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Executive summary 
 

 (*Access full sector-specific updates: architecture and design (3), automotive (2), aviation (3), banking and 

financial services (3), beauty and fashion (2), chemicals (1), communications (1), consumer goods (1), e-

commerce (3), education (9), energy (3), engineering (1), film (1), flight services (3), food and beverage (2), 

hospitality (1), insurance (2), legal (7), logistics (1), marine (1), media (1), professional services (3), retail 

(1), software (1), and  telecommunications (1)) 
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 Airbus announced that China Aviation Supplies Holding Company had signed a General Terms of 

Agreement with it for 45 A330 Family aircraft as well as a Memorandum of Understanding for options 

for 30 A330s. (July) Read more here.  

 Allen & Overy announced that it had advised Hewlett-Packard (HP) on the establishment of a new 

strategic joint venture with Tsinghua Holdings for its converged infrastructure business in China with the 

sale of a 51% stake in the new H3C for US$2.3 billion. (July) Read more here.  

 American International Group (AIG) announced that AIG China, together with the China Foundation 

for Poverty Alleviation (CFPA), visited the Shunhe Yi Minority Primary School in Sichuan province to 

unveil the school’s new kitchen, sponsored by AIG-CFPA’s “Love Food” Project. (June) AIG released 

its 2014 Corporate Social Responsibility Report. (July) Read more here. 

 Arup announced that the City Air Purification System, invented by Arup and Sino Green, had been 

installed in Tsinghua University in Beijing. (July) Read more here.  

 Atkins announced that it had been appointed as the contractor designer to provide design services for the 

excavation and related temporary works procedures in the construction of the Shatin to Central Link 

(SCL) Exhibition Station and Western Approach Tunnel in Wan Chai, Hong Kong. (July) Atkins 

announced that construction had begun on the Atkins-designed IMX (International Merchandise 

Exchange) corporate campus located in Shanghai’s Hongqiao Central Business District. (July) Read 

more here.  

 BASF offered children the opportunity to participate in hands-on experiments under the theme of ‘urban 

living and food’ at the BASF Kids’ Lab at the China Science and Technology Museum. (July-August) 

Read more here.  

 Benoy celebrated the grand opening of Macau’s newest luxury retail development—‘The Promenade’ at 

the entertainment and leisure destination Galaxy Macau. (July) Read more here.  

 BMW Group announced that guests at The Peninsula, Shanghai can now experience the excitement of 

the BMW i8 for themselves after the five-star hotel added the award-winning, innovative sports car to its 

fleet. (July) Read more here.  

 Boeing and Chinese supplier Xi’an Aircraft Company (XAC) marked the milestone installation of the 

3,000
th

 Next-Generation 737 vertical fin manufactured by XAC. (July) Read more here.  

 BP celebrated the official start-up of the Phase 3 PTA plant of Zhuhai Chemical Co., enhancing its 

position in the purified terephthalic acid market and its long-term commitment to China. (July) Read 

more here.  

 British Airways announced that, to help Chinese visitors explore and experience London in a short 

timeframe, it has put together its top list of places to visit and things to do. (July) Read more here.  

 Cheung Kong Graduate School of Business (CKGSB) announced that an exclusive group of next-

generation global business leaders completed the inaugural 2015 iLEAD programme’s 10-day U.S. 

Module. (June) Read more here.  

 Clifford Chance announced that it had advised the German Schwan-STABILO Group on its acquisition 

of Maier Sports Group. The advice related to the China aspects of the deal. (July) Read more here.  

 Cranswick released its preliminary results for the year ended on 31 March 2015, reporting that it now 

has a dedicated business development manager based in Shanghai and is working with the China-Britain 

Business Council to expand its knowledge of the Chinese market. (May) Read more here.  

 De Montfort University announced that it plans to open a flagship business school on its U.K. campus 

thanks to its unique partnership with Hong Kong-based Sunwah Foundation. (July) Read more here.  

 DHL announced that DHL eCommerce had expanded its operations in China focusing on cross-border 
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and domestic e-commerce services with the launch of a new DHL eCommerce Shanghai Terminal 

located in Jiuting. It also plans to launch additional drop off centres in North and South China by the end 

of 2015 to benefit manufacturers in the country. (July) Read more here.  

 DLA Piper announced that it had acted on China Greenfish Group’s listing in Hong Kong. (June) Read 

more here.  

 EY announced that nominations for this year’s EY Entrepreneur of the Year China (EOY 2015 China) 

awards had opened. (June) Read more here.  

 Freshfields Bruckhaus Deringer announced that it had advised the sole placing agent and sole global 

coordinator in relation to CITIC Securities’ private placement of new H Shares and the subscription of H 

Shares by China’s National Council for Social Security Fund. (June) Read more here.  

 GE announced that it will build a new wind education center in Shenyang. (July) Read more here.  

 GKN announced that it had agreed to acquire Fokker Technologies Group B.V from Arle Capital for an 

enterprise value of €706 million (£499 million). (July) Read more here.  

 Heathrow Airport Limited released its traffic and business commentary for June 2015, reporting that 

passenger volumes to China were up 15.2% while cargo volumes were up 2.8%. (July) Read more here.  

 Herbert Smith Freehills announced that it had advised Shanghai-listed Jiangsu Changjiang Electronics 

Technology Co. Ltd. on its proposed S$1 billion takeover offer of SGX-listed semiconductor company 

STATS ChipPAC Ltd., one of the largest M&A deals in Singapore so far this year. (June) Read more 

here.  

 HSBC announced that it would apply for the eligibility of two select funds from its mainland China fund 

platform to be distributed in Hong Kong under the Mutual Recognition of Funds scheme as it started 

accepting applications. (July) Read more here.  

 Huawei announced that it is a key contributor to the European 5G Public Private Partnership (5GPPP) 

initiative and is working on five co-funded projects. In addition to the 5G PPP initiative Huawei has 

been driving a number of additional 5G projects in Europe. In conjunction with The University of 

Surrey, Huawei is conducting a joint 5G research programme and by 2018 plans to invest a total of £5 

million in 5G research, including a testbed. Read more here.  

 InterContinental Hotels Group (IHG) nnounced that it had agreed to sell its ownership interest in 

InterContinental Hong Kong to Supreme Key Limited, a consortium of investors advised and managed 

by Gaw Capital Partners, for a gross purchase price of US$938 million. (July) Read more here.  

 Jaguar Land Rover announced that it had appointed Bob Grace as European Regional Director, 

effective from 01 August 2015. (July) Jaguar Land Rover celebrated its fifth anniversary in the China 

market. (July) Read more here.  

 J.P. Morgan and Social Ventures Hong Kong launched the Social Business Forward programme, a new 

scheme aiming to boost the capacity of a cohort of social enterprises in Hong Kong with a goal to 

generate systemic and sustainable impact on the community. (July) Read more here.  

 KAL ATM Software was part of a business showcase in Beijing which highlighted the growing success 

of Scottish companies in China. (July) Read more here.  

 King’s College London announced that Professor Kerry Brown had been appointed as the new Director 

of the Lau China Institute and Professor of Chinese Studies at King’s College London. (July) Read more 

here.  

 KPMG announced that KPMG partners were appointed by the High Court of Hong Kong as Joint and 

Several Provisional Liquidators of Sing Pao Media Enterprises Ltd. (July) Read more here.  

 Linklaters announced that it is advising on China Life Insurance Company Limited’s Core Tier 2 

http://pr.huawei.com/en/news/hw-443968-5g.htm
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Capital Securities—the first ever international offering of capital securities that comply with new 

Chinese regulations intended to strengthen the insurance sector. (June) Read more here.  

 London Stock Exchange Group saw the first Euro-denominated bond by a Chinese issuer admitted to 

trading on its markets. (July) Read more here.  

 L’Oréal investment plan for the extension and connection to hydropower of its Yichang plant was 

signed in the presence of French Prime Minister Manuel Valls and Chinese Prime Minister Li Keqiang 

in Toulouse, France. (July) Read more here.  

 Marks & Spencer (M&S) released its trading statement for the first quarter of 2015/16, reporting that 

key priority markets in its international business, such as India and Hong Kong, performed well. (July) 

Read more here.  

 Northumbria University announced that a prestigious Chinese government accolade had been awarded 

to an academic from Newcastle Business School at Northumbria University. (July) Read more here.  

 Norton Rose Fulbright announced that it had advised BOCI Asia on Sky Light Holdings Limited’s 

HK$676 million global offering and its initial public offering on the Main Board of the Hong Kong 

Stock Exchange. (July) Read more here.  

 Pearson eleased its interim results for the first half of 2015, reporting that revenues grew well in China, 

reflecting strong sales of new and premium services in its direct delivery English Language Learning 

businesses. (July) Read more here.  

 Pinewood Group released its results for the year ended on 31 March 2015, reporting that its 

international revenues for the year included within film were £3.1 million (year ended on 31 March 2014: 

£1.1 million) and relate to sales and marketing agreements in Toronto, Malaysia, and the Dominican 

Republic, with the increase driven by the newly operational Pinewood Atlanta Studios plus consultancy 

services provided in China. (June) Read more here.  

 Philips and ABB announced a collaboration to help to promote the smart home sector in China. (June) 

Read more here.  

 PwC was ranked as the fourth most attractive employer among business students in China, climbing 

from eleventh place last year. (June) Read more here.  

 Royal Mail Group announced that it is expanding the range of premium, high-quality, authentic British 

products available to Chinese consumers, bringing a number of new British brands on board its Tmall 

Global shop front. (July) Read more here.  

 Rolls-Royce announced that China National Offshore Oil Corporation had taken delivery of Asia’s first 

tugboat Hai Yang Shi You 525, designed to operate solely on liquefied natural gas as ship’s fuel. (July) 

Read more here.  

 Shell opened its eighth world-class lubricant blending plant in Greater China in Tianjin. (June) Read 

more here.  

 Siemens announced that Siemens China had increased the number of granted patents more than five 

times over the last decade and the number of patent first applications almost 10 times. (July) Read more 

here.  

 Starbucks Coffee Company released its financial results for its fiscal third quarter, reporting that net 

revenues for the China/Asia Pacific segment grew 127% to US$652.7 million. (July) Read more here.  

 Ted Baker attended Hong Kong’s 26
th

 annual Book Fair, which featured over 600 exhibitors, with 

books ranging from whimsical fantasy to educational books. (July) Read more here.  

 UBM announced that HOTELEX, which creates a one-stop shopping platform of hotel supplies and 

catering equipment for hospitality clients in western China, will return to Chengdu in August 2015. 
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(June) Read more here.  

 Unilever and Alibaba Group announced a comprehensive strategic partnership that will enable Unilever 

to reach customers across China with unprecedented precision and effectiveness through Alibaba 

Group’s data-driven ecosystem. (July) Read more here.  

 UPS announced that it had added a Less-than-Container Load (LCL) option for China-to-Europe rail 

shipments. (July) Read more here.  

 The University of Birmingham works to address the childhood obesity pandemic in China. (July) Read 

more here.  

 The University of Liverpool announced that the challenges facing sustainable cities of the future was 

the focus of a workshop delivered by staff from the University’s School of Environmental Sciences and 

School of Engineering, along with colleagues at Xi’an Jiaotong-Liverpool University, on behalf of the 

Russell Group. (June) Read more here.  

 The University of Nottingham announced that graduation ceremonies for the eighth cohort of graduates 

were held at the University of Nottingham Ningbo China. (July) Read more here. 

 The University of Portsmouth opened its first office in Beijing to help strengthen ties with its 

educational partners and win hearts and minds in neighbouring provinces. (July) Read more here.  

 Virgin Atlantic launched its maiden 787-9 Dreamliner flight to London from Shanghai. (June) Read 

more here.  

 Willis Group released its results for the second quarter of 2015, reporting that organic commissions and 

fees in Willis International grew 7.1% in the second quarter compared with the same period in 2014, 

with the growth being driven primarily by double-digit growth in Latin America and China. (July) Read 

more here.  

 WPP signed a landmark agreement with Nan Fung Group and B.M. Group to lease 20 floors and 41,000 

square metres at 399 Heng Feng Road in Shanghai, representing one of the largest office leasing deals 

ever signed within the city’s central business district areas. (July) Read more here.  

 

 

 (Photo compilation on following page, clockwise from top left: construction begins on Atkins-designed 

International Merchandise Exchange corporate campus in Shanghai’s Hongqiao Central Business District, 

Rolls-Royce drives China’s move to gas with Asia’s first LNG-powered tugboat, Shell opens its eighth 

world-class lubricant blending plant in Greater China, GE announces plans to build new wind education 

centre in Shenyang, BASF holds BASF Kids’ Lab at China Science and Technology Museum, WPP signs 

landmark lease for Shanghai Campus, Jaguar Land Rover China President Bob Grace appointed as Jaguar 

Land Rover’s European Regional Director, De Montfort University partners with Sunwah Foundation to 

open flagship business school, Unilever and Alibaba Group announce comprehensive strategic partnership 

in China, and L’Oréal signs investment plan for extension and connection to hydropower of its Yichang 

plant) 
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Architecture and design  
 

CBI member Arup announced that the City Air Purification System, invented by Arup and Sino Green, had 

been installed in Tsinghua University in Beijing. The air purification system, fabricated in the form of a bus 

shelter, had been approved to get significant improvement of air quality in the open space through filtration. 

To further expand the system and help with the air pollution problems in mainland China, Arup and Sino 

Green donated the prototype to Tsinghua University for further study and research. Jointly developed by 

Arup and Sino Green, the first prototype of the patent-pending air purification system has been set up in 

Queen’s Road East, one of the busiest streets in Hong Kong, for data collection for two weeks. Read more 

here.  

 

CBI member Atkins announced that it had been appointed as the contractor designer to provide design 

services for the excavation and 

related temporary works 

procedures in the construction of 

the Shatin to Central Link (SCL) 

Exhibition Station and Western 

Approach Tunnel in Wan Chai, 

Hong Kong. Upon its completion, 

Exhibition Station will become the 

interchange station for the SCL 

North South Corridor and the 

future North Island Line, and will 

support the expansion of the 

harbour front of Wan Chai North. 

Appointed by Leighton-China 

State Joint Venture, the major 

scope of Atkins’ work includes technical detailed design services for the temporary excavation and lateral 

support (ELS) construction. The project will involve a deep temporary excavation of an area approximately 

30 metres in depth below ground. Atkins has designed a comprehensive temporary traffic management 

scheme to mitigate potential impacts on the nearby community and facilitate the staged underground station 

structure construction. In addition, Atkins will also provide impact assessment on nearby existing buildings 

and utilities, conduct geotechnical instrumentation and monitoring for ground movement during 

construction, and provide dewatering and pumping system to facilitate the excavation. The North South 

Corridor of the SCL is expected to be commissioned in 2021. TS Lam, Atkins’ project manager, said, 

“We’ve delivered various other challenging projects such as Hong Kong Link Road and Central 

Reclamation phase III with Leighton and China State, so will be transferring our previous successful 

experience to provide innovative and cost effective solutions to ensure this project is delivered smoothly.” 

 

 

 

 

http://arup.com/
http://arup.com/News/2015_07_July/02_July_Outdoor_air_purification_system_debuts_in_Beijing.aspx
http://www.atkinsglobal.com/en-GB
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Atkins also announced that construction had begun on the Atkins-designed IMX (International Merchandise 

Exchange) corporate campus 

located in Shanghai’s Hongqiao 

Central Business District. Atkins 

provided detailed design and 

façade design for the buildings. 

Covering a gross floor area of 

165,000 square metres, the IMX 

bespoke corporate campus is 

located at the heart of the overall 

IMX masterplan. A variety of high- 

quality office facilities that 

incorporate contemporary and 

flexible office layouts with the 

latest video conferencing 

technologies are planned.  The 

project will set a new standard for the corporate campus sector in integrating transport, building layout, and 

modular architecture. Atkins has been working in partnership with King Wai Group on IMX project as the 

project masterplanner since 2013. The construction is expected to be completed in 2016. Steven Smit, 

Atkins’ Design Director for the IMX project, said, “With this development our client King Wai aims to 

attract companies involved in international trade and the burgeoning e-commerce sector in China. We find 

this project particularly exciting for its potential to drive our client’s business growth.” Steven Hill, Atkins’ 

Associate Director and IMX project leader, said, “We’ve worked closely with the client over the course of 

nine months to transform the commercial vision for this project into an iconic architectural design with the 

theme ‘Dressed for Success’, and put it into implementation.”  

 

CBI member Benoy celebrated the grand opening of Macau’s newest luxury retail development—‘The 

Promenade’ at the entertainment 

and leisure destination Galaxy 

Macau. A shopping destination 

and café society for the 

international community, The 

Promenade connects the first and 

second chapters of Galaxy Macau, 

featuring over 200 luxury and 

lifestyle brands and also linking 

the development’s six world-class 

hotels. Adding 65,000 square 

metres to complete the retail 

development, which is almost 

1.5km in length, The Promenade is 

a luxury shopping destination that 

loops the length of Galaxy Macau. Covered by 22,600 square metres of Italian marble, the ultra-luxurious 

interior has been designed to ensure the retail and hotel areas sit in harmony with each other. Tactile finishes, 

http://www.benoy.com/about
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natural stone, patterned detailing, soft lighting and 5-Star amenities all contribute to the peaceful opulence 

and grandeur of The Promenade. Acoustic materials dampen and absorb noise, producing a relaxing and 

enchanting shopping experience. Other notable design highlights include a double-height green wall and 

multi-storey glass curtain in the Jade Lobby and the Pearl Lobby with its scenic lift that showcases generous 

skylights across The Promenade. The Promenade defines a new level of luxury retail in Macau, attracting 

around 30 first-to-Macau designer and lifestyle brands including Alexander McQueen, Georg Jensen, 

Delvaux, Harry Winston, Jean-Paul Hevin, Maje, Moncler, Mulberry, Proenza Schouler, Roger Viver, 

Sandro, and more. Visitors will also find flagship Macau shopping opportunities from brands like Burberry, 

Nike, and DFS Beauty. Highly anticipated, The Promenade at Galaxy Macau opened on 27 May 2015. This 

is Benoy’s second completed development in Macau. Read more here.  

 

Automotive 
 

CBI member BMW Group announced that guests at The Peninsula, Shanghai can now experience the 

excitement of the BMW i8 for 

themselves after the five-star hotel 

added the award-winning, 

innovative sports car to its fleet. 

This is a further step in BMW 

Group’s strategy to encourage 

sustainable mobility and is being 

fully supported by The Peninsula, 

Shanghai, which has installed 

public charging stations compatible 

with all electric cars standardised 

for China. The move is part of 

BMW Group’s efforts to actively 

promote electric mobility in China 

and comes after the company 

handed over a BMW i3 to the Kempinski Hotel Beijing last year. BMW Group also encourages the 

construction of public charging networks in China by working with major Chinese state and local enterprises, 

such as the State Grid, Shanghai Electric Power, Expo Shanghai Group, Vanke Group, and Swire Group. 

Private customers are also being assisted to make the change to electric driving, with free BMW i wall-

boxes, including installation, being offering to the first BMW i customers. BMW i authorised dealers are 

obliged to make sure that all BMW i customers have adequate access to a charging point. Since its launch in 

June 2014, the BMW i8 has proved to be a highly sought-after vehicle with well over 4,000 units delivered 

to customers worldwide. It is the world’s most sustainable sports car and the first plug-in hybrid from BMW 

Group. Rolls-Royce, BMW, and MINI vehicles are used as limousine service cars at each of The Peninsula 

Hotels worldwide, and the addition of BMW i to the line-up underlines the continuing successful partnership 

between BMW Group and the luxury hotel group. Read more here.  

 

http://www.benoy.com/press/promenade-benoy-macau%E2%80%99s-newest-shopping-destination
https://www.press.bmwgroup.com/global/startpage.html
https://www.press.bmwgroup.com/global/pressDetail.html?title=bmw-i8-joins-fleet-of-the-peninsula-shanghai&outputChannelId=6&id=T0224384EN&left_menu_item=node__8458
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CBI member Jaguar Land Rover announced that it had appointed Bob Grace as European Regional 

Director, effective from 01 August 2015. Based in Frankfurt, Bob 

will continue to report to Andy Goss, Global Sales Operations 

Director. Bob moves to the new role following five years as 

President of Jaguar Land Rover’s operations in China, where he has 

made a significant contribution to the growth and development of 

the company in the market. In 2015, Bob celebrates 30 years at 

Jaguar Land Rover, where he has held several senior Sales & 

Marketing positions internationally, including the U.K., Central 

America, and Argentina. Andy Goss said, “Jaguar Land Rover has 

made remarkable progress in China over the past five years, and I 

would like to thank Bob for the significant contribution he has made 

to the development of our business in China. Earlier this year, he 

received an OBE for his outstanding contribution to the industry 

and promoting Sino-British bilateral trade. I am looking forward to 

working with Bob in Europe, an extremely important strategic 

region for Jaguar Land Rover.” Commenting on his new role, Bob Grace said, “I have had an incredible 

five-year assignment in China, and I am now looking forward to my new role. With Jaguar Land Rover’s 

plans to introduce 50 new products in the next five years, it is an exciting time for me to be taking the 

opportunity to grow the business in this important region.” Bob’s replacement in China will be subject to a 

future announcement. Richard Shore will assume responsibility for the company’s corporate functions in 

China on an interim basis. Richard is currently Chief Financial Officer for Jaguar Land Rover China. Read 

more here.  

 

Jaguar Land Rover also celebrated its 5th anniversary in the China market. Since Jaguar Land Rover 

established a sales company in China in 2010, the automaker has transformed from an importer to an OEM 

that has established a solid foothold in the country. Key achievements have included: increasing the number 

of its employees from 40 to 500; establishing four offices in Shanghai, Beijing, Guangzhou, and Chengdu, 

six Jaguar Land Rover Apprentice Training Academies, three Land Rover Experience Centres, and 190 

dealerships; and increasing annual sales from 10,000 to 120,000 units, with China becoming the 

automaker’s single largest market by sales. In recent years, Jaguar Land Rover has also invested heavily to 

develop new products and technology. Over the next two to three years, the automaker plans to commit £3.7 

billion (around RMB 34 billion) to develop new products. In 2014, Jaguar Land Rover announced that it will 

introduce 50 new or revamped models over the next five years. In November 2012, Chery Jaguar Land 

Rover, a joint venture between Jaguar Land Rover and Chery Automotive, was established with the China-

built Range Rover Evoque making its debut at Auto Guangzhou 2014. In March, the China-built Range 

Rover Evoque went on sale. In 2015, Jaguar Land Rover and China's e-commerce giant Tmall reached a 

strategic partnership. Cooperation with Tmall represents the first step of Jaguar Land Rover’s e-commerce 

strategy, with Jaguar Land Rover China exploring more e-commerce platforms. While expanding its 

business, Jaguar Land Rover China has also made outstanding contributions to Chinese society. In May 

2014, Jaguar Land Rover China and the China Soong Ching Ling Foundation jointly launched the Jaguar 

Land Rover China Children and Youth Dream Fund. Jaguar Land Rover China will invest RMB 50 million 

over the next three years to create healthy living and educational environments for children, helping them to 

realize their dreams.  

http://www.jaguarlandrover.com/
http://newsroom.jaguarlandrover.com/en-in/jlr-corp/#!/news/2015/07/jlr_appoints_new_regional_director_010715/?&locus=1
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Aviation 
 

CBI member Airbus announced that China Aviation Supplies Holding Company (CAS) had signed a 

General Terms of Agreement (GTA) with it for 45 A330 

Family aircraft as well as a Memorandum of 

Understanding (MOU) for options for 30 A330s. The 

agreements reflect the continuous popularity of the 

versatile A330 Family in the world’s fastest-growing 

market. The GTA and the MOU were signed in Paris by 

Fabrice Brégier, Airbus President and CEO, and Li Hai, 

President and CEO of CAS, in the presence of visiting 

Chinese Premier Li Keqiang and French Prime Minister 

Manuel Valls. At present, the in-service Airbus fleet 

with Chinese operators comprises over 1,150 aircraft 

(over 980 A320 Family aircraft, over 150 A330 Family aircraft, and five A380s). Read more here.  

 

CBI member Boeing and Chinese supplier Xi’an Aircraft Company (XAC) marked the milestone 

installation of the 3,000
th

 Next-Generation 737 vertical fin manufactured by XAC. This highlights the 

increasing role of XAC and its parent company, Aviation Industries of China (AVIC), as a key supplier on 

every Boeing Commercial Airplanes programme. The two companies’ 30-year history began with XAC 

supplying 600 vertical fins for the 737 Classic between 1984 and 1999. Next came a larger share of work on 

the Next-Generation 737, with XAC delivering its first vertical fin for that airplane in 1997. This month, 

XAC delivered its 3,000th to the Renton factory for installation on a Hainan Airlines 737. John Byrne, Vice 

President, Airplane Materials and Structures, Supplier Management, Boeing Commercial Airplanes, said, 

“The 737 is the best-selling airplane in commercial aviation history and the most reliable single-aisle aircraft 

in the market today. A key reason for that is the performance of suppliers like XAC. They have supported 

our 33% increase in production over the past four years while performing at the highest level, with quality 

and delivery levels that have earned them consecutive Boeing Performance Excellence Awards the past 

three years. In fact XAC has attained 100% on-time delivery five straight years.” He Shengqiang, President 

of XAC, said, “Today’s installation marks an important milestone in the expanding partnership between 

XAC and Boeing, a partnership which dates back more than 30 years. We will further advance this 

partnership by keeping our commitments and high performance in meeting quality, schedule, and 

affordability targets.” Today, more than 8,000 Boeing airplanes fly throughout the world with parts and 

assemblies built by China. China has a role on every one of Boeing’s commercial airplane models—the 737, 

747, 767, 777, and the newest and most innovative airplane, the 787 Dreamliner. Boeing projects that China 

will need 6,020 new airplanes over the next 20 years, valued at US$870 billion, which is nearly 45% of the 

total demand for airplanes in the Asia-Pacific region. Tourism in China and intra-Asia travel is supporting a 

strong demand for single-aisle airplanes, with total deliveries projected to reach 4,340 through 2033. Read 

more here.  

 

CBI member GKN announced that it had agreed to acquire Fokker Technologies Group B.V from Arle 

Capital for an enterprise value of €706 million (£499 million). The acquisition of Fokker further enhances 

GKN’s position as a leading global supplier to the aerospace industry. The combination brings together two 

http://www.airbus.com/
http://www.airbus.com/presscentre/pressreleases/press-release-detail/detail/china-aviation-supplies-holding-company-signs-a-gta-for-45-a330-family-aircraft-and-an-mou-for-30-aircraft/
http://www.boeing.com/
http://boeing.mediaroom.com/index.php?s=20295&item=129489
http://www.gkn.com/Pages/default.aspx
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leading technology companies in the broad product portfolios and established positions on major aircraft 

platforms. Fokker is a specialist Tier 1 supplier to the commercial, military, and business jet markets. With 

almost 5,000 employees, Fokker is headquartered in the Netherlands and has operations in Europe, North 

America, and Asia. In the year ended on 31 December 2014, Fokker generated revenues of €758 million. 

Fokker specialises in the design, development, and production of lightweight aero structures, electrical 

wiring interconnection systems, and landing gear. It also provides maintenance, modification, and logistic 

services to aircraft owners and operators. Once the acquisition is completed, Fokker, under the current 

leadership, will become a new operating unit within GKN Aerospace. Fokker’s headquarters will remain in 

the Netherlands and its brand will continue to promote its strong heritage of technology and customer 

service. Fokker will also continue with its R&D and manufacturing facilities in the Netherlands as well as 

with its partnerships with the Dutch government and knowledge institutes. Completion of the acquisition is 

expected to take place in the fourth quarter of 2015 following completion of the information and 

consultation procedures with the Fokker Works Council and trade unions, ITAR and CFIUS regulatory 

clearances and anti-trust clearance in the E.U. and the U.S. Kevin Cummings, Chief Executive, GKN 

Aerospace, said, “Fokker is a great business with strong customer relationships and a recognised 

commitment to the development and application of innovative technology. It is an excellent business that fits 

well with GKN Aerospace. Strategically, this acquisition strengthens GKN Aerospace’s position as a market 

leader, enhances its global manufacturing footprint, and adds new technology. It also increases GKN’s 

shipset value on key growth programmes in both the commercial and military markets. The addition of 

Fokker further strengthens GKN Aerospace’s ability to meet the demands of our global customers—now 

and into the future.” Read more here.  

 

In June 2015, Fokker Services announced that it had entered into a contract with Commercial Aircraft 

Corporation of China Ltd. (COMAC) to convert the ARJ21-700 regional jet into a high-end business jet. 

Last year, COMAC announced the first customer for the business jet variant of its recently certified aircraft 

for which the companies will now co-operate. The conversion will be developed by Fokker and COMAC in 

the Netherlands, while the final conversion and delivery centre will be performed at COMAC’s 

manufacturing division, Shanghai Aircraft Manufacturing Co. Ltd. (SAMC) in Shanghai. Converting a 

regional aircraft into a business jet builds upon Fokker Services’ long time expertise in similar conversions 

of regional aircraft, such as Fokker F28, F70, and Bombardier CRJ700. Such conversions fit extremely well 

with Fokker’s aircraft expertise, which involves more than interior conversion alone. Fokker Services 

continues to create a reputation for providing very high-quality conversions also for ACJ and BBJ aircraft. 

Peter Somers, President of Fokker Services, said, “We are proud of our strategic relationship with COMAC, 

whom we have been co-operating with intensely for the last few years. COMAC has recognised our 

expertise in aircraft conversions and completions. We are especially proud to be involved in the conversion 

of the first Chinese built Business Jet. We feel that together we are entering a new stage in aviation.” Read 

more here.  

 

Banking and financial services 
 

CBI member HSBC announced that it would apply for the eligibility of two select funds from its mainland 

China fund platform to be distributed in Hong Kong under the Mutual Recognition of Funds (MRF) scheme 

as it started accepting applications. The two funds—an equity fund and a multi-asset fund—are invested in 

http://www.gkn.com/aerospace/media/news/Documents/GKN_agrees_to_acquire_Fokker_Technologies_for_706_million.pdf
http://www.fokker.com/Fokker-signs-contract-to-co-operate-with-COMAC-in-bringing-the-first-Chinese-Business-Jet-to-market
http://www.about.hsbc.com.hk/


 

 

CBI BEIJING: CELEBRATING CBI MEMBER SUCCESS IN CHINA 

 

Page 12 of 33 

 

JULY 2015 

the onshore Chinese market and managed by HSBC Jintrust, a local joint venture of HSBC Global Asset 

Management. Subject to regulatory approvals, the funds will be distributed via HSBC’s network in Hong 

Kong and Bank of Communications Hong Kong Branch’s network, a strategic partner of HSBC for MRF. 

Helen Wong, Chief Executive for Greater China at HSBC, said, “MRF will further cement Hong Kong’s 

position as the key investment centre for international and Hong Kong investors to trade Renminbi (RMB) 

products. HSBC is strongly positioned to be among the first banks in Hong Kong to provide MRF services 

to our customers with our leading expertise in RMB, our long established presence and leadership in Hong 

Kong and mainland China, and global capabilities in asset management.”  

 

CBI member J.P. Morgan and Social Ventures Hong Kong (SVhk) launched the Social Business Forward 

(SBF) programme, a new scheme aiming to boost the capacity of a cohort of social enterprises in Hong 

Kong with a goal to generate systemic and sustainable impact on the community. Supported by J.P. Morgan, 

the SBF programme will focus on helping to scale-up a cohort of 13 social enterprises that have a viable 

business model and a clear objective to improve some of the most pressing social issues in Hong Kong, 

including affordable housing, ageing, income inequality, education and environmental sustainability, etc. 

The programme will offer selected social enterprises structured skills training and capacity-building support 

through workshops and monthly coaching over a period of 12 months. Experts across business, academic, 

and entrepreneurship sectors from a pool of 600 plus professional volunteers will be invited to provide 

training, coaching, and networking opportunities in areas including business modelling, impact assessment, 

fund raising, and marketing. In order to help social entrepreneurs scale up their businesses, the programme 

will also seek to connect them with potential investors, including philanthropists, foundations, and 

corporates for future financial and capacity-building support. Andrew Butcher, Senior Country Officer of 

Hong Kong at J.P. Morgan, said, “Contributing to the long term growth and prosperity of Hong Kong has 

always been one of our key objectives. We believe we have a fundamental responsibility to utilize our 

resources, expertise, and global reach to help tackle some of the social and economic challenges facing our 

community. Partnering with SVhk, we are confident that the programme will help transform social 

enterprises into viable, sustainable, and independent businesses.” As Hong Kong’s first non-profit venture 

philanthropy organisation, SVhk provides both financial and non-financial support to social enterprises as 

part of its mission to support and nurture social innovation. Francis Ngai, Founder and CEO of SVhk said,  

“The entrepreneurial culture is booming in Hong Kong, but our society will benefit more from ‘social 

entrepreneurship’, which leverages innovative ideas to address our social needs. Collaborating with J.P. 

Morgan, we believe the SBF programme will generate a significant and systemic impact on Hong Kong’s 

society.” The programme selects social enterprises in their early development or scaling up stage, based on 

three main criteria: the potential viability of its business model, the value-add of its social mission, and the 

quality and motivation of its leadership and human resources. The 13 social enterprises selected to join the 

programme include Light Be, Green Monday, Diamond Cab, OhMykids, Rooftop Republic, and Pawsible. 

Read more here.  

 

CBI member London Stock Exchange Group saw the first Euro-denominated bond by a Chinese issuer 

admitted to trading on its markets. Bank of China, through its Hungarian branch, issued a €500 million bond 

listed in London as part of a wider bond issuance programme by the bank to provide funding for China’s 

‘One Belt, One Road’ projects. The project aims to boost links and commerce between China and countries 

along the old land-based and maritime silk routes. London Stock Exchange has a strong track record of 

supporting Chinese equity and debt issuance on its markets. 57 Chinese companies are quoted in London—

https://www.jpmorgan.com/pages/jpmorgan
https://www.jpmorgan.com/pages/detail/1320540156300
http://www.lseg.com/
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eight on the Main Market and 49 on AIM. In addition, there are 32 so-called dim sum bonds on London 

Stock Exchange’s markets, with an aggregate value of RMB 24 billion. Nikhil Rathi, Director of 

International Development, London Stock Exchange Group said, said, “London is the world’s most 

international financial market and a natural partner for the Bank of China in this groundbreaking issuance to 

underpin its ‘One Belt, One Road’ projects. This latest Euro-denominated bond, a first for a Chinese issuer, 

demonstrates London Stock Exchange’s apposition as the leading gateway for Chinese firms looking to 

access European and global capital in the full range of currencies.” Chen Huaiyu, General Manager of Bank 

of China Hungarian Branch said, “The success of the bond issued by Bank of China Hungarian Branch 

shows that international investors have great confidence in the CEE region and also in the ‘One Belt, One 

Road’ projects initiated by China in this region. Bank of China will accelerate the establishment of branches 

in CEE countries and will provide more financial support to this region in the future.” Read more here.  

 

Beauty and fashion 
 

CBI member L’Oréal’s investment plan for the extension and connection to hydropower of its Yichang 

plant was signed in the presence 

of French Prime Minister Manuel 

Valls and Chinese Prime Minister 

Li Keqiang in Toulouse, France. 

This project is part of the strategic 

agreement between the Yichang 

government and L’Oréal 

regarding the use of clean and 

renewable energy such as 

hydropower and solar panels. For 

several years, the Yichang plant 

has innovated to improve its 

energy efficiency and to 

subsequently reduce its carbon footprint. By the end of 2015, Yichang will become L’Oréal’s first Asia-

Pacific plant to reach carbon footprint neutrality. The plant is one of L’Oréal’s best performers with regards 

to sustainability, having reduced CO2 emissions by 45% between 2005 and 2014. It obtained the LEED 

Gold environmental certification in 2014. Alexis Perakis-Valat, Executive Vice-President, Asia Pacific Zone 

and CEO of L’Oréal China, said, “Our world-class Yichang plant is L’Oréal’s largest make-up production 

centre in Asia-Pacific. For Yichang to become carbon neutral demonstrates our continued confidence in the 

long-term prospects for China and the Asian market, as well as our strong commitment to sustainable 

development.” L’Oréal operates 43 plants globally, with three plants located in China (Yichang, Suzhou, 

and Guangzhou). With an investment totaling more than RMB 200 million (€24 million), the 70,000 square 

metre Yichang plant is L’Oréal’s largest make-up production center in the Asia-Pacific region, with a 

production capacity exceeding 210 million products annually. Read more here.  

 

CBI member Ted Baker attended Hong Kong’s 26
th

 annual Book Fair, which featured over 600 exhibitors, 

with books ranging from whimsical fantasy to educational books. Ted Baker’s flagship store at Causeway 

http://www.lseg.com/resources/media-centre/press-releases/bank-china-lists-first-euro-denominated-bond-london-stock-exchange
http://www.loreal.com/
http://www.loreal.com/media/press-releases/2015/jul/l’oreal-yichang-plant-in-china-to-reach-carbon-footprint-neutrality-in-2015
http://www.tedbaker.com/uk/
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Bay’s Fashion Walk mall has been specially designed to fit its surroundings, celebrating the heritage of rail 

travel in both Hong Kong and the U.K. Read more here.  

 

 

 

Chemicals 
 

CBI member BASF offered children the opportunity to participate in hands-on experiments under the 

theme of ‘urban living and food’ at the 

BASF Kids’ Lab at the China Science 

and Technology Museum. From 23 July 

to 02 August, children attended BASF 

Kids’ Lab to have fun with chemistry 

and learn about natural science through 

interactive experiments. BASF has held 

this programme annually in Beijing for 

the past 14 years. Dr. Albert Heuser, 

President of Functions Asia Pacific, 

President and Chairman, Greater China, 

BASF, said, “This year BASF is 

celebrating 150 years of innovation. The 

history of BASF shows that chemistry is 

http://tedbakerblog.com/2015/07/a-day-in-hong-kong-with-ted/
https://www.basf.com/cn/en.html
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an enabler for a sustainable future. Urban living and food are among the key topics of the anniversary year. 

Through the new experiments this year, we hope that children can learn how chemistry can play a key role 

in creating a sustainable food chain, from farm to table.” BASF Kids’ Lab is a free, interactive chemistry 

educational programme for school children from 6 to 12. As part of BASF’s social engagement, it offers 

interesting and safe chemistry experiments and aims to stimulate the interest of children for natural sciences. 

First launched at its headquarters in 1997 in Germany, BASF has brought Kids’ Lab to more than 33 

countries around the world. In China, more than 151,000 children have participated in the programme since 

2002. Read more here.  

 

Communications 
 

CBI member WPP signed a landmark agreement with Nan Fung Group and B.M. Group to lease 20 floors 

and 41,000 square metres at 399 Heng 

Feng Road in Shanghai, representing 

one of the largest office leasing deals 

ever signed within the city’s central 

business district areas. The new building 

will house the WPP Shanghai Campus, 

one of the most ambitious co-location 

efforts ever undertaken by WPP. The 

WPP Shanghai Campus will bring 

together 26 WPP companies and more 

than 3,000 people, currently spread 

across 10 locations. WPP companies to 

be relocated include Blue Hive, 

GroupM, Hill+Knowlton Strategies, 

Millward Brown, J. Walter Thompson, 

Ogilvy & Mather, Sudler & Hennessey, 

and TNS. Move-in is expected to 

commence at the end of 2015. The 

office space housing the WPP Shanghai 

Campus is expected to gain LEED Gold 

certification. Sir Martin Sorrell, WPP 

CEO, said, “China is now WPP’s third 

largest market, and our commitment to 

China is deeper than ever. We are proud 

to support the development of the city of 

Shanghai and provide our people with 

the best facilities.” In Greater China, WPP companies (including associates) have revenue of US$1.5 billion 

and employ 15,000 people. Sir Martin added, “One of WPP’s key objectives is horizontality—promoting 

cooperation across our group companies to improve outcomes for our clients—and bringing our people in 

Shanghai into this location is an important step towards this goal.” 399 Heng Feng Road is part of a massive 

three-stage redevelopment project in the Zhabei District, slated to include a 110,000 square metre shopping 

https://www.basf.com/cn/en/company/news-and-media/news-releases/2015/07/kids-lab-BJ.html
http://www.wpp.com/wpp/
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mall, six office towers, two luxury boutique hotels, and luxury residential sections, and estimated for 

completion in 2017. Antony Leung, Group CEO of  Nan Fung, said, “The Nan Fung Group is delighted that 

WPP has chosen our project as their campus in East China. Their decision illustrates the increasing 

attractiveness of the Zhabei District to the international business sector. We regard WPP as a long-term 

partner, and we look forward to further working with them throughout the region. We will strive to provide 

to WPP, as well as other tenants, excellent service. Taking this opportunity, on behalf of Nan Fung Group 

and B.M. Group, our joint venture partner, I would like to thank the officials in the Zhabei District for their 

strong support in making this project a success.” Read more here.  

 

Consumer goods 
 

CBI members Philips and ABB announced a collaboration which will involve the seamless integration of 

the Philips Hue connected lighting 

system for the home with ABB’s i-Jia 

home automation system. The two 

companies will also collaborate to help 

to promote the smart home sector in 

China. Using i-Jia, consumers will be 

able, via the i-Jia dashboard app, to 

control Philips Hue lighting, as well as 

TV, curtains, and other household 

equipment. With Philips Hue, they can 

choose from a palette of 16 million 

colours to create and personalise their 

perfect lighting ambience and enjoy 

amazing connected lighting 

experiences. An important part of this collaboration is ABB working with Philips to undertake market 

education with on and offline promotions to stimulate the smart home concept and connected products and 

applications amongst Chinese consumers. All these actions are intended to drive the adoption of smart 

homes in China. Read more here.  

 

E-commerce 
 

CBI member DHL announced that DHL eCommerce had expanded its operations in China focusing on 

cross-border and domestic e-commerce services with the launch of a new DHL eCommerce Shanghai 

Terminal located in Jiuting. It also plans to launch additional drop off centres in North and South China by 

the end of 2015 to benefit manufacturers in the country. The new terminal in Shanghai is a dedicated facility 

for DHL eCommerce to tap into China’s burgeoning e-commerce sector. The facility functions as the central 

point of consolidation of e-commerce goods from China for global distribution. DHL already operates its 

own centre out of Hong Kong but establishing a base in Shanghai will help to reduce transit time by up to 

three days for manufacturers, particularly in eastern and northern China. Thomas Kipp, CEO of DHL 

eCommerce, said, “We’re excited by China’s e-commerce sector, where the trade volume in the first five 

http://www.wpp.com/wpp/press/2015/jul/15/wpp-signs-landmark-lease-for-shanghai-campus/
http://www.philips.com/global/index.page
http://www.abb.com/
http://www.newscenter.philips.com/main/standard/news/press/2015/20150629-ABB-collaborates-with-Philips-to-promote-the-Smart-Home-in-China.wpd
http://www.dhl.com/en.html
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months of 2015 was already equal to the whole of 2014. With about 95% of outbound logistics volume 

expected to come from nine provinces, we will continue to invest to grow our footprint in China and support 

the rising market demand. By the end of the year, the Shanghai Terminal will be complemented by a 

network of drop-off centers in North and South China. These centers will help provide regional 

consolidation of the large volumes, aggregating the shipments before they move to the Shanghai Terminal 

for final distribution around the world.” Read more here.  

 

CBI member Unilever and Alibaba Group announced a comprehensive strategic partnership that will 

enable Unilever to reach 

customers across China with 

unprecedented precision and 

effectiveness through Alibaba 

Group’s data-driven 

ecosystem. Key areas of 

collaboration include rural 

China penetration, cross-

border e-commerce, 

consumer protection, and big 

data. Daniel Zhang, Chief 

Executive Officer of Alibaba 

Group, said, “We are very 

pleased to amplify our 

partnership with an industry 

leader such as Unilever. We 

look forward to building on our success in sales over the years and taking the collaboration to the next level. 

Moving forward, Alibaba Group and Unilever will jointly innovate in Big Data analytics application, cross-

border e-commerce, and supply chain management. In this rapidly changing business landscape, we are 

committed to continually provide greater value to merchants and better experiences to shoppers.” Marijn 

Van Tiggelen, Unilever North Asia President, said, “Alibaba has changed the shopping habit of Chinese 

consumers. Its mission is to make it easy to do business everywhere, and its vision is to build the future 

infrastructure of commerce. This meets the Unilever’s development needs in China. Alibaba is the leading 

internet company in China, with the most innovative thinking. It’s not only an online store, but also a 

solution platform for online payment, e-finance, and e-commerce logistics. In cooperation with Alibaba, 

Unilever can provide more convenient services to consumers in China.” This agreement is a major milestone 

for a partnership that started five years ago with a single Tmall.com store, which has since grown steadily on 

a solid foundation of mutual trust and success over the years. Through this strategic partnership, Alibaba 

Group and Unilever China will work together to: 

 

o Strengthen cooperation to expand distribution channels, especially for consumers in rural areas to 

enjoy more convenient access to Unilever products 

 

o Further develop cross-border ecommerce cooperation and make the Tmall Global Unilever store 

home to the richest selection of Unilever products from around the world 

 

http://www.dhl.com/en/press/releases/releases_2015/group/dhl_ecommerce_expands_in_china_fuelled_by_strategic_partnerships_like_fc_bayern_munich.html
http://www.unilever.com/
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o Expand application of Big Data to optimize Unilever’s digital advertising strategy through Alimama, 

Alibaba’s online marketing business, and reach more consumers through online-offline retail 

integration 

 

o Deepen collaboration in Alibaba’s Blue Star programme where each product is tagged with a unique 

QR code that allows the consumer to verify its authenticity and origin. This will help protect 

Unilever’s brand and combat counterfeit goods to protect the customer user experience. 

 

o Develop innovations in supply chain management and offline distribution models 

 

The Unilever Week on Tmall.com celebrated the start of this partnership agreement. Unilever China opened 

its first Tmall.com flagship store in June 2011 and, most recently, a Tmall Global flagship in September 

2014, leveraging the free trade zone and bonded warehouse model. Read more here.  

 

CBI member Royal Mail Group announced that it is expanding the range of premium, high-quality, 

authentic British products available to Chinese consumers, bringing a number of new British brands on 

board its Tmall Global shop front. From mid-July, a range of products from quintessentially British satchel 

and leather goods brand, The Cambridge Satchel Company, will be available for purchase through Royal 

Mail’s shop front on the Tmall Global online marketplace. Select products from healthcare brand Linwoods 

and natural skincare brand Works with Water will also be sold on the shop front from mid-July. Launched in 

March, the Royal Mail shop front on Tmall Global offers a selection of distinctive products for purchase by 

renowned British brands, with delivery to doorstep. It also provides British retailers and exporters an 

accelerated opportunity to access the China market, removing the challenges that many companies would 

otherwise face in getting their products into the hands of Chinese consumers. According to iResearch, 

Tmall.com was the largest brand and retail platform in China in terms of gross merchandise volume in 2013. 

Part of the Alibaba Group, Tmall.com has hundreds of millions of visitors to its platform every day. 

Launched in 2014, Tmall Global, an extension to Tmall.com, is a business-to-consumer open retail platform 

enabling brands based outside of China to sell directly to millions of Chinese consumers. Tmall Global is an 

innovative business model for overseas brands and retailers and serves as a premier platform in providing 

quality international goods to Chinese consumers. Royal Mail Group Chief Executive Moya Greene 

unveiled the company’s plan to join Tmall Global at the GREAT Festival of Creativity in Shanghai in 

March this year, and the Royal Mail shop front launched later that month. Royal Mail’s Tmall Global shop 

front is available at: http://rm.tmall.hk/. Royal Mail’s Director of Sales and Marketing for Parcelforce 

Worldwide, Helen Wylde, said, “We’re delighted to expand the range of quintessentially British products 

and brands available on Royal Mail’s Tmall Global shop front, offering the likes of The Cambridge Satchel 

Company another way to increase the accessibility of their iconic products to Chinese consumers.”Tmall 

Head of Europe Janet Wang said, “Alibaba Group is focused on increasing access to the Chinese consumer 

for businesses of all sizes in the UK and around the world. We recently launched 11 country pavilions on 

Tmall Global to allow merchants from countries such as the UK, France and the USA to sell specialty items 

directly to Chinese consumers and Royal Mail was a key participant, helping to make the British Pavilion 

one of the top three most visited during the promotion. To us, this demonstrates a real demand from Chinese 

consumers for authentic British goods. For example, Royal Mail has become one of the top sellers of UK 

baby milk powder on our platform and receives a very high score from shoppers for customer satisfaction, 

meaning repeat shoppers for the British brands that are joining the Royal Mail storefront.” The Cambridge 

http://www.alibabagroup.com/en/news/article?news=p150720
http://www.royalmailgroup.com/
http://rm.tmall.hk/
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Satchel Company Chief Marketing Officer Mario Muttenhaler said, “Our Chinese customers really 

appreciate our made-in-Britain products and brand ethos so we’re excited to be joining other British brands 

on the Royal Mail’s truly British Tmall Global store. Leveraging Royal Mail’s trusted brand is another way 

for us to reach Chinese customers with our range of leather satchels, bags and accessories.” Read more here.  

 

Education 
 

CBI member Cheung Kong Graduate School of Business (CKGSB) announced that an exclusive group of 

next-generation global business leaders completed the 

inaugural 2015 iLEAD programme’s 10-day U.S. Module. A 

collaboration between CKGSB, Cornell University, U.S. 

China Partners Inc., and Next Opportunity Group, the iLEAD 

executive education programme is the only one of its kind 

that prepares both U.S. and Chinese legacy family leaders as 

well as other first-generation entrepreneurs for future global 

success through networking and collaborative learning, with 

modules in both the U.S. and China. The U.S. Module 

featured four days in the Philadelphia region before moving 

on to New York City. Read more here.  

 

CBI member De Montfort University (DMU) announced that it plans to open a flagship business school on 

its U.K. campus thanks to its unique 

partnership with Hong Kong-based 

Sunwah Foundation. The Dr. Jonathan 

KS Choi Business School will be based 

in the 800-year-old Leicester Castle in 

Leicester in the U.K., which is being 

refurbished specifically to house the 

new school. It will be a leading 

European business centre with an 

emphasis on entrepreneurship, the 

creative industries, and sports 

management. The Dr. Jonathan KS 

Choi Business School will be home to 

stellar academics, world-class research, 

and aims to attract the brightest students from around the globe. A principal is being recruited now, and the 

first students will begin courses in 2016. The business school is named after Dr. Jonathan KS Choi, owner of 

the multi-national conglomerate Sunwah Group, which is based in Hong Kong. Dr Choi has enjoyed a long 

and fruitful relationship with DMU via the Sunwah International Business School, based at Liaoning 

University in mainland China. Since 2004, DMU academic staff have worked with Liaoning University 

helping to prepare students for study in Leicester. This has resulted in more than 1,000 alumni working in 

China today with close links to DMU and Leicester. Dr Choi said: “This innovative partnership between 

Sunwah, DMU, and Leicester City Council aims to create a world-class business school in the setting of 

http://www.royalmailgroup.com/royal-mails-tmall-global-shop-front-expands-range-british-brands
http://english.ckgsb.edu.cn/
http://english.ckgsb.edu.cn/news_content/ilead%E2%80%99s-us-module-sets-strong-pace-preparing-next-generation-global-business-leaders
http://www.dmu.ac.uk/home.aspx
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Leicester Castle, one of Leicester’s most significant historical locations. It is my ambition that future global 

business leaders will be educated right here in the Leicester Castle.” Professor Dominic Shellard, Vice-

Chancellor of DMU, said the business school would be the university’s flagship, drawing on DMU’s core 

strengths in the creative industries and its global approach to education. He said, “Dr. Jonathan Choi is one 

of our university’s strongest supporters. Our shared vision of creating academic excellence that is recognised 

throughout the globe has led to the creation of the Dr Jonathan KS Choi Business School. The Great Hall of 

Leicester Castle is a landmark building which, with this innovative partnership between DMU, the City 

Mayor, and Sunwah, will be restored for the benefit of our staff and students, as well as for the citizens of 

Leicester.” The business school will bring together students from around the world to learn the very best 

practices of education, business, and innovation from Europe and China. It will integrate closely with the 

university’s sector-leading #DMUglobal programme to offer students an international experience as part of 

their studies. DMU will be the first UK university to embed actively a specific international experience into 

every undergraduate degree programme, preparing students for today’s increasingly global marketplace. On 

a visit to DMU earlier this year, CBI Director-General John Cridland praised #DMUglobal, stating, “In a 

global economy, the ability to recruit talented graduates with an international outlook and foreign language 

skills will be vital to ambitious British businesses eager to export to new, dynamic markets across the world.”  

 

CBI member King’s College London announced that Professor Kerry Brown had been appointed as the 

new Director of the Lau China Institute and Professor of Chinese Studies at King’s College London. The 

Institute opened in 2008 and has since expanded to become a leading centre in research and teaching on 

contemporary China. From November 2015, Professor Brown will be responsible for directing the team of 

academics, staff, and students. Previously a member of the British Foreign Office and then Head of the Asia 

programme at Chatham House, Professor Brown is currently Director of the China Studies Centre at the 

University of Sydney and professor of Chinese politics. He led the Europe China Research and Advice 

Network (ECRAN) funded by the E.U. from 2011 to 2014. The Lau China Institute at King’s coordinates 

and develops China-related research capabilities and China-focused programmes of study, while also 

building links with Chinese organisations in education, business, and government. Read more here.  

 

CBI member Northumbria University announced that a prestigious Chinese government accolade had been 

awarded to an academic from Newcastle Business School at Northumbria University. Professor Yu Xiong 

received the May 4
th

 Medal, which is presented to outstanding individuals under the age of 45 who have 

created a significant impact to society. The awards, which are similar to the British Honours system, are 

conferred for five classes, in descending order of seniority—national, provincial, city, county, and town. 

This award is jointly given from three Chinese government departments: Chinese Organization Department, 

Ministry of Human Resources and Social Security, and the Communist Youth League. Professor Xiong 

received a provincial class medal from the Chongqing Government. There were more than 2,000 

nominations from different sectors of society, and Professor Xiong was one of just ten people selected by the 

Chongqing Government from a population of 32 million to win the accolade at the provincial level. As well 

as being the only university academic of all ten winners, he was also the only person working and living 

outside of China to receive the honour. Professor Xiong is also the only Chinese academic in the UK to 

receive the May 4
th

 medal at a provincial level or higher. Professor Yu Xiong is a core member of the China 

U.K. Innovation Expert Group run by the the U.K. Department for Business, Innovation and Skills. Read 

more here.  

 

http://www.kcl.ac.uk/index.aspx
http://www.kcl.ac.uk/newsevents/news/newsrecords/2015/July/NewDirectorofLauChinaInstituteannounced.aspx
https://www.northumbria.ac.uk/
https://www.northumbria.ac.uk/about-us/news-events/news/2015/05/chinese-government-confers-high-profile-medal-to-northumbria-professor/
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CBI member Pearson released its interim results for the first half of 2015, reporting that revenues grew well 

in China, reflecting strong sales of new and premium services in its direct delivery English Language 

Learning businesses. Read more here.  

 

CBI member The University of Birmingham released new research that revealed that affection from 

grandparents towards their grandchildren may play a major role in contributing to the childhood obesity 

pandemic in China. The study showed that grandparents tend to indulge, overfeed, and protect grandchildren 

in their care from physical chores, thus increasing their risk of obesity.  The University of Birmingham has 

already begun to address their research, incorporating engagement with grandparents in a public health 

programme that is currently being trialled in Guangdong province. The trial involves over 61,000 children at 

43 primary schools. As well as engaging with carers to help tackle childhood obesity the programme, 

CHInese pRimary school children PhYsical activity and DietaRy behAviour chanGe InterventiON 

(CHIRPY DRAGON), also involves improving the nutritional quality and taste of school meals. CHRIPY 

DRAGON facilitators will further encourage parents to engage in more physical activity with children at 

home and better implement the national requirement for one hour of exercise per day at school. CHIRPY 

DRAGON is endorsed by the Education Bureau and Bureau of Health in Guangzhou and supported by the 

Guangzhou Centre of Disease Prevention and Control. Read more here.  

 

CBI member The University of Liverpool announced that the challenges facing sustainable cities of the 

future was the focus of a workshop 

delivered by staff from the 

University’s School of 

Environmental Sciences and School 

of Engineering, along with 

colleagues at Xi’an Jiaotong-

Liverpool University, on behalf of 

the Russell Group. The workshop 

brought together experts from across 

the globe to address the challenges 

that cities face due to climate change, 

population change and migration, 

food and water security, resource 

scarcity, environmental pollution, 

and low-carbon energy and transport. 

Sessions on water resources, smart cities, and urban-rural linkages were delivered by world-leading experts 

and helped to identify the barriers to sustainable urban growth and how these are to be overcome through 

targeted, collaborative research. The workshop also provided a stage for postgraduates from the Universities 

of Liverpool and Lancaster and their partner SMEs in the Centre for Global Ecoinnovation (CGE) to 

evidence how universities can effectively work with businesses in promoting sustainable economic growth 

through innovative research into new products and services that are energy- and resource-saving. The event 

was part of the Russell Group China series, which aims to strengthen research collaboration between the 

U.K. and China. Partnerships are supported by the Newton Innovation Fund, which is providing a £200 

million over five years to strengthen collaborations with China. The fund is supporting projects which 

develop solutions to global challenges and promote economic development and social welfare. Research 

https://www.pearson.com/
https://www.pearson.com/news/announcements/2015/july/pearson-2015-half-year-results.html
http://www.birmingham.ac.uk/index.aspx
http://www.birmingham.ac.uk/news/latest/2015/07/grandparents-affection-childhood-obesity-china.aspx
http://www.liv.ac.uk/
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related to sustainable cities and urbanisation is one of the priority areas that the Newton Fund is targeting. 

Read more here.  

 

CBI member The University of Nottingham announced that graduation ceremonies for the eighth cohort of 

graduates were held at the University of Nottingham Ningbo 

China (UNNC). More than 1,200 UNNC undergraduates 

celebrated completing their courses. Many will migrate to 

cities across the world to study postgraduate qualifications. 

Provost Professor Nick Miles said, “This was a special year 

for UNNC, the culmination of our 10
th

 anniversary 

celebrations. In just a decade, UNNC has made remarkable 

progress, and now, in 2015, we have a thriving university 

with more than 6,600 students; we have a multi-faculty 

community; we have a strong research base; we have vibrant 

business partnerships; we have a loyal alumni community; and we are very much part of the community 

here in Ningbo. This all bodes well for a very bright future.” Read more here.  

 

CBI member The University of Portsmouth opened its first office in Beijing to help strengthen ties with its 

educational partners and win hearts and minds in 

neighbouring provinces. The Beijing office, in the 

Landmark Building, which is home to the British 

Council China headquarters, is the university’s 

second office in China. Its Shanghai office opened 

in 2006. Immediately after the official opening, 

there was an inaugural meeting of local University 

of Portsmouth alumni to formally establish a China 

Alumni Association. A ‘WeChat’ group, similar to 

Twitter, set up the following day had more than 

300 members within hours of launching. The new 

office is managed by marketing officer Terry Ren, 

who will manage local institution and agent relations and attend recruitment fairs. He will also lead on 

establishing the China Alumni Association. Deputy International Director Cath Cole said, “We are thrilled 

to have an office in China’s capital. We have a number of institutional partners and key agents in Beijing 

and neighbouring provinces and so opening an office here was a logical step in expanding our activities. In 

2006, when we opened our first office in China, we had 703 students from China studying in Portsmouth. 

This year we have more than 1,300 and we have built strong partnerships with 25 Chinese institutions which 

have been critical to our international development.” Read more here.  

 

Energy 
 

CBI member BP celebrated the official start-up of the Phase 3 PTA plant of Zhuhai Chemical Co., 

enhancing its position in the purified terephthalic acid (PTA) market and its long-term commitment to China. 

BP Zhuhai, in which BP and Zhuhai Port Co. hold an 85% and 15% respectively, is the leading Sino-foreign 

https://news.liv.ac.uk/2015/06/10/sustainable-cities-workshop-for-russell-group-china/
http://www.nottingham.edu.cn/en/index.aspx
http://www.nottingham.edu.cn/en/news/2015/eighth-cohort-of-undergraduates-celebrates-graduation.aspx
http://www.port.ac.uk/
http://www.port.ac.uk/uopnews/2015/07/29/university-opens-first-office-in-beijing/
http://www.bp.com/en/global/corporate.html
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joint venture producing and marketing PTA in China. The completed Phase 3 plant, with a design 

production capacity of 1.25 million tonnes per year, is the world’s largest single train PTA unit. 

Commenting on the investment in Zhuhai, Edward Yang, President of BP China, said, “BP Zhuhai is a good 

example of our long-term commitment in Guangdong province, which accounts for a large proportion of our 

investment in China. We look forward to playing a greater and more active role in the progression of the 

‘Green Guangdong Agenda’ by providing our significant experience and expertise in clean energy and 

energy efficiency.” Read more here.  

 

CBI member GE announced that it will build a new wind education center in Shenyang. The approximately 

500-square metre facility will be built on 

the same campus as GE’s current 

manufacturing operation in Shenyang. 

Located in the largest city of Liaoning 

province, the new education centre will 

offer a variety of training courses intended 

for GE field personnel, customer 

technicians, subcontractors, and other 

external stakeholders. Anne McEntee, 

President and CEO of GE’s renewable 

energy business, said, “As our business 

continues to grow globally, we’re proud to 

be investing in the future of the Chinese 

wind industry. We are fully committed to 

this important region, and the addition of 

more local, technical training will help our customers continue delivering high-quality, reliable power to 

China in the years ahead.” Courses offered at the wind education centre in Shenyang will focus on topics 

like wind turbine maintenance, troubleshooting, and environmental health and safety (EHS). EHS training at 

the new centre will adhere to common standards set by the Global Wind Organisation (GWO). The centre 

will also offer some non-technical skills training courses, including sessions on leadership, strategy, and 

career development. Construction of the wind education centre is scheduled to begin later this year, and the 

facility is expected to open in early 2016. Read more here.  

 

CBI member Shell opened its eighth world-class lubricant blending plant in Greater China. Located in 

Tianjin, the new facility complements the 

seven Shell lubricant blending plants 

already operating in Greater China. The new 

plant can produce 330 million litres of 

finished product per year and has the 

potential to expand to 500 million litres. At 

its full potential capacity, the plant would be 

Shell’s largest lubricant blending plant in 

China. High quality finished lubricants by 

Shell are produced by blending base oils 

with advanced chemical additive technology 

http://www.bp.com/en/global/corporate/press/press-releases/bp-celebrates-start-up-of-zhuhai-pta-3-plant.html
http://www.ge.com/
http://www.globalwindsafety.org/gwo/training_standards.html
http://www.genewsroom.com/press-releases/ge-build-wind-education-center-china-281178
http://www.shell.com.cn/en.html
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at its network of close to 50 lubricant blending plants around the world. Other than the eight lubricant 

blending plants in Greater China, Shell also has three grease manufacturing plants in the country. Shell’s 

largest grease plant globally is located in Zhuhai. The Shell supply chain network in China is further 

supported by a lubricants dedicated research centre in Shanghai—Shell Shanghai Technology Ltd. Shell’s 

new state-of-the-art lubricant blending plant in Tianjin produces a full range of Shell branded engine oils, 

including Shell Helix passenger car motor oils and Shell Rimula heavy-duty engine oils. The new plant is 

also fully integrated with Shell’s global gas-to-liquid (GTL) supply chain with access to GTL base oils made 

at the Pearl GTL plant in Qatar. This enables the plant to produce premium tier products from natural gas, 

such as Shell Helix Ultra, with PurePlus Technology for Chinese consumers. The plant also meets the 

highest industry standards in blending technology, with three blending systems, five fully automated, high-

speed filling lines, and five more filling lines in the pipeline. It also has bulk vehicle loading facilities to 

cater to customers with bulk supply deals, such as fleet owners or general manufacturing businesses. Read 

more here.  

 

Engineering 
 

CBI member Siemens announced that Siemens China had increased the number of granted patents more 

than five times over the last decade and the number of patent first applications almost 10 times. Over the 

past decade, Siemens doubled its investments to enhance its research and development (R&D) capabilities in 

China. Read more here.  

 

Film 
 

CBI member Pinewood Group released its results for the year ended on 31 March 2015, reporting that its 

international revenues for the year included within film were £3.1 million (year ended on 31 March 2014: 

£1.1 million) and relate to sales and marketing agreements in Toronto, Malaysia, and the Dominican 

Republic, with the increase driven by the newly operational Pinewood Atlanta Studios plus consultancy 

services provided in China. Pinewood provides consultancy services to a number of leading Chinese film 

industry companies. During the year, the company continued to provide advice on the design and 

construction of the Qingdao Oriental Movie Metropolis, a film facility comprising 45 stages for the Wanda 

Group. Construction on Phase One commenced in 2015, with the studio complex scheduled to open in 2017. 

In addition, the company commenced the provision of consultancy advice to the Shanghai Film Group on its 

studio facilities in Chidden. Both projects remain ongoing. Read more here.  

 

Flight services 
 

CBI member British Airways announced that, to help Chinese visitors explore and experience London in a 

short timeframe, it has put together its top list of places to visit and things to do. With careful planning, 

visitors can enjoy a memorable visit to London in two days. British Airways’ Commercial Manager for 

North and West China, Summer Zhu, said, “To get the most out of your time in London, we have suggested 

a range of different activities. Some of our suggestions are free and for others you don’t even need to book 

http://www.shell.com.cn/en/aboutshell/media-centre/news-and-media-releases/2015/tianjin-lobp.html
http://www.siemens.com/entry/cn/zh/
http://w1.siemens.com.cn/news_en/news_articles_en/2905.aspx
http://www.pinewoodgroup.com/
http://www.londonstockexchange.com/exchange/news/market-news/market-news-detail/12407209.html
http://www.britishairways.com/travel/home/public/en_us
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in advance. Use our tips to plan your own bespoke itinerary to get a real taste of London.” British Airways’ 

tips include:  

 

o Watch the Changing of the Guard: Don’t miss this colourful spectacle of British pageantry which 

takes place daily outside Buckingham Palace at 11.30am from April until the end of July. For the rest 

of the year it takes place on alternate days. The famous ceremony sees one regiment taking over the 

duty of guarding the Sovereign from another. It’s free to watch through the palace gates and attracts 

thousands of visitors each year.  

 

o Grab a bargain at Camden market: Combine shopping and people watching at one of London’s 

biggest markets, attracting more than 100,000 visitors every weekend. It’s an eclectic mix of cool 

independent stalls and stores selling unique clothes and items you won’t find anywhere else. 

 

o Ride the Coca-Cola London Eye: Bag the best view of the city with a half-hour ride on the iconic 

443foot-tall Coca-Cola London Eye observation wheel. Board one of the glass pods to enjoy a 360-

degree view of London. Splash out extra cash to sip champagne at the same time!  

 

o Watch a Premier League football match: Football fans are spoilt for choice when visiting London, 

with five Premier League football teams based in the capital: Arsenal, Chelsea, Crystal Palace, 

Tottenham Hotspurs, and West Ham United. Time your visit to catch a glimpse of the world’s biggest 

stars in action. You can buy tickets directly from the club and avoid ticket touts re-selling outside 

stadiums as they overcharge and could even sell you a fake. 

 

o Treat yourself at the historic Harrods store: Posh department store Harrods is a British institution 

with a 150-year history of selling luxury goods and is a must-see on your visit to London. Harrods is 

famous for its lavish celebrity endorsements, vast food hall, and iconic green bags. 

 

o Enjoy a picnic in Hyde Park: Pack up your lunch and dine al fresco in Hyde Park—one of the 

capital’s eight Royal Parks, covering a huge 350 acres. It’s home to famous landmarks including the 

Serpentine Lake, Speakers' Corner, and the Diana, Princess of Wales Memorial Fountain. Other 

activities on offer include open water swimming, boating, cycling, tennis, horse riding, and live 

music festivals. 

 

o See a West End show: With more than 40 theatres in the capital, there’s always a show to catch with 

tickets available on the day from official sellers. Choose from popular musicals such as ‘Les 

Misérables’ to plays like ‘The Curious Incident Of The Dog In The Night-time’. 

 

o Take in Chinatown: London’s original Chinatown was in the East End but moved to the bustling 

heart of Soho in the 1950s, where it has become one of the city’s most popular places for visitors. 

Marvel at street performers, dine in one of its many restaurants or just soak up the atmosphere. 

 

o Brave a Jack The Ripper walking tour: The gruesome ‘Jack the Ripper’ serial killer mystery of 

1888 is one of the most famous in the world. Re-live the grim tale with the help of a ‘ripperologist’ 

tour guide, who will take you to some of the most infamous murder spots. 
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o Dine at Borough Market: Food fans flock to Borough Market to sample the finest street foods on 

offer, cooked fresh every day and sold from stalls. Name a food or drink and chances are you’ll be 

able to sample it at Borough, from paella to pies, champagne to cider—it has it all. 

 

o Hire a ‘Boris’ bike: The Undergound isn’t the only way to get around London. For a few pounds 

you can hire one of the thousands of bikes available to self-hire all around the capital. The city is full 

of cycle lanes, and there are even free guided ride tours every day. Just be careful if you take to the 

roads without a helmet. 

 

o Tour the Natural History Museum: From dinosaurs to massive mammals, explore the amazing 

diversity of life on Earth all under one roof. The Natural History Museum’s dinosaurs are world 

famous, including its giant roaring T. rex. The Natural History Museum is also home to the first T. 

rex fossil ever found. 

 

British Airways currently offers daily flights from Beijing and Shanghai to London, and five flights a week 

in the summer schedule from Chengdu to London. It is the only airline to offer a four-cabin service from 

Shanghai and Beijing to London and operates a Boeing 787 Dreamliner on its direct service between 

Chengdu and London.  

 

CBI member Heathrow Airport Limited released its traffic and business commentary for June 2015, 

reporting that passenger volumes to China were up 15.2% while cargo volumes were up 2.8%. Read more 

here.  

 

CBI member Virgin Atlantic launched its maiden 787-9 Dreamliner flight to London from Shanghai. The 

passengers travelling were in for a 

surprise as they received exclusive 

787 cupcakes and the chance to 

take a “First Flight Selfie” while 

checking in and boarding the flight 

from Shanghai Pudong Airport. 

Virgin Atlantic operates seven daily 

flights every week from Shanghai 

to London and is currently 

investing £300 million in 

improving customer experience. 

Building on the success of 2014 

when the carrier returned to 

profitability, combined with an 11% 

improvement in customer 

satisfaction scores, Virgin Atlantic is the first carrier to fly the larger Boeing 787-9 version of the 

Dreamliner on the Shanghai-London route. Speaking at the launch ceremony, Stephen King, Head of Asia-

Pacific for Virgin Atlantic, said, “We’ve been serving and delighting our customers for 16 years from 

Shanghai, and the launch of the Dreamliner, with our latest cabin interiors, further demonstrates our 

commitment to China and enables us to build on the success of our Shanghai route. We know our Chinese 

http://mediacentre.heathrow.com/
http://mediacentre.heathrow.com/pressrelease/details/81/Corporate-operational-24/4753
http://www.virgin-atlantic.com/gb/en.html
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customers are going to love flying our Dreamliner. Every aspect has been meticulously designed to enhance 

their experience; not only seats and social spaces, inflight entertainment, and Wi-Fi, but we’ve also invested 

in other areas that are so important to customers, including the onboard meal services.”  

 

Food and beverage 
 

CBI member Cranswick released its preliminary results for the year ended on 31 March 2015, reporting 

that it now has a dedicated business development manager based in Shanghai and is working with the China-

Britain Business Council (CBBC) to expand its knowledge of the Chinese market. Read more here.  

 

CBI member Starbucks Coffee Company released its financial results for its fiscal third quarter, reporting 

that net revenues for the China/Asia Pacific segment grew 127% to US$652.7 million. The increase was 

primarily driven by incremental revenues from the acquisition of Starbucks Japan. Incremental revenues 

from 750 net new store openings over the past 12 months and an 11% increase in comparable store sales 

also contributed. Read more here.  

 

Hospitality 
 

CBI member InterContinental Hotels Group (IHG) announced that it had agreed to sell its ownership 

interest in InterContinental Hong Kong to Supreme Key Limited, a consortium of investors advised and 

managed by Gaw Capital Partners, for a gross purchase price of US$938 million. The buyer paid a cash 

deposit to IHG of US$94 million, with the remaining proceeds payable in cash on completion. The buyer 

has made a further commitment to invest in a significant refurbishment of the Hotel. This is expected to 

commence in 2017 and will take place over a period of approximately 18 months. IHG will retain a 37-year 

management contract on the Hotel, with three 10-year extension rights, giving an expected contract length of 

67 years. Management fees payable to IHG are initially expected to be approximately US$8 million per 

annum, increasing following the refurbishment. The transaction is scheduled to complete in the second half 

of 2015. A decision on a return of funds to shareholders from these proceeds, alongside those received from 

the sale of InterContinental Paris – Le Grand, will be announced at preliminary results in February 2016. 

Richard Solomons, Chief Executive Officer of IHG, said, “The InterContinental Hong Kong is an 

exceptional property and an iconic hotel in our portfolio. This sale highlights the enduring appeal of 

InterContinental as one of the world’s leading luxury hotel brands. We are very pleased to be working 

closely with a highly regarded hotel investor that will be a great partner for IHG and with whom we look 

forward to building a successful long-term relationship.” Read more here.  

 

Insurance 
 

CBI member American International Group (AIG) announced that AIG China, together with the China 

Foundation for Poverty Alleviation (CFPA), visited the Shunhe Yi Minority Primary School in Sichuan 

province to unveil the school’s new kitchen, sponsored by AIG-CFPA’s “Love Food” Project. The “Love 

Food” Project is one of the most significant projects led by the AIG-CFPA Foundation, which was launched 

http://cranswick.plc.uk/
http://cranswick.plc.uk/news/cranswick-plc-preliminary-results
http://www.starbucks.com/
https://news.starbucks.com/news/starbucks-q3-fy15-earnings-press-release
http://www.ihgplc.com/index.asp
http://www.ihgplc.com/index.asp?PageID=116&NewsID=3476
http://www.aig.com/home_3171_411330.html
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in Beijing in April 2014 with a US$300,000 donation check delivered personally by Bob Benmosche and 

Peter Hancock. The project has been supporting victims of the devastating earthquake that struck Sichuan 

province in 2013. As of today, the project has covered replacement of kitchen equipment at 10 primary 

schools in Ya’an, including the Shunhe Yi Minority Primary School, as well as construction of a multi-

purpose Community Centre. AIG China President and CEO Eric Zheng, COO George Lai, and CFO of AIG 

Companies in China Rene Wenger joined the school visit, accompanied by officials from the CFPA and the 

local government. Over 160 students and teachers attended the event, and the story was featured by leading 

local media, including Hanyuan TV. Read more here.  

 

AIG released its 2014 Corporate Social Responsibility Report. In China, AIG initiated a Road Safety Tour, 

which focused on educating the public 

on road safety issues and saw a specially 

modified truck travel across the country 

for six months, engaging more than 

28,000 people. Educational activities 

included: driving simulators that 

evaluated an individual’s driving safety 

level, an impaired driving experience to 

educate participants on the dangers of drunk driving, and a seatbelt simulator that recreated the impact of a 

collision. Last year, AIG saw a 76% increase in volunteer hours served during its Global Volunteer Weeks. 

Employees from 46 countries participated in 324 community service projects, volunteering more than 

23,500 hours of their time. Read more here.  

 

CBI member Willis Group released its results for the second quarter of 2015, reporting that organic 

commissions and fees in Willis International grew 7.1% in the second quarter compared with the same 

period in 2014, with the growth being driven primarily by double-digit growth in Latin America and China. 

Read more here.   

 

Legal 
 

CBI member Allen & Overy announced that it had advised CBI member Hewlett-Packard (HP) on the 

establishment of a new strategic joint venture with Tsinghua Holdings for its converged infrastructure 

business in China with the sale of a 51% stake in the new H3C for US$2.3 billion. Upon completion, the 

new H3C will be the exclusive provider for HP’s server, storage, and networking portfolio as well as HP’s 

exclusive hardware support services in China. Building on its track record as a pioneering market leader in 

China, HP will partner with Unisplendour Corporation (UNIS), a listed subsidiary of Tsinghua Holdings, the 

asset management arm of Tsinghua University, in a strategic joint venture for its converged infrastructure 

business in China. Under this partnership arrangement, which is subject to the satisfaction of certain 

conditions precedent, UNIS will purchase a 51% stake in the new H3C for approximately US$2.3 billion, 

valuing the total business at US$4.5 billion. The new H3C is the latest incarnation of HP’s converged 

infrastructure business, combining HP’s market-leading H3C Technologies subsidiary and HP’s China-

based server, storage, and technology services businesses into a single company. With approximately 8,000 

employees and approximately US$3.1 billion in annual revenue, the new H3C will be the leading provider 

http://www.aig.com/aig-china-brings-hope-to-earthquake-stricken-province_3171_678549.html
http://www.aig.com/Chartis/internet/US/en/AIG_2014_Corporate_Citizenship_Report_tcm3171-677684.pdf
http://www.willis.com/
http://investors.willis.com/phoenix.zhtml?c=129857&p=irol-newsArticle&ID=2071946
http://www.allenovery.com/pages/default.aspx
http://www.hp.com/country/us/en/uc/welcome.html
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of converged infrastructure solutions and technology services in the China market. UNIS is a PRC A-share 

traded operating subsidiary of Tsinghua Holdings Co. Ltd., the asset management holding company of 

Tsinghua University. UNIS is one of the top software vendors and system integrators in mainland China, 

and has been a long-term strategic distribution partner of HP since 1999. The complex nature of the 

transaction required Allen & Overy to provide multi-disciplinary and multi-jurisdictional capability to 

support HP. Read more here.  

 

CBI member Clifford Chance announced that it had advised the German Schwan-STABILO Group on its 

acquisition of Maier Sports Group. The advice related to the China aspects of the deal. Maier Sports Group 

specialises in outdoor and skiwear. Read more here.  

 

CBI member DLA Piper acted for Essence Corporate Finance (Hong Kong) Ltd. as the sole sponsor, 

Essence International Securities (Hong Kong) Ltd. as the sole global coordinator, Essence International 

Securities (Hong Kong) Ltd. and Haitong International Securities Co. Ltd. as the joint bookrunners and joint 

lead managers, and SBI China Capital Financial Services Ltd. as the co-lead manager on the listing of China 

Greenfish Group Co. Ltd. on the Hong Kong Stock Exchange. China Greenfish Group, a leading integrated 

supplier of edible fungi products and manufacturer of processed food products in China, listed on 18 June, 

with gross proceeds estimated at about HK$707 million (US$91 million). The group is also a manufacturer 

of processed food products, such as canned food and other processed food products, in mainland China. 

Read more here.  

 

CBI member Freshfields Bruckhaus Deringer announced that it had advised the sole placing agent and sole 

global coordinator in relation to CITIC Securities’ private placement of new H Shares and the subscription 

of H Shares by China’s National Council for Social Security Fund (NSSF). The transactions have a 

combined value of US$5 billion and, subject to approvals, form the largest equity follow-on offering in Asia 

during 2015 to date. In addition to the US$1.5 billion subscription from the NSSF, a US$3.5 billion 

placement of 1,100,000,000 new H Shares will take place, allocated across 10 investors. Read more here.  

 

CBI member Herbert Smith Freehills announced that it had advised Shanghai-listed Jiangsu Changjiang 

Electronics Technology Co. Ltd. (JCET) on its proposed S$1 billion takeover offer of SGX-listed 

semiconductor company STATS ChipPAC Ltd., one of the largest M&A deals in Singapore so far this year. 

Semiconductor producer JCET formed a consortium with Semiconductor Manufacturing International 

Corporation and China’s National Integrated Circuit Industry Investment Fund to acquire STATS ChipPAC. 

Read more here.  

 

CBI member Linklaters announced that it is advising on China Life Insurance Company Limited’s Core 

Tier 2 Capital Securities—the first ever international offering of capital securities that comply with new 

Chinese regulations intended to strengthen the insurance sector. The offering also represents the largest ever 

international fixed income issuance by a PRC insurer. Read more here.   

 

CBI member Norton Rose Fulbright announced that it had advised BOCI Asia on Sky Light Holdings 

Limited’s HK$676 million global offering and its initial public offering on the Main Board of the Hong 

Kong Stock Exchange. Sky Light is a leading digital imaging device and solution provider for the action 

camera industry globally. Read more here.  

http://www.allenovery.com/news/en-gb/articles/Pages/Allen--Overy-is-advising-HP-on-the-creation-of-a-technology-powerhouse-in-China.aspx
http://www.cliffordchance.com/home.html
http://www.cliffordchance.com/news/news/2015/07/clifford-chance-advises-schwan-stabilo-group-on-its-acquisition-.html
https://www.dlapiper.com/en/china/
https://www.dlapiper.com/en/china/news/2015/06/dla-piper-acts-on-china-greenfresh-listing/
http://www.freshfields.com/en/global/
http://www.freshfields.com/en/deals/Freshfields_advises_on_CITIC_Securities/?LangId=-1
http://www.herbertsmithfreehills.com/
http://www.herbertsmithfreehills.com/news/news20150625-hsf-singapore-advises-on-1billion-sgx-takeover
http://www.linklaters.com/pages/index.aspx
http://www.linklaters.com/News/LatestDeals/2015/Pages/Linklaters-advises-China-Lifes-Core-Tier2-Capital-Securities.aspx
http://www.nortonrosefulbright.com/hk/
http://www.nortonrosefulbright.com/hk/news/130813/norton-rose-fulbright-advises-on-hk676-million-ipo-of-sky-light-holdings-limited
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Logistics 

 

CBI member UPS announced that it had added a Less-than-Container Load (LCL) option for China-to-

Europe rail shipments. The service is available from Zhengzhou to Hamburg and becomes part of the UPS 

Preferred multimodal freight services portfolio. UPS established a Full Container Load (FCL) solution for 

China-to-Europe in June 2014. The UPS Preferred Portfolio combines air, rail, ocean, and/or ground 

transportation to help companies balance supply chain speed and costs to meet customer needs. The largest 

global trade partners in the last 10 years, China and the European Union’s trade growth was valued at more 

than $600 billion in 2014 and is expected to reach $1 trillion by 2020. UPS’s expansion of its rail product 

portfolio in China reflects the company’s commitment to infrastructure developments along the Silk Road 

Economic Belt. This expansion coincides with the transformation of China’s manufacturing industry from a 

low-cost and high-volume model to a more innovative, quality-focused, and customer-centric approach. 

Customers who have taken advantage of UPS’s China-to-Europe FCL rail service have experienced cost 

savings of up to 65% versus air freight and time savings of nearly 40% compared to traditional FCL ocean 

service on the same routes. In addition to providing faster and more economical options to customers, these 

rail options are also a much more environmentally friendly alternative to air and ocean freight, consuming 

less energy and producing lower carbon emissions. Full Container Load solutions are offered from Chengdu 

to Lodz, Poland and from Zhengzhou to Hamburg, Germany. Combining the rail movement with 

origin/destination trucking networks enables UPS to provide service to customers throughout China and 

Europe. The weekly door-to-door service is supported by UPS tracking technology that delivers full 

visibility and real-time updates regarding shipment progress via both UPS.com tracking and the use of GPS 

technology. It also includes security measures and temperature-control options. Read more here.  

 

Marine 
 

CBI member Rolls-Royce announced that China National Offshore Oil Corporation (CNOOC) had taken 

delivery of Asia’s first tugboat 

Hai Yang Shi You 525, designed 

to operate solely on liquefied 

natural gas (LNG) as ship’s fuel. 

Hai Yang Shi You 525, the first 

of two tugs built by the 

Zhenjiang shipyard for CNOOC, 

features a propulsion package 

based on twin Rolls-Royce 

Bergen C26:33L9PG engines 

and a pair of highly reliable 

Rolls-Royce US 205 CP azimuth 

thrusters to ensure the tugs have 

rapid manoeuvring and strong 

bollard pull capabilities. A successful sea trial has proven an extra gain for both ship speed and bollard pull. 

The decision to operate on LNG follows the Chinese government’s 2011 plan to strengthen its maritime base 

https://www.pressroom.ups.com/pressroom/Home.page?countrylang=US-English
https://www.pressroom.ups.com/pressroom/ContentDetailsViewer.page?ConceptType=PressReleases&id=1434976457524-223
http://www.rolls-royce.com/
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with the manufacture of high-end, ecologically-efficient ships and technology. The Bergen C26:33 gas 

engines reduce CO2 emissions by 25% and NOx emissions by up to 90%. Oxides of sulphur and particulate 

are also removed, minimising emissions along coasts and inland waterways. Richard Wang, Rolls-Royce, 

Senior Vice President—Commercial Marine, said, “This order marks a new era for tugboat propulsion 

technology in China. As its shipbuilding industry shifts focus from standard designs to more sophisticated 

tonnage, more owners and operators will see the benefit of using cleaner, more efficient fuelling solutions 

for their vessels.” John Knudsen, Rolls-Royce, President—Commercial Marine, said, “We congratulate 

CNOOC and the Zhenjiang shipyard on the completion of Asia’s first gas-powered tug. China is one of the 

world’s largest importers of natural gas and already has the LNG infrastructure in place. This is a pioneering 

project in Asia, and its success has been dependent on the excellent cooperation between CNOOC, Shanghai 

Bestway Engineering, Zhenjiang Shipyard, and Rolls-Royce. Read more here.   

 

Media 
 

CBI member UBM announced that the second edition of HOTELEX Chengdu Exhibition, organised by 

UBM China and undertook by the Shanghai UBM Sinoexpo International Exhibition Co. Ltd., one of UBM 

Asia’s joint venture companies in China, and Sichuan Province Hotel Supplies Industry Association, will be 

held on 05-07 August 2015 at the Chengdu Century City International Convention and Exhibition Centre 

Hall 2, Hall 3, and Hall 4. The exhibition will take place on 30,000 square metres of floor space, with more 

than 300 exhibitors, and the number of professional buyers is expected to exceed 15,000. In 2015, Chengdu 

is striving to become a “World Tourist Destination”, and toward this end the city is optimising the 

organisation of tourism resources, with a goal of generating RMB 193 billion in tourism revenue, 55.8 

million domestic tourist visits, and 2.2 million international tourist visits. The booming tourism and 

exhibition industries are continuously increasing the demands for hotel services, representing an excellent 

opportunity for the local hospitality industry. Responding to this opportunity, HOTELEX will create a one-

stop shopping platform of hotel supplies and catering equipment for hospitality clients in western China. 

Read more here.  

 

Professional services 
 

CBI member EY announced that nominations for this year’s EY Entrepreneur of the Year China (EOY 

2015 China) awards had opened. This prestigious annual business award—now in its 10
th

 year—showcases 

the extraordinary work done by entrepreneurs who have fostered innovative development and built unique 

competitive advantages for their companies during China’s “new normal” phase of economic development. 

The theme for this year’s programme is “Innovation to build a better future”. Read more here.  

 

CBI member KPMG announced that KPMG partners were appointed by the High Court of Hong Kong as 

Joint and Several Provisional Liquidators of Sing Pao Media Enterprises Ltd. Read more here.  

 

CBI member PwC was ranked as the world’s second most attractive employer for business students in 

Universum’s annual World’s Most Attractive Employer ranking, second only to Google. In China, PwC was 

http://www.rolls-royce.com/news/press-releases/yr-2015/pr-03-07-2015-rr-drives-china-move-to-gas-with-asis-first-lng-powered-tug.aspx
http://www.ubmasia.com/
http://apps.ubmasia.com/eNews/newsletter_template/383/enews_25536.html
http://www.ey.com/CN/en/Home
http://www.ey.com/CN/en/Newsroom/News-releases/news-ey-eoy-2015-china-nominations-open
http://www.kpmg.com/CN/en/Pages/default.aspx
http://www.kpmg.com/CN/en/PressRoom/PressReleases/Pages/press-20150715-KPMG-Partners-appointed-Joint-Provisional-Liquidators.aspx
http://www.pwccn.com/home/eng/index.html
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ranked fourth as the most attractive employer among business students, climbing from eleventh place in 

2014. PwC Hong Kong also reached the top 10, ranking eighth this year. Read more here.  

 

Retail 
 

CBI member Marks & Spencer (M&S) released its trading statement for the first quarter of 2015/16, 

reporting that key priority markets in its international business, such as India and Hong Kong, performed 

well. Read more here.  

 

Software 
 

CBI member KAL ATM Software was part of a business showcase in Beijing which highlighted the 

growing success of Scottish companies in China. Scottish First Minister Nicola Sturgeon was in attendance 

to announce new partnership agreements between 10 Scottish and Chinese firms. This included KAL’s 

partnership with JustTide, the Chinese OEN supplier, which will manufacture Retail Teller Machines 

(RTMs) for the worldwide market. At the event, the First Minister said, “Scotland is well placed to benefit 

from China’s strategic focus on innovation, with our longstanding expertise in sectors which have been 

identified as essential for China’s future prosperity. Our world-class universities and research base and an 

ever-growing base of innovative Scottish companies across energy, life sciences, technology, financial 

services, and entertainment fits well with China’s long-term investment plans for these sectors.” Read more 

here.  

 

Telecommunications 
 

CBI member Huawei announced that it is a key contributor to the European 5G Public Private Partnership 

(5GPPP) initiative and is working on five co-funded projects. The 5GPPP is strengthening the 5G research 

and global cooperation in Europe, to build a robust 5G infrastructure by 2020. The 5G PPP has been 

initiated by the EU Commission and industry manufacturers, telecommunications operators, service 

providers, SMEs, and researchers. The initiative will deliver solutions, architectures, technologies, and 

standards for the ubiquitous next-generation communication infrastructures of the coming decade, providing 

1000 times higher wireless area capacity and energy savings of up to 90% per service provider compared to 

services in 2010, creating a secure, reliable, and dependable internet with ‘zero perceived’ downtime. In 

addition to the 5G PPP initiative Huawei has been driving a number of additional 5G projects in Europe. In 

conjunction with CBI member The University of Surrey in the U.K., Huawei is conducting a joint 5G 

research programme and by 2018 plans to invest a total of £5 million in 5G research, including a testbed. 

Read more here.  

 

 

 

 

 

http://www.pwccn.com/home/eng/pr_290615.html
http://corporate.marksandspencer.com/
http://corporate.marksandspencer.com/media/press-releases/2015/quarter1-201516-trading-statement-13-weeks-to-27-june-2015
http://www.kal.com/en/
http://www.kal.com/en/news/kal-featured-in-scottish-business-showcase/
http://www.huawei.com/en/
http://www.surrey.ac.uk/
http://pr.huawei.com/en/news/hw-443968-5g.htm
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For inputs or comments, please contact our Beijing office:  

 

Guy Dru Drury (Chief Representative): Guy.DruDrury@cbi.org.uk  

 

Ben Cooper (Policy Analyst): Ben.Cooper@cbi.org.uk   
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