closer links with business 

partners in China’s capital. (March) Read more here.  

 Marks & Spencer (M&S) provided an update on the growth plans for its Greater China business. 

(March) Read more here.  

 Philips provided the International Youth Culture Centre in Nanjing with an energy-efficient, dynamic, 

colour-changing, computer-controlled LED lighting system. (March) Read more here.  

 The Premier League announced that the Duke of Cambridge had attended a Premier Skills event at 

Nanyang High School in Shanghai during his visit to China. (March) Read more here.  

 Prudential released its results for the year ended on 31 December 2014, reporting that its joint venture 

with CITIC in China continues to perform well. (March) Read more here.  

 PwC and the China Development Research Foundation (CDRF) jointly released the Chinese “Cities of 

Opportunity 2015” Study Report. (March) Read more here.  

 Royal Mail Group announced that it is joining the Chinese e-commerce boom with the launch of its 
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shop front on Alibaba’s Tmall Global e-marketplace, providing Chinese consumers with increased 

access to premium, authentic, and high-quality British products. (March) Read more here.  

 Starbucks Coffee Company and Chinese food and beverage producer Tingyi Holding Corporation 

announced that they had entered into an agreement to manufacture and expand the distribution of 

Starbucks ready-to-drink products throughout mainland China. (March) Read more here.  

 Tesco introduced Indo-Chinese food to its stores, launching the cuisine for the first time in U.K. 

supermarkets. (March) Tesco highlighted that Chinese New Year is now a mainstream event enjoyed by 

foodies across Britain, not only in restaurants but increasingly at home. (February) Read more here.  

 The University of Birmingham announced that academics from the university are engaging with 

grandparents in China to help tackle the growing problem of obesity amongst Chinese children in a new 

public health programme. (March) Read more here.  

 The University of Nottingham announced that a new research centre examining Chinese digital 

copyright was launched at the University of Nottingham Ningbo China (UNNC). (March) Read more 

here.  

 

 

(Photo compilation on following page, clockwise from top left: Prince William visits De Montfort 

University’s footwear design exhibition at GREAT Festival of Creativity in Shanghai, footage from one of 

the first films of China to survive anywhere in the world, taken from the BFI National Archive, British 

Airways flies GREAT Festival delegation into Shanghai in a GREAT branded aircraft with livery specially-

designed by Chinese fashion designer Masha Ma, Boeing, Hainan Airlines, and Sinopec celebrate China’s 

first passenger flight with sustainable aviation biofuel, University of Nottingham Ningbo China launches 

new research centre examining Chinese digital copyright, Starbucks Coffee Company and Tingyi Holding 

Corp. enter into agreement to manufacture and expand distribution of Starbucks ready-to-drink products 

throughout mainland China, Philips provides International Youth Culture Centre in Nanjing with LED 

lighting system, and EY and Guangzhou Municipal Local Taxation Bureau release Individual Income Tax 

Regulations and Risk Management Guide for Outbound Chinese Enterprises) 
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Aviation 
 

CBI member Boeing, Hainan Airlines, and Sinopec celebrated China’s first passenger flight with 

sustainable aviation biofuel, a key environmental 

milestone for China’s commercial aviation industry. 

The regularly scheduled Hainan Airlines flight—

which carried more than 100 passengers from 

Shanghai to Beijing in a Next-Generation 737-800—

used biofuel made by Sinopec from waste cooking 

oil collected from restaurants in China. Both of the 

airplane’s CFM International CFM56-75 engines 

were powered by a fuel blend of approximately 50% 

aviation biofuel mixed with conventional petroleum 

jet fuel. Sustainably produced biofuel, which 

reduces carbon emissions by 50-80% compared to 

petroleum through its lifecycle, is expected to play a 

key role in supporting aviation’s growth while 

meeting environmental goals. The Boeing Current Market Outlook has forecasted that China will require 

6,020 new airplanes by 2033 to meet fast-growing passenger demand for domestic and international air 

travel. In China, Boeing collaborates with a wide range of stakeholders to develop a new sustainable 

aviation biofuel industry. In 2011, Air China conducted China’s first aviation biofuel test flight in a Boeing 

747-400 using China-grown, jatropha-based biofuel. Boeing also partners with the Commercial Aviation 

Corporation of China (COMAC) and several research institutions, including the Chinese Academy of 

Science’s Qingdao Institute of Bioenergy and Bioprocess Technology (QIBEBT), on aviation biofuel 

development. Read more here.  

 

Banking and financial services 

 

CBI member HSBC announced the issue of two million pieces of Anniversary Banknotes with a face value 

of HK$150 to commemorate its founding in Hong Kong 150 years ago. Net proceeds from the sales will be 

donated to two local charities, The Community Chest of Hong Kong and The Hongkong Bank Foundation to 

benefit the community. The Anniversary Banknote’s design seeks to underscore HSBC’s long and close 

relationship with Hong Kong in the past century and a half and the strengths the Bank both contributed to 

and received from it. Images drawn from HSBC’s own archives and other sources in Hong Kong bring to 

life the spirit of ambition that has made the territory such a special place. Stuart Gulliver, HSBC Group 

Chief Executive, said, “The HKD 150 banknote we are issuing today to mark our 150
th

 anniversary shows 

HSBC’s commitment to Hong Kong’s past, present, and future is as strong today as it has ever been. We are 

proud of our part in Hong Kong’s history, and we are proud of Hong Kong. Since HSBC was founded 150 

years ago, the Bank’s commitment to supporting the growth and development of Hong Kong has never 

wavered.” Read more here.  

 

http://www.boeing.com/boeing/
http://boeing.mediaroom.com/2015-03-21-Boeing-Hainan-Airlines-Sinopec-Celebrate-Chinas-First-Commercial-Flight-with-Sustainable-Aviation-Biofuel#Closed
http://www.hsbc.com.hk/1/2/home
http://www.hsbc.com.hk/1/PA_esf-ca-app-content/content/about/mediarelease/pdf/n15mar04e.pdf
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CBI member J.P. Morgan announced that employees in its Shanghai office had volunteered to help 

underprivileged youth develop their leadership skills through Right to Play, a global organisation that uses 

the power of transformative play to educate and empower children. Shanghai employees participated in the 

programme’s China Leadership Development Camp, helping train students on how to job hunt, start a career, 

and become leaders. The sessions addressed making healthy choices, taking responsibility, and protecting 

the environment. Each student had the chance to lead during the various workshops, which were based on 

sporting games and taught communication, teamwork, strategic thinking, goal setting, problem solving, 

decision making, and ethics. Read more here.  

 

Beverage 
 

CBI member Starbucks Coffee Company and Chinese food and beverage producer Tingyi Holding 

Corporation announced that they had entered into 

an agreement to manufacture and expand the 

distribution of Starbucks ready-to-drink (RTD) 

products throughout mainland China. According to 

the agreement, Starbucks will be responsible for 

providing coffee expertise, brand development, 

and future product innovation, and Tingyi will 

manufacture and sell Starbucks RTD portfolio in 

China. The RTD coffee and energy category is a 

US$6 billion business, and is projected to grow by 

20% over the next three years. The agreement 

leverages the respective strengths of Starbucks and 

Tingyi to bring the entire Starbucks RTD portfolio 

to customers in China as well as the ability to innovate specifically for the China market. Read more here.  

 

Cement 
 

CBI member Lafarge signed an agreement to acquire the 45% stake held by SOCAM Development Limited 

in Lafarge Shui On Cement for a consideration of HK$2.553 billion (€294 million), subject to the 

completion of its merger project with Holcim. With a total cement production capacity of 32 million tonnes 

in Southwest China—in the provinces of Yunnan, Sichuan, Guizhou, and Chongqing—Lafarge Shui On 

Cement would thus become a wholly-owned subsidiary of LafargeHolcim following completion of the 

merger project and this purchase. This transaction is also subject to the approval of the shareholders of 

SOCAM. Read more here.  

 

 

 

 

 

https://www.jpmorgan.com/pages/jpmorgan
https://www.jpmorgan.com/pages/detail/1422171546722
http://www.starbucks.com/
http://news.starbucks.com/news/starbucks-signs-agreement-with-tingyi-holding-corp
http://www.lafarge.com/
http://www.lafarge.com/wps/portal/6_2_1-CADet?WCM_GLOBAL_CONTEXT=/wps/wcm/connect/Lafarge.com/AllPR/2015/PR20150303/MainEN
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Education 
 

CBI member Cheung Kong Graduate School of Business (CKGSB) and Harvard Kennedy School (HKS) 

announced a collaboration inspired by CKGSB’s and HKS’s 

common mission: to create knowledge and disseminate it through 

teaching programmes and other outreach methods for the betterment 

of global communities. The joint programme, expected to run 

through March 2020, will consist of collaborative teams from 

CKGSB and HKS leveraging research, events, and executive 

education to address issues of global relevance and significance, 

which will require alliances that bring together leaders from the 

government, business, and civil society sectors. Read more here.  

 

CBI member De Montfort University (DMU) served as the U.K.’s only higher education partner for the 

GREAT Festival of Creativity in Shanghai, where DMU 

exhibited work from five of its subject areas, including 

contour fashion, footwear, game art and drama, as well as the 

invention of the artificial pancreas. While attending the 

festival, the Duke of Cambridge visited DMU’s footwear 

design exhibition, where students were demonstrating the 

process of designing and creating a tailor-made shoe, and he 

had the opportunity to help them craft a pair of children’s 

shoes. The Duke was also shown DMU’s innovative contour 

fashion and game art exhibitions. Read more here.   

 

CBI member King’s College London hosted a major delegation of Chinese academics and healthcare 

professionals as part of the China Business Conference. Academics engaged on a wide range of topics, 

including how to tackle healthcare for increasing elderly populations, the urbanisation impact on health, 

using ‘telemedicare’, and better training for healthcare staff. The visit was organised by the China-Britain 

Business Council (CBBC), which escorted the delegation on a one-week tour of London and Cambridge and 

was timed to coincide with the China Business Conference on 11 March. The visit was designed to create a 

dialogue between senior representatives from the Chinese and U.K. governments, hospitals, business, and 

universities to understand how the U.K. and China can work more closely together in the field of education 

and healthcare. Read more here.  

 

CBI member The University of Birmingham announced that academics from the university are engaging 

with grandparents in China to help tackle the increasing problem of obesity 

amongst Chinese children in a new public health programme. Through 

quizzes, interactive learning activities, and behavioural challenges, the 

University of Birmingham academics are hoping that they can change 

perceptions and encourage grandparents to favour and support healthier 

and more active lifestyles among young people. Over 61,000 children at 43 

primary schools in Guangdong Province will be involved in a project by 

http://english.ckgsb.edu.cn/
http://english.ckgsb.edu.cn/news_content/ckgsb-and-harvard-kennedy-school-collaborate-betterment-society
http://www.dmu.ac.uk/home.aspx
http://www.dmu.ac.uk/about-dmu/news/2015/march/hrh-the-duke-of-cambridge-joins-dmu-students-in-making-shoes.aspx
http://www.kcl.ac.uk/index.aspx
http://www.kcl.ac.uk/newsevents/news/newsrecords/China--UK-challenges-shared.aspx
http://www.birmingham.ac.uk/index.aspx
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the University of Birmingham that is hoped to eventually be rolled out across China. As well as engaging 

with grandparents in the programme, CHInese pRimary school children PhYsical activity and DietaRy 

behAviour chanGe InterventiON (CHIRPY DRAGON) also involves improving the nutritional quality and 

taste of school meals. CHIRPY DRAGON facilitators will further encourage parents to engage in more 

physical activity with children at home and better implement the national requirement for one hour of 

exercise per day at school. The programme was made possible thanks to a £500,000 (nearly RMB 5 million) 

donation from Zhejiang Yong Ning Pharmaeutical Co. Ltd. It marks one of the first instances of a Chinese 

business funding resources abroad to be then invested back into China, with academic knowledge and 

support in the U.K. reinforced by locally recruited health promotion officers. Read more here.  

 

CBI member The University of Nottingham announced that a new research centre examining Chinese 

digital copyright was launched at the University of 

Nottingham Ningbo China (UNNC). Combining British and 

Chinese expertise, the Arts and Humanities Research 

Council (AHRC) Digital Copyright and IP Research Centre 

in China will investigate the global copyright challenges 

and opportunities for creative and tech industries. The 

Centre is supported by a £500,000 grant from the AHRC 

and Newton Fund over two years with match funding from 

the Ningbo Science and Technology Bureau. It will act as a 

key national research hub with links to related projects and research groups in Beijing, Shanghai, and other 

major cities. Currently being recruited, a professor of digital copyright research will direct the Centre and 

develop a small team in Ningbo, including research fellows and postgraduate researchers. Read more here.  

 

Film 
 

CBI member The British Film Institute (BFI) announced that HRH The Duke of Cambridge presented one 

of the first films of China to survive anywhere in 

the world, Nankin Road, Shanghai (1901) from 

the BFI National Archive, to Mr. Ren Zhonglun, 

Chairman and President of Shanghai Film Group, 

with Mr. Miao Xiaotian, President of the China 

Film Corporation, on behalf of China. The film 

can was handed to Mr. Ren and Mr. Miao at the 

Shanghai premiere of British film Paddington 

(2014) during the GREAT Festival of Creativity 

in Shanghai. The BFI’s Head Curator Robin 

Baker presented Nankin Road, Shanghai—a 

portrait of what is still Shanghai’s busiest 

shopping street and now known as Nanjing 

Road—and other rarely seen early films of China 

from the BFI National Archive during the festival. The presentations were part of a journey of cultural and 

industrial exchange between the BFI and China, including hugely successful presentations across China in 

http://www.birmingham.ac.uk/news/latest/2015/03/Educating-Chinas-elderly-to-fight-obesity-in-the-young.aspx
http://www.nottingham.edu.cn/en/index.aspx
http://www.nottingham.edu.cn/en/news/2015/from-made-in-china-to-designed-in-china-new-copyright-research-centre-opens-at-unnc.aspx
http://www.bfi.org.uk/
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2013 of the BFI’s restorations of Alfred Hitchcock’s early silent films and a year-long programme of 

activity with China in 2014: Electric Shadows. Amanda Nevill, BFI CEO, said, “We thank HRH The Duke 

of Cambridge for presenting this gift to China. This rare, carefully restored archive film from the BFI 

National Archive shines a light on a moment in China’s history—captured on film. It is especially symbolic 

to present this to Chinese audiences as the U.K.’s cultural handshake with China and affirms our 

commitment to a long-term relationship of collaboration between our nations, forging industrial links and 

deepening cultural understanding.” Read more here.  

 

U.K. Culture Secretary Sajid Javid announced the ratification of a landmark film co-production treaty 

between the U.K. and China at the GREAT Festival of Creativity. The deal, which was negotiated for the 

U.K. by the BFI and China’s Film Bureau and China Film Co-production Corporation, with support from 

the Department for Culture, Media, and Sport (DCMS) and U.K. Trade and Investment (UKTI) in Beijing, 

was co-signed by Mr. Tong Gang, Vice Minister of SARFT. It will allow qualifying co-productions to 

access national benefits, including sources of finance and an easier distribution route to audiences. In the 

U.K., this includes the Film Tax Relief and the BFI Film Fund, which is the U.K.’s largest public film fund. 

In addition, the treaty will mean that all eligible co-productions will be able to be shown in China. Currently, 

China permits only 34 revenue-sharing non-domestic titles to be shown in Chinese cinemas each year. As 

such, many more U.K. films will be shown to Chinese audiences than current restrictions allow. Read more 

here.  

 

Flight services 
 

CBI member British Airways marked the start of the GREAT Festival of Creativity with style and artistic 

flair by flying the festival delegation into Shanghai 

in a GREAT branded aircraft with livery specially-

designed by celebrated Chinese fashion designer 

Masha Ma. British supermodel Georgia May Jagger 

was on hand to launch the new GREAT design, 

dressed in Masha Ma’s Spring/Summer 2015 

collection, which has been shown at Paris Fashion 

Week. The design by Ms. Ma on the Boeing 777-

200 aircraft depicts a bamboo and a rose in an east-

meets-west fusion of symbols and artistic styles. 

British Airways’ engineering team used specialist 

techniques to paint the aircraft with Ms. Ma’s 

design, which combines a western impressionistic 

style with Chinese ink-and-wash painting 

techniques. The design, which took 2,472 man hours and 186 individual stencils to apply, will fly around the 

world on British Airways’ global network for years to come. 

 

 

 

http://www.bfi.org.uk/news-opinion/news-bfi/announcements/prince-william-presents-earliest-film-of-shanghai-on-record-to-china
http://www.bfi.org.uk/sites/bfi.org.uk/files/downloads/bfi-press-release-landmark-deal-secures-future-of-British-film-in-china-2015-03-02.pdf
http://www.britishairways.com/travel/home/public/en_us
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Ms. Ma said, “Bamboo and roses have significant cultural connotations in China and Britain, respectively, 

and are each cherished symbols. In Chinese culture, 

bamboo represents modesty, integrity, and vitality. For 

Britain, the rose symbolises love, nobility, and dignity. As 

Sino-British ties continue to bloom and flourish, I felt that 

the meeting of bamboo with a rose would be the perfect 

way to celebrate the growing friendship and collaboration 

between the two countries. Richard Tams, British Airways’ 

Executive Vice President in China, said, “We are delighted 

to have the opportunity to work with Masha on such an 

iconic project. Her inspiring design delivers a strong 

message: that of a growing and flourishing relationship between the cultures of Britain and China. We hope 

it will inspire individuals and businesses in both countries to forge closer ties.” 

 

British Airways, a pioneer of progress and cutting-edge innovation in air travel, staged a series of events at 

the festival in Shanghai, celebrating Britain as a hub for global business. At the festival, British Airways 

collaborated with VisitBritain to showcase the best of British hospitality as they welcomed visitors to a 

unique garden party, inspired by the royal tradition. A quintessential British afternoon tea was served by 

British Airways cabin crew, and there was a showcase of the airline’s royal heritage memorabilia. Attendees 

also had the opportunity to take the controls of an aircraft in an interactive flight simulator experience and 

explore iconic British destinations as never before. In addition, British Airways and VisitBritain hosted a 

masterclass on creativity and culture in modern Britain. Television star, Chen LuYu was the host for this 

inspiring session, as leading professionals from the world of fashion, design, and food shared their personal 

experiences of working, studying, and building their business in Britain. 

 

British Airways also announced that it will launch a Chinese edition of its highly popular in-flight magazine, 

High Life. Starting from June, the Chinese edition of High Life will be available on all flights from Beijing, 

Shanghai, and Chengdu to London and will be published on a quarterly basis. The Chinese edition will 

explore the contemporary cultural trends in Britain and China, from shopping to arts to dining. Richard 

Tams, British Airways’ Executive Vice President in China, said, “A key feature of the Chinese edition of 

High Life is that its contents are genuinely tailored to the Chinese audience, instead of just being translated 

and adapted from the international edition. We want to make sure that the stories provide our Chinese 

customers with relevant, entertaining, and useful information for visiting Britain.”  

 

In addition, British Airways and VisitBritain announced the latest phase of the “Unexpected Britain” 

campaign, featuring attractive fares to encourage more Chinese travellers to visit Britain. The latest 

“Unexpected Britain” campaign includes special return fares from Beijing, Shanghai, or Chengdu to the U.K. 

starting at RMB 2,380 in World Traveller economy class and RMB 8,800 in World Traveller Plus premium 

economy class. The special fares are available for booking from now until 20 April 2015, and are valid for 

travel between 18 March 2015 and 19 June 2015.  

 

CBI member Heathrow Airport Limited released its traffic and business commentary for February 2015, 

reporting that emerging markets continued to perform strongly, with passenger volumes increasing 23.5% to 

China. Read more here.  

 

 

 

http://mediacentre.heathrow.com/
http://mediacentre.heathrow.com/pressrelease/details/81/Corporate-operational-24/4449
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Hospitality 

 

CBI member InterContinental Hotels Group (IHG) partnered with Oxford Economics to publish one of the 

most comprehensive studies into the Chinese travel market ever undertaken. The 

Future of Chinese Travel report reveals the scale of the opportunity for global 

travel destinations to benefit from shifting patterns in Chinese travel, with 

London, New York, Los Angeles, Sydney, and Tokyo expected to benefit most. 

Richard Solomons, Chief Executive Officer of IHG, said, “This is a ground-

breaking piece of research, which demonstrates the sheer scale of the ‘China 

outbound’ opportunity for cities and local economies worldwide. With the shift 

towards leisure travel, coupled with the 90 million Chinese households able to 

take long-haul trips by 2023, the country’s growing importance in the global 

travel market cannot be underestimated. With 30 years of experience in China, 

the recent launch of our new Chinese brand, HUALUXE Hotels and Restaurants, and the roll-out of our 

China Ready programme, IHG is well-placed to meet this growing demand.” Read more here.  

 

Insurance 
 

CBI member Lloyd’s opened a branch office in Beijing to access new business and forge closer links with 

business partners in China’s capital. Lloyd’s also announced the appointment of Songlin Chen as General 

Manager of the Beijing branch. In this role, he will be responsible for Lloyd’s business development 

activities in Beijing and maintaining and enhancing local trading rights. Songlin joined Lloyd’s two years 

ago as Beijing chief representative and has over 20 years’ experience in international and domestic 

reinsurance underwriting and management with a major Chinese carrier. Under the new branch licence, 

Lloyd’s will be able to provide non-life insurance and reinsurance services within the Beijing Municipal 

Administrative region. The new Beijing office will also enable Lloyd’s underwriters to strengthen 

relationships and client service with brokers and policyholders in the region. Read more here.  

 

CBI member Prudential released its results for the year ended on 31 December 2014, reporting that its joint 

venture with CITIC in China continues to perform well with APE sales increasing by 35%, with progress in 

both the agency and bank channels. Read more here.  

 

Legal 
 

CBI member Baker & McKenzie released its report “Chinese Investment into Europe: Reaching New 

Heights”, which highlights how Chinese companies have expanded in the European market at a record pace 

in recent years. In 2014, annual investment by Chinese companies in Europe reached an all-time high of 

US$18 billion. Over the past four years, annual inflows averaging US$10 billion indicate that Chinese 

investments is not a one-time event triggered by crisis buying, but a long-term trend that is here to stay. 

Growth in the past year has been driven by new sectors such as real estate, food, and financials, as well as 

traditional areas of investment like energy and automotive. Read more here.  

http://www.ihgplc.com/index.asp
http://www.ihgplc.com/chinesetravel
http://www.ihgplc.com/chinesetravel
http://www.ihgplc.com/index.asp?PageID=116&NewsID=3403
http://www.lloyds.com/
http://www.lloyds.com/lloyds/press-centre/press-releases/2015/03/lloyds-opens-beijing-branch
http://www.prudential.co.uk/
http://www.prudential.co.uk/~/media/Files/P/Prudential-Corp/hkex-news/2015/2015-03-10.pdf
http://www.bakermckenzie.com/
http://www.bakermckenzie.com/emea/reachingnewheights/
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Lighting 
 

CBI member Philips provided the International Youth Culture Centre in Nanjing with an energy-efficient, 

dynamic, colour-changing, computer-controlled LED lighting 

system. Transforming the city’s skyline with a 16 million colour 

palette, the façade of the 68-storey building, which houses a five-

star hotel and offices, costs less than €114 a day to light. In this 

instance, the computer controlled LED lighting system saves an 

additional 60% in electricity used compared to normal LED colour 

lighting. A total of 700,000 nodes of Philips iColour Flex MX LED 

lights accentuate the building’s fluidity and curves while Philips 

Vaya Linear LED lights create the striking vertical lines. The 300-

metre high structure looks even taller due to Philips Vaya Flood LED lights, which project into the night sky. 

The lighting system enables the building owners to change colours and create spectacular light shows with a 

click of a mouse button. The building was designed by leading architect Zaha Hadid. Read more here.  

 

Mail 
 

CBI member Royal Mail Group announced that it is joining the Chinese e-commerce boom with the launch 

of its shop front on Alibaba’s Tmall Global e-marketplace, providing Chinese consumers with increased 

access to premium, authentic, and high-quality British products. The solution will offer British retailers and 

exporters an accelerated opportunity to access the China market. It will remove challenges that many 

companies would otherwise face in getting their products into the hands of Chinese consumers, including 

promotion on Chinese e-commerce sites, local customer support service, customs duties, documentation, 

shipping, and logistics. For China’s 302 million online shoppers, Royal Mail’s new shop front on Tmall 

Global will offer a selection of distinctive products for purchase by renowned British brands with delivery to 

the doorstep. The platform is expected to go live towards the end of March. Royal Mail Chief Executive 

Officer Moya Greene announced the launch of Royal Mail’s Tmall Global shop front at the GREAT Festival 

of Creativity in Shanghai. Read more here.  

 

Professional services  
 

CBI member EY and the Guangzhou Municipal Local Taxation Bureau jointly compiled the Individual 

Income Tax Regulations and Risk Management Guide for Outbound 

Chinese Enterprises in order to assist local companies to ‘go out’, help 

individuals to prevent and counter overseas taxation and human 

resources risks, and further improve taxation services and 

management to facilitate “going out”. On 30 January 2015, the 

Guangzhou Municipal Local Taxation Bureau held a special briefing 

under the theme of Prevention of International Taxation Risk for 

Outbound Individuals for 150 large and medium-sized enterprises in 

http://www.philips.com/global/index.page
http://www.newscenter.philips.com/main/standard/news/press/2015/20150317-Spaceship-lands-in-Nanjing_No-its-another-Philips-lit-landmark.wpd
http://www.royalmailgroup.com/
http://www.royalmailgroup.com/royal-mail-join-chinese-e-commerce-boom-new-alibaba-tmall-global-shop-front
http://www.ey.com/CN/en/Home
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the city. The event was supported by EY. Read more here.  

 

CBI member PwC and the China Development Research Foundation (CDRF) jointly released the Chinese 

“Cities of Opportunity 2015” Study Report. The report examines the overall development of 20 

representative Chinese regional centres to explore the directions these cities are heading in, the opportunities 

they have, as well as safeguard their sustainable development in the new economic climate. It also raises 

valuable issues and serves as an important reference for discussions for the upcoming 2015 China 

Development Forum (CDF). Two editions of the “Cities of Opportunity” report have been published since 

2014. The latest report looks at 20 cities, up from 15 last year, with a relatively balanced geographic 

distribution. Cities covered in this study (and in order of Chinese administrative division) include: Tianjin, 

Shenyang, Dalian, Changchun, Harbin, Nanjing, Hangzhou, Fuzhou, Xiamen, Qingdao, Zhengzhou, Wuhan, 

Guangzhou, Shenzhen, Nanning, Chongqing, Chengdu, Xi’an, Lanzhou, and Urumqi. Read more here.  

 

Real estate 

 

CBI member Jones Lang LaSalle (JLL) announced that its Shenzhen Property and Asset Management 

(PAM) team had been appointed by Ping An Group, China’s 

second-largest insurer, to provide property management services 

for the Ping An Finance Centre, a new landmark building in 

Shenzhen that is expected to be completed in 2016. The Ping 

An Finance Centre will stand more than 600 metres in height 

and will become the tallest building in Shenzhen as well as one 

of the tallest towers in China. Located in the city’s Futian 

Central Business District, the 118-storey tower will serve as 

Ping An’s new national headquarters and will also offer 

commercial office space and a shopping mall. KK Fung, JLL’s 

Managing Director in Greater China, said, “We are honoured 

that Ping An has chosen JLL to manage the iconic new Ping An 

Finance Centre once it opens next year. JLL’s many years of 

experience in managing high-rise buildings around the world, 

combined with our unique understanding of Chinese 

commercial property markets, will help ensure that the Ping An 

Finance Centre optimises its market position and investment 

value.” Read more here.  

 

Retail 
 

CBI member Marks & Spencer (M&S) provided an update on the growth plans for its Greater China 

business. In line with prior announcements, M&S confirmed that in mainland China:  

 

o M&S has a firm intent to enter key cities such as Beijing and Guangzhou from 2015/16.  

o It will continue to invest in its existing flagship store portfolio with the complete modernisation of its 

http://www.ey.com/CN/en/Newsroom/News-releases/News-guangzhou-municipal-local-taxation-bureau-teams-up-with-EY-to-launch-tax-guide
http://www.pwccn.com/home/eng/index.html
http://www.pwccn.com/home/eng/pr_180315.html
http://www.joneslanglasalle.com.cn/china/en-gb/
http://www.joneslanglasalle.com.cn/china/en-gb/news/467/jll-will-provide-property-management-services-for-the-landmark-ping-an-finance-centre
http://corporate.marksandspencer.com/
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flagship store on West Nanjing Road in Shanghai during the autumn.  

o As announced in April 2014, M&S has reviewed the shape of its existing store portfolio to ensure it’s 

best aligned with its strategic growth plans. As a result, M&S has taken the decision to close five of 

its supporting stores in the greater Shanghai region by August 2015. It has also reviewed its head 

office resource structure in line with growth plans. 

o Continuing its ‘bricks & clicks’ strategy, M&S is leveraging e-commerce to strengthen brand 

awareness and reach across the country. Following the popularity of its online stores on China’s 

leading websites, which during the last quarter saw its sales on Tmall.com increase by 200% on last 

year, M&S launched a new dedicated kidswear store on Tmall.com and a new clothing store on 

JD.com in January.  

o For the long term, M&S is in the process of evaluating potential partners as first set out at its 

International Investor Seminar in April 2014.  

 

M&S confirmed that in Hong Kong and Macau:  

 

o In line with its international strategy to focus on its flagship stores, M&S will invest in modernising 

its stores in Hong Kong during 2015/16.  

o M&S will expand its Food portfolio at convenient travel and city locations in Hong Kong during 

2015/16. Since its update last year, M&S has opened three Food standalone stores in Hong Kong 

during 2014/15, which have seen sales per square foot in line with its best performing Food stores in 

the U.K.  

o M&S will also grow its presence in Macau with the opening of a new 1,000 square metre store at 

The Venetian Mall in November 2015.  

 

Read more here.  

 

CBI member Tesco introduced Indo-Chinese food to its stores, launching the cuisine for the first time in 

U.K. supermarkets. The fusion cuisine blends meat and vegetarian 

dishes with spices and seasonings commonly used in both food 

cultures, such as cumin, coriander, turmeric, hot chilli, ginger, and 

garlic. The most famous Indo-Chinese dish is Chicken Manchurian, 

which features chicken dumplings in a savoury soya and ginger sauce, 

with mixed vegetable fried basmati rice. Matt Clarke, Tesco’s World 

Foods Buyer Manager, said, “Indian and Chinese are Britain’s two 

favourite cuisines so diners get the best of both worlds with this 

delicious fusion. Indo-Chinese food is a gourmet’s dream and offers a 

mouth-watering explosion of flavours. We believe it could be the next big food trend to hit the high street.” 

Read more here.  

 

Tesco also highlighted that Chinese New Year is now a mainstream event enjoyed by foodies across Britain, 

not only in restaurants but increasingly at home. Interest in the event as a fixture on the U.K. culinary 

calendar has grown so much in the last 10 years that retail experts calculate Chinese food demand for the 

occasion to have grown by 1,400%. Henry Tao, Tesco’s Chinese Food Range Buyer, said, “Chinese New 

Year has grown spectacularly in popularity in recent years. Brits feel more confident in their ability to 

http://corporate.marksandspencer.com/media/press-releases/2015/marks-and-spencer-investment-into-greater-china
http://www.tescoplc.com/index.asp
http://www.tescoplc.com/index.asp?pageid=17&newsid=1144
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prepare authentic dishes, thanks to the huge number of celebrity chef cooking shows. And for the shoppers 

who want easier, prepared meal options the range has grown from about five dishes to 40 today. We also 

have an exclusive Chinese range created by Ken Hom.” Read more here.  

 

Sports 
 

CBI member The Premier League announced that the Duke of Cambridge attended a Premier Skills event 

at Nanyang High School in Shanghai, where 

coaches who have come through the scheme, the 

Premier League’s leading international 

development programme run in conjunction with 

the British Council, demonstrated how they 

engage with young people, developing their 

leadership skills and self-confidence. The Duke, 

who is President of the Football Association and 

an Aston Villa fan, saw how football can be used 

as a tool to bring people together for the wider 

development of young people, promoting positive 

social change and strengthening communities by 

combining the global appeal of football and the 

strengths of the U.K. in both sport and education. The relationship between Premier Skills and China began 

in 2009, and, in 2013, the fifth anniversary of the programme’s work in the country, a new partnership was 

announced with the Chinese Ministry of Education whereby Premier Skills is now incorporated into the 

Chinese curriculum to help develop a core group of highly skilled teachers and coaches to deliver 

community and school football programmes. The aim is that up to 1.2 million young students in China will 

be engaged by the partnership by the end of 2016. Read more here.  

 

 

CBI China 
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For inputs or comments, please contact our Beijing office:  

 

Guy Dru Drury (Chief Representative): Guy.DruDrury@cbi.org.uk  

 

Ben Cooper (Policy Analyst): Ben.Cooper@cbi.org.uk   

http://www.tescoplc.com/index.asp?pageid=17&newsid=1136
http://www.premierleague.com/en-gb.html
http://www.premierleague.com/en-gb/communities/2014-15/070315-premier-skills-gets-royal-visit-in-china.html
mailto:Guy.DruDrury@cbi.org.uk
mailto:Ben.Cooper@cbi.org.uk
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